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ICC Hearings 
On Rail Rates 
Open at Dallas 


By Telegraph 
By N.P.N. Staff Writer 
DALLAS, Tex., Oct. 23.—The 
“monopoly” angle was stripped 
from the complaint of Petro- 
leum Rail Shippers Ass'n. 
against railroad and _ pipeline 
rates by Interstate Commerce 
Commission Splawn and ICC 
Examiner Chester Stiles before 
opening hearings today on the 
rail-shipping refiners’ charges. 
Complainants had originally 
charged that major oil com- 





Missouri - Pacific Railroad 
will reduce its rates from 
Southwest into Indiana 
Standard territory. See Page 
15. 





panies, interested in pipelines, 
obtained “rebates” in the form 
of stock dividends and that rail- 
roads “favored” the major com- 
panies to their own detriment 
(See N.P.N., Aug. 24, 1938). ICC 
officials ruled today that testi- 
mony pertaining to “monopoly” 
would be received only if it in- 
volved alleged violations of the 
ICC. Act. 

During preliminaries to the 
hearing, Examiner Stiles asked 
James F. Lawrence, attorney for 
the P.R.S.A. which is composed 
of some 30 rail-shipping Mid- 
Continent refiners, if he sought 
a reduction in pipeline rates. 
He replied that he sought 

(Continued on page 15) 


Kansas Truck 
‘Costs’ Shown 


TOPEKA, Kans., Oct. 23 
Marketing of petroleum prod- 
ucts has been largely geared to 
truck transportation the past 
lew years—and rails, therefore, 
Stand little chance of regaining 
any appreciable amount of pe- 
troleum tonnage lost to truck 
transports, according to testi- 
mony presented by some truck- 
er representatives at the Kansas 
Corporation Commission’s | in- 
vestigation into the reasonable- 
ness of the recent 35 per cent 
intrastate rail rate cut in Kan- 
Sas. 

It was pointed out that dis- 
tributing facilities at bulk 

(Continued on page 15) 


Roeser Turns Over Helm to Buttram 


Charles F. Roeser, Fort Worth (left), who declined a fifth term 
as president of the Independent Petroleum Ass’n. of America, 
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greets his successor, Frank Buttram, Oklahoma City 





Producers Turn Thumbs Down 


On Federal Oil Control Bill 


I.P.A.A. Elects Officers Page 19 
Resolutions Adopted 18 
Thompson Visits White House 19 
Oil Statistics Analyzed 20 
Congressman Cole Talks 17 


By ALLEN 8S. JAMES 
N. P. N. Staff Writer 

FORT WORTH, Tex., Oct. 20. 

The membership of the Inde- 
pendent Petroleum Ass’n. of 
America wants no federal con- 
trol of the oil industry such as 
that embodied in the Petroleum 
Conservation Act of 1939 (HR 
7372) and commonly called the 
Cole Bill 

That fact was clearly demon- 
strated here today by the unani- 
mous adoption of a resolution 
recommending to the President 
and Congress that legislation of 
the type proposed in HR 7372 
be abandoned. 

The threat of federal control, 
once again a top-ranking topic 
whenever oil men get together, 
was the theme around which 

(Continued on page 17) 








Auto Sales Rise 416% 
Trucks Up 29%, Over 1938 


N.P.N. News Bureau 
NEW YORK, Oct. 23.—Re- 
tail sales of passenger cars in 
the first nine months of this 
year were 46 per cent ahead 
of sales in the same period in 
1939, the Automobile Manu- 
facturers ASS’n._ reports. 
Sales of commercial vehicles 
were up 29 per cent from the 
nine-month term last year. 
Passenger car deliveries 
totalled 1,955,941 units, with 
commercial vehicles 391,924 
units during the nine month 
period. 
September sales of all ve- 
hicles were 46 per cent ahead 
of September, 1939, while the 


seasonal let-down from Au- 
gust was moderate, accord- 


ing to the association, declin- 
ing 19 per cent. 








Farish States 
‘Esso’ Policies 
To O Mahoney 


Bu Teletune 


By G. T. KELLOGG 
N.P.N. Staff Writer 

WASHINGTON The fre- 
quently-heard charge that in- 
tegrated oil companies subsid- 
ize marketing losses with prof- 
its from other branches of the 
industry was aired again be- 
fore the monopoly committee 
today as its four-weeks long oil 
industry investigation drew to 
a close. 

William S. Farish, president 
of the Standard Oil Co. of N. J. 
told the committee that in his 
opinion the complaints heard 
by Justice Department, Federal 
Trade Commission and_ the 
monopoly committee on _ this 
score represented the true 
feelings of but a small per- 
centage of marketers—whole- 
sale and retail—and indicated 
that the committee is giv- 
ing too much weight to such 
complaints. 

“T don’t see how we can sit 
here and discuss the part of this 
industry in the national eco- 
nomic picture and at the same 
time discuss the individual mar- 
keter who can’t make the 
grade,” Mr. Farish declared, 
adding that there undoubtedly 
have been many failures in the 
marketing branch of the petro- 
leum industry, but not nearly 
sO many as in industry gener- 
ally. 

The witness attributed the 
bulk of failures to inefficiency 
of operation, lack of ability, or 
other causes, rather than to 
“squeezing” by the major oil 
companies, and asserted “the 
Constitution says that God cre- 
ated us all equal, but I think 
there’s some doubt about it.” 


Opposes Pipeline Divorce 


Mr. Farish declared himself 
definitely against pipeline di- 
vorcement, declaring that a pipe- 
line was but a part of a system 
which included an active, ag- 
gressive producing and_ pur- 
chasing organization on one 
end and an equally aggressive 
refining and sales organization 
on the other. 

He said he felt pipelines 
should be common carriers, and 
that they were, in fact, cormmmon 


Winter Change-Over Sales Means EXTRA PROFITS 
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carriers. In 25 years in the oil 


industry, he said, he had never | 


heard of a pipeline refusing to 
transport oil. As for the ship- 
per who feels that rates or prac- 
tices are unjust “he has his rem- 
edy now”, the witness said, both 
at law and through appeal to 
state regulatory bodies of the in- 
terstate commerce commission. 


When Senator O’Mahoney 
brought up the argument that 
the little man had no facilities 
for maintaining a Washington 
or state capital organization to 
take his part before these regu- 
latory bodies, and therefore had 
no “practical method of relief,” 
Mr. Farish declared: 


“T’ve heard that argument, but 
it makes no impression on me. 


the facts.” 

The charge that major com- 
panies take money from pipe- 
line profits to subsidize market- 
ing losses, the Jersey company 
president declared, is compar- 
able to the argument that a 
man who takes money out of 
one pocket and puts it in another 
is subsidizing himself. 

As for “losses” in marketing, 
Mr. Farish said, his company 
and its subsidiaries “do oper- 
ate marketing at a profit, and 
we don’t put anybody out of 
business.” 

Rep. Sumners, Tex., indicated 
the committee’s interest in these 
charges and added that it was 
because “we’ve got to propose 
some legislation—maybe.” 


Questioned on Lessee Policy 


Under questioning by Sen. 
O’Mahoney, Mr. Farish said that 
there was no compulsion upon 
lessees of his company’s leased 
stations to handle only what the 
company said they should 
handle and otherwise follow 
company policies, but said there 


might be some question about | he thought size, in itself, was a) 


their leases being renewed 
when they ran out. 
“That’s a_ frank 


gets to the heart of this whole !cept that “obviously, the man'| 


business of marketing control.” 
Mr. Farish said he saw _ no- 


thing unfair about it, that it was | 


only good business. He said that 
less than 10 per cent of his com- 
pany’s retail outlets are leased, 
the rest are straight dealers. 


Farish Opened Monday 


Mr. Farish opened his testi- 
mony Oct. 23 with a general 
statement, in which he said, “I 
am coming here with no brakes 
on. ... I have no intention to 
whitewash the industry. We've 
got human nature in the oil 
business just as well as in other 
industries and other walks of 
life. Nor do I claim that there 
aren’t bad spots and question- 


major oil companies or 
'the majors and independents. 
Chairman O’Mahoney - said 
that the suggestion had been 
|made that the size of some of 
‘the industry’s units should be 
limited. The witness declared 
|he saw no such need, and that 


| 


| sufficient handicap.” 
| Mr. 


| with $10 can’t compete with the 
}man with $1,000,000.” 


| The witness pointed out that 
| the indisputable contributions of 


|the industry, ‘when you lay a 


iset of social yardsticks” on it} 


|indicated that the industry pro- 
|duced “good products, improve- 
ment in products, low prices... 
|progress over the years toward 
lower prices increased 


Farish on Stand at Monday TNEC Hearing 





| 


| 
| 


| 
| 


|in the industry than there was 
|at the time of the dissolution of 
among | the old Standard Oil trust in 


Farish said that there is | 
answer,” |no bar to the little man compet- 
O’Mahoney commented, “and it|ing with the big industry, ex- | 


able practices here and there. | 
. . » But I do say most emphati- | 
cally that, bearing in mind the | 


It’s specious, and not based on wages, reduced hours of em-|The balance of advantage be 


ployment, remarkable stability tween large and small scale op 
of employment, and good labor | erations tends to shift from time 
relations.” to time as economic and tech 


These results came about nical facts change.” 
through competition, Mr. Farish| The Jersey company president 
| declared. defended proration by the states 


as a “sound concept” at the 
same time admitting that there 
‘are “valid grounds for criticiz- 
|ing many of the actions of state 
' commissions.” Some of the sug: 


Mr. Farish’s main statement | 
covered “concentration of eco- 
| nomic control; complaints of un- 
| fair competition; integration; 
—- vinsage ot crude oil prices gestions he offered for improve 
and competition. ment of the proration process 

On the first, he said, he did) were (1) more attention to 
not deny that there was a con- proper well spacing to get op- 
centration of contro] in the ma-|timum production with mini 
| jor companies—although he said)mum _ drilling expense; (2) 
_there were 200 or more inte- higher standards of administra 
| grated or partially integrated tive procedure “in order to 
| companies instead of the 18 or stamp out the pernicious prac 
| 20 which the Justice Department | tice of granting special favors 
/had used to show concentration. and exceptions.” __ ; 
| But, he added, there is a much There — considerable dis 
‘smaller degree of concentration pirigee between Sen. O’Mahonex 
and Sen. King over the former’s 
proposal for federal licensing of 
interstate corporations. O’Ma 
honey sought to show by his 
questions of Mr. Farish that the 


1911, the number of independent 


producers is increasing; the , Iv 
| plight of the independent re- state charter laws (particular!) 
\Q@uers ta disadvantageous _ be- those of Delaware) did not im- 


pose a_ sufficient check upon 
corporate operations, and that 
a federal “check” upon such op- 
erations might be desirable. 
Parrying, Sen. King, Utah, 
brought out in his questioning 
that the state laws were being 
made more strict, and that there 
‘keting branch is dependent upon| W@S @ growing sense of duty 
the small business man to ef-|2mong corporate officials. 
fect the ultimate distribution of| Sen. King said “I don't con- 
products; that the jobbing of Cede there should be any na 
petroleum products has become tional standards (as suggested 
a more important factor in the bY O’Mahoney). There is too 
last few years, and that “there|™uch standardization in Ger- 
are differing degrees of oppor-|™@"Y and other countries now, 
tunity for small scale enter-|@"d I don’t want to see it In 
prises in the several divisions of ‘his country. 
\the industry, depending upon 
‘the economic and technical facts. 


;cause of the relation of cost to 
‘scale of operation, as well as 
because of location; that the 
|small firm has little opportunity 
'in construction of trunk pipe- 
lines, but the development of 
truck transport has given it a 
|new opportunity; that the mar- 


Wyoming Discussed 


Pierre La Fleische, former 
Wyoming state mineral super: 
visor and now an independent 
| prospector and producer, on the 
stand Oct. 17, declared that it is 
_of “paramount importance,” to 
| Wyoming to maintain a “stable 
/and equitable price structure,” 
| and added that “careful regula 
| tion of pipeline rates” so that 
their economies may benefit not 
only their owners but the pro 





fundamental objectives of your | 
inquiry, there is no condition in | 


the oil industry which would 
justify any drastic overturn of 


established business _ relation- 
ships.” 
After discussing his belief 


that there “is competition in the 
oil industry, and it is in the pub- 
lic interest,” the witness was 
asked by Sen. O’Mahoney if he 
believed that it was necessary to 
preserve and maintain free com- 
petition. 

“Yes,” Mr. Farish said. “I be- 
lieve in open and free competi- 
tion,” whether it is between the 


ducer and the ultimate con- 
sumer, was essential. 

In expressing these views, the 
witness echoed the sentiments 
known to be held by Chairman 
O’Mahoney, whose home stat¢ 
is Wyoming. 

_ Regarding testimony of W. H 
| Ferguson (N. P. N., Oct. 18, 
p. 10) to the effect that gasolin¢ 
prices in Wyoming reflected the 
necessity of Wyoming refiners 
to get an “average net back, 
in order to keep operating, th« 





William S. Farish, president of Standard Oil Co. of New Jersey, 
testifying Oct. 23 before TNEC said, “There is no condition in \~, o 
the oil industry which would justify any drastic overturn of | Witness declared that ‘“whethe! 
established business relationships.” At right, is Edwin S. Halli, | the price (of gasoline in Wyom 


counsel for the Jersey company ,ing) is too high or not is a moo! 


Winter Change-Over offers a $110,000,300 market 
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Explains Forecasts to TNEC 


Dr. A. G. White, chief petroleum economist of the Bureau o} 
Mines, tells the O’Mahoney monopoly committee how the Bu- 
reau forecasts demand for gasoline 


question. Against this must be 
carefully weighed the possibil- 
ity that the saving to the con- 
sumer in reduced prices will be 
offset by further refinery cur- 
tailment or a drastic reduction 
in the price paid for crude pe- 
troleum,” he added. 

Mr. La Fleische was followed, 
on Oct. 18 by Wilmer R. Schuh, 
former president and now board 
chairman of the National Ass’n. 
of Petroleum Retailers, whose 
testimony is covered in another 
article in this issue on page 13. 

Following Mr. Schuh (Oct. 19) 
was a “panel” discussion by a 
group of economists and tech- 
nicians brought before the com- 
mittee at the suggestion of 
R. E. O’Connell, Commerce De- 
partment economic adviser in 
connection with the oil hearings. 

General tenor of the discus- 
sion by these witnesses was to 
defend proration, and, by infer- 
ence, advocate federal control. 
The witnesses included Ralph J. 
Watkins, University of Pitts- 
burgh professor who supervised 
preparation of the National Re- 
sources Planning Board’s report 
on energy resources (a report 
which advocated federal con- 
trol); Glenn E. McLaughlin, 
economics professor at Hunter 
College, N. Y., who aided in the 
energy report; R. A. Cattell, 
chief engineer, petroleum and 
natural gas division, Bureau of 
Mines, and Herman Stabler, 

hief of the conservation branch, 

Geological Survey, All are con- 
nected with the Interior Depart- 
ment. 

As has been the case all 





A& 
tied 


through the  over-four-week 
hearings, whenever conserva- 
tion, proration and unit opera- 
tion have been brought up for 
discussion, the questioning has 
turned to the effect of such prac- 
tices upon price. Independent 
marketers have charged, in this 
as in other hearings, that the 
conservation measures now in 
foree are but price stabilizing 
measures. 

As a result, Dr. A. G. White, 
chief economist of the Petro- 
leum Economics Division, Bu- 
reau of Mines, was called as a 
witness (Oct. 20) to discuss the 
forecasts his division issues. 

Dr. White told the committee 
that the monthly forecasts 
have “absolutely” no controlling 
effect on actual demand (as in- 
timated by question of Sen. 
OC’Mahoney), and that. their 
primary purpose is to estimate 
the probable demand for crude 
oil for those states which have 
conservation laws. Whether the 
states pay any attention to the 
forecast in formulating their al- 
lowables is a matter they them- 
selves must decide, he said, add- 
ing that the determination of 
production was usually based on 
how much of crude stocks should 
be withdrawn to supply demand 

or, conversely, how much 
should be added to crude stocks, 
which would make production 
above demand. 

Dr. White described the mak- 
ing of a forecast, showing that 
factors included number of au- 
tomobiles, consumption per car, 
etc., and asserted that a change 
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lon in the retail price of gaso- 
linc would not change demand 
enough to be shown in the Bu- 
reau’s forecasts. 


Called Conservation Measure 


Under questioning, Dr. White 
said that the primary purpose 
of the forecasts was conserva- 
tion--an effort to prevent pro- 
duction above the demand, and 
thus prevent wasteful storage. 
“We don’t set any allowable,” 
he explained, “we only estimate 
the factors which enter into the 
forecast.” 

Qucstioned as to whether the 
3ureau’s forecasts have any- 
thing to do with crude price 
that is, stabilize it—Dr. White 
said the forecasts themselves 
did nothing about crude prices 
directly. They might, he added, 
indirectly affect stabilization 
measures to the extent that they 
are used by state regulatory 
podies in establishing state al- 
lowables to keep excess crude 
off the market. 

This statement led Sen. O’Ma- 


honey to opine that “the Devil 
can quote scripture to his own 
purpose.” 


Hints Federal Control View 


Preceding the White testi- 
mony, and at the close of the 
panel discussion, Mr. McCon- 


nell, summarized: 

“There is undoubtedly a 
means which can be devised en- 
tirely equitable to small and 
large operators which will per- 
mit and compel prevention of 
this enormous waste (as de- 
scribed by witnesses preceding). 
If the anti-trust laws as they 
stand today are in the way, they 
should be modified; if new legis- 
lation is needed, it should be 
enacted. The measures affecting 
the conservation and prevention 
of waste should apply uniform- 
ly to the entire oil and gas in- 
dustry in every state in the 
union. There is no single serv- 
ice this committee can render 
in this industry that holds 
greater promise to present and 
future profit to our economy.” 
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Uniform Accounting System 
For Oil Companies is Urged 


Christopher Del Sesto, Justice 
Department accountant, on the 


stand the afternoon of Oct. 20,| 


summarized the returns from 
| the questionnaires sent to oil 
companies previous to the hear- 
ings, and gave the department’s 
interpretations and conclusions 
/on them. 

Primary among the conclu- 
sions was that, because of the 
varied methods of accounting 
used by the different companies, 
it was difficult to determine 
costs so that comparisons might 
| be made between the companies. 


The committee has been try- 
ing to find out since long before 
the hearings began “what does 
it cost to make a gallon of 
gasoline,” and its staff members 
as well as committee members 
have been met with the answers 


that it was impossible to deter- | 


mine, because of the multiplicity 
of products, or, that any figure 
used by one company would 
hardly be comparable to that of 
another company, because of 
differences in accounting meth- 
ods. 

Mr. Del Sesto referred to the 
President’s letter of Sept. 29 to 
Chairman O’Mahoney, in which 
he urged the TNEC to keep “a 
constant eye on increases in 
prices of our basic materials,” 
and, the witness asked rhetori- 
cally: 

“How can this committee as- 
certain if increases in prices are 
legitimate or not, if costs can- 
not be determined? If costs are 
not Known, how can this com- 
mittee determine if profits are 
reasonable?” 

“The matter of determining 
unit costs is of great importance 
in the petroleum industry,” he 
went on. “This industry is en- 
gaged in exploiting a diminish- 
ing natural resource considered 


next to food in importance in 
our national economy. Conse- 


quently, both the federal govern- 
ment and the state governments 
have a vital interest in this in- 
dustry.” 

Mr. Del Sesto declared that 
the evidence before the commit- 
tee “has indicated that prora- 
tion is to some extent guided by 
price, and that it necessarily af- 
fects price.” Since “proration is 
so intimately related” to the in- 
dustry’s price structure, he said, 
it would seem “highly desirable, 
if not absolutely necessary, that 
the cost of production be known 
by those most vitally concerned 

the regulating authorities and 
the consuming public.” 

In view of these circum- 
stances, the witness said, “this 
committee may wish to consider 


the desirability of legislation re 
quiring large companies dealing 
in basic commodities and who 
are engaged in interstate com 
merce to adopt uniform account 
ing and cost systems. It ap- 
pears from the answers in re 
sponse to the committee’s ques. 
tionnaire that, in the absence o! 
such uniform accounting or 
cost systems, no informed judg 
ment is possible on any eco 
nomic question of the utmost 
importance to the people of this 
country.” 


Breakdown of Profits 


“Which of the four branches 
of the petroleum industry are 
profitable and which are un- 
profitable; is any one branch of 
the industry used to subsidize 
another branch or branches of 
the industry?” 


This question, like the one on 
cost of gasoline, he said, has not 
“been answered satisfactorily.” 

In answer to this part of the 
questionnaire, the witness said 
“some of the major oil com- 
panies stated that such a classi- 
fication was impossible; others 
stated that assets could be al- 
located by branches of the in- 
dustry, but that revenues could 
not; others did furnish data to 
the committee, although in some 


cases there were substantial 
qualifications.” 
Mr. Del Sesto urged that 


“one of the fruits” of the TNEC 
investigation be a detailed study 
of “the limitations of the state 
corporation laws now in force, 
and the weaknesses of current 
accounting practices and _ poli: 
cies.” 


Management Group Controls 

The witness, whose presenta- 
tion took the form of two large 
mimeographed statements, also 
contended that the control of 
large corporations—oil and oth- 
erwise—is in the hands of the 
management group, that the 
large body of stockholders has 
no hand in their management, 
and that the management group 
resorts to the accounting prac- 
tices (which he described) to 
perpetuate itself in office. 

Mr. Del Sesto was questioned 
sharply during his presentation 
by Leon Henderson, Securities 
and Exchange Commission mem- 
ber of TNEC, who indicated he 
disagreed with some of the Jus 
tice Department’s conclusions, 
particularly as to accounting 
practices being so loose as [0 
permit companies to show 4 
profit when they actually wele 
losing money. 


May Come but They have to be ASKED 
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Schuh, before TNEC, 
Denies All Charges 


WASHINGTON, Oct. 21. 


N. P. N. News Bureau 


Flatly denying all charges made 


igainst him by officials of a Kansas City (Mo.) Retailers Ass’n., 


Wilmer R. 
president of 


Schuh, Milwaukee, 
the National 


Assn. 


former 
of Petroleum Retailers, 


board chairman and 


told 


the O’Mahoney monopoly committee that his association was 


primarily concerned with the 


welfare of 


the independent re- 


tailer, and had fought the major companies “tooth and_ nail” 


on numerous questions of policy. 


Two Kansas City retailers 
had charged (NPN, Nov. 18, 


p. 12) that Schuh had come to 
Kansas City in January of this 
year and threatened their or- 
ganization with extinction un- 
less it conformed to certain poli- 
cies laid down by him, and that 
he had major company _ back- 
ing in his threats. 

“T am amazed,” Mr. 
said, testifying Oct. 18, “that 
anyone could take away from 
the meeting the impression con- 
veyed by this statement” (the 
statement submitted to the jus- 
tice department purporting to 
be a stenographer’s summation 
of the conference with the Kan- 
sas City retailers). 

Mr. Schuh said that the meet- 
ing was called at his suggestion, 
“to discuss certain policies of 
the local association which I 
considered to be in violation of 
the by-laws of the national as- 


Schuh 


sociation and injurious to the 
best interests of retail oil deal- 
ers generally.” 


Takes Up Fach Charge 


Taking ap the charges one by 


one, Mr Schuh declared: 

(l» “I did not and could 
not possibly have made 
such a_ statement”. (This 
with regard to the charge 
that he had ordered the 
Kansas City organization 


to cease opposition to major 
marketing methods.) Mr. 
Schuh told, under this heaad- 
ing, how his organization 
had battled to get the “Iowa 
Plan,” to get leasing con- 
cessions, and to oppose ma- 
jors’ price dictation. 

(2). “The point I was 
making was that Kansas 
City dealers could not 
expect reductions from sup- 


pliers if they persisted in 
publishing attacks upon 
them.” 

(3). Mr. Schuh said he 


had been told by Mr. Hart- 
ley early this year that he 
intended to appear before 
the TNEC and outline the 
problems of the retailers. 
“I did not tell him not to 
Mr. Schuh said, 


appear,” 





“and it is ridiculous for him 
to say that I threatened to 
take away their charter if 
he did appear.” He ex- 
plained that the _ taking 
away of a charter was a 
matter for the N.A.P.R. 
board of directors, not the 
president (which he then 
was.). 

(4). As for legal aid to 
members feeling themselves 
unfairly dealt with, Mr. 
Schuh said “we urge all of 
our associations to employ 


legal counsel so that as- 
sistance can be given to 
dealers when they are in 


trouble. That is the function 
of any good trade associa- 
tion.” 

(5). Regarding complaints 
to the Justice Department, 
Mr. Schuh pointed out that 
the by-laws under which the 
Kansas City group joined 
the N.A.P.R. provided that 
any complaints had to be 
submitted to the national 
organization before filing. 

(6). As to the Madison in 
dictments being the cause 
for the unstable retail mar- 
ket, Mr. Schuh said, “I ex- 
pressed this opinion, but I 
did 


not recommend any 
course of conduct to them 
in connection with it.” 

(7). The “formula” the 
Kansas City retailers said 
they were urged to main- 
tain, under’ threat, was 


“simply the N.A.P.R. formu 
la,” Mr. Schuh said, “for al- 


locating between the sup- 
plier and the dealer the 
spread between tank car 


and the retail price.”’ 
Price Formula Explained 
“The 


(tie 


formula,” he continued, 
intended as a basis for ne- 
gotiation between individual 
dealers and their suppliers. If 
accepted, it would cut substan- 
tially the present  supplier’s 
margin and enable the dealer 
to drop the retail price to meet 
cut-rate competition without 
selling below cost.” 

Following his prepared state 


ment denying the Hartley- 
Hewett charges, Mr. Schuh was 
subjected to considerable ques- 
tioning with regard to his as- 
sociation’s financing. 

Justice Department quizzer 
Hugh M. Cox asked if any part 
»9f his association’s income 
comes from major oil compa- 
nies, and Mr. Schuh answered 
that the only income from such 
a source came from the sale 
of the N.A.P.R.’s service station 
manual. He said his organiza 
tion got out this book early in 
1938 as an aid to service station 
operators and dealers, and it 
was brought out that of the 
34,000 printed thus far, over 
26,000 had been sold to majoi 
companies. 

“It’s been the sustaining 
ture of our organization,” 
Schuh said, “along with 
lar services.” 

The book, he added, cost in 
the neighborhood of 70 cents 
a copy to publish, and it was 
sold on a basis of $2.50 for 
single copies, ranging down to 


fea 
Mr. 
simi- 


$1.25 for quantity orders over 
500 in number. 

Mr. Schuh was asked about 
the ‘similar services,” he had 
described, and said they in 
cluded mailing literature’ to 


members from various organiza- 
tions, since they would not let 
their mailing list be made pub- 
lic. He said the organization 
had received payment from the 
American Petroleum Industries 
Committee, and several other 
organizations for such mailings. 


39 13 
Several letters were pulled 
from the files Mr. Schuh had 


been subpoenaed to bring with 
him, and an attempt made by 
Justice Department attorneys 
to prove, through the letters, 


that N.A.P.R. was directly 
linked with major oil compa- 
nies. 


Mr. Schuh denied the impli- 
eation, asserting that the let- 
ters (most of which were be- 
tween, or concerned, Mr. Schuh 
and C. E. Arnott, vice-president 
of Socony-Vacuum Oil Co.) in- 


volved his and Mr. Arnott’s at- 
tempts to “bring order out of 
chaos” in the marketing end 


of the industry through a Fed- 
eral Trade Commission set of 
fair trade practice rules. 


Schuh-Arnott-Hadlick 


He pointed out that he and 
Mr. Arnott, along with Paul E. 
Hadlick, secretary of National 
Oil Marketers Ass’n., were mem- 
bers of a three-man industry 
committee to negotiate for an 
FTC oil marketing “code.” 

A letter was introduced by 
Justice Department Attorney 
Cox, purporting to be from E. 
Chat Shanks (at that time sec 
retary of N.A.P.R.) to Schuh, 
in which an offer was described 
whereby Mr. Arnott was to pay 
expenses of several eastern di- 
rectors of N.A.P.R. to a Chi- 
cago convention where the FTC 
code was to be discussed. 


Mr. Schuh said he had never 
seen the letter before it was 
brought out in committee, and 


‘And I'd Have Raised Hell, If I Had’ 





Wilmer R. Schuh, Milwaukee, 


his testimony before 


Are your Winter Change-Over Campaign Details all ready? 


National 


board chairman of the 
Ass’n. of Petroleum Retailers, emphasizes a point in 


the TNEC 
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LAST CALL—for the 
1940 NEW CAR 


LUBRICAT 


ION ISSUE! 


Printing of this Annual issue starts next Tues- 


day. 
EXTRA copies NOW 


Avoid disappointment—Order your 


This Annual issue of NPN will feature: 


CHARTS covering all 
1940 models, convenient 


and practical for actual 
servicing. 
CAPACITIES of crank- 


transmissions, 
axles, radiators. 


case, rear 


SAE number of motor oils 
and transmission and rear 
axle lubricants, as recom- 
mended by car manufac- 
turers for standard tem- 
perature ranges. 

Location of batteries and 
of radiator, gasoline and 
oil fill pipes. 


Tire sizes, 
pressures. 


recommended 


New lubrication points 


and engineering  de- 
velopments. 
Why more frequent 


changes of hypoid lu- 
bricants advocated? 

Latest developments in 

manufacture of motor 
oils and greases. 


Trend 
ratios. 


in compression 
How to sell, install, ad- 
just new sealed beam 
headlights. 


7 How oil companies sell 

new car owners. How 
oil marketers MERCIIAN.- 
DISE lubrication. 





INCREASE YOUR PROFITS! 
Put a copy of this 1940 
New Car Lubrication 
Issue in the hands of 
every salesman, mer- 
chandising man, _ lubri- 
cation engineer and sta- 
tion operator in your 
company. ORDER ExX- 
TRA COPIES NOW! 





Single copies 35c¢ ea. 
3 copies $1.00 
4 to 10 copies 30c ea. 
11 to 100 copies 27¢ eu 


100 copies and over 25c ea 
Cash must accompany or- 
ders for less than 10 cop- 
ies. 5% discount on quan- 
tities of ten copies and 
over, if check accompanies 
order. (OHIO buvers please 
add 3° sales tax) 








Copies mailed in bulk to any 


address in U. S., or to individual 


addresses furnished by purchaser. 


NATIONAL PETROLEUM NEWS, 


530 Penton Bldg. 
Cleveland, Ohio 
Send 


(a) Enclosed is check for $ 


(b) Send _ bill. 


NAME 


St.-Box 


(Ohio buyers please 


CLIP and MAIL TODAY 


copies of the 1940 NEW CAR LUBRICATION 
ISSUE, just as soon as it is off the press, Nov. 8. 


(Less 5% discount on 
ten or more copies) 


City-State 


add 3% 


sales tax) 
































denied, under questioning, that 
any member or director of 
N.A.P.R. had ever accepted 
transportation or anything else 
from any major company or its 
officials, so far as he knew, 
“and I’d have raised hell if I 
did,” Mr. Schuh concluded. 


Declines To Answer Questions 


Mr. Schuh was the first wit- 
ness in the four-week-long in- 
quiry of TNEC into the oil in- 
dustry to refuse, on constitu- 
tional grounds, to answer ques- 
tions put to him by the com- 
mittee and attaches. The ques- 
tions he declined to answer con- 
cerned memoranda alleged to 
have been received by the Kan- 
sas City association from N.A. 
P.R. headquarters while Mr. 
Schuh was president. 

Carroll Beedy, Schuh’s §at- 
torney and former Maine con- 
gressman, advised him not to 
answer the questions, pointing 
out to the committee that there 


was a statute (Pub. Res. 160, 
76th Congress) which immun- 


ized witnesses before congres- 
sional committees from prosecu- 
tion if they were compelled to 
testify. 

Attorney. Cox and Sen. O’Ma- 
honey concluded not to press 
certain questions they had 
asked him about memoranda 
purportedly sent out from the 
national association to member 
associations. 

Most prominent of these 
memoranda, because of its spot- 


lighting by the Kansas City 
witnesses, was a bulletin cov 


ering the “Do’s and Don’ts of 
raising the price”. 

The bulletin allegecly cau- 
tioned against antagonizing any 
One “needlessly in your effort 
at normalization”; attempting a 
price raise “until you have 
secret discounting under con- 
trol,” or “until you have made 
sure it will not result in a 
wider differential between you 
and the cut-rate and the track- 
side,” or “until you have ad- 
vised suppliers of your honest 
purposes.” 


Also, the bulletin told retail- 
ers, Hartley charged, “if the 


blockade is used as a means of 
bringing the price cutters to 
reason be sure that it is 
friendly and peaceful, so as to 
prevent injunctions for disturb- 
ing the peace or disorderly con- 
duct or assault, conducting your- 
selves customers who are 
making small purchases and 
utilizing the free services which 
the station offers to the public, 
and block the driveways for a 
short time only—but during the 
busiest part of the day.” 

Mr. Schuh declared that this 
memorandum was sent out 
without his knowledge, and on 
that ground refused to answer 
questions concerning it. 


as 





Couldn’t Compete With FDR 


WASHINGTON, Oct. 21.— 
“we first planned this book 
(the NAPR station manual) 
as an association yearbook 
and had most of the copy 
written, then came the ‘scan- 
dal’ of the Democratic year- 
book and we at once dropped 
the ‘yearbook’, rewrote our 
copy and reformed our book,” 
said Wilmer R. Schuh, NAPR 
leader, testifying before the 
TNEC. 

Senator O’Mahoney, a Wy- 
oming Democrat, asked 
Schuh if he thought his book 
wouldn’t sell in competition 
with the Democratic Party’s 
book. 

“We just didn’t want the 
‘yearbook’ name,” Mr. Schuh 
replied. “and besides we had 
no such inducement to offer 
as a picture of the Presi- 
dent.” 











Cartel and Oil Code 
Suggested by Schuh 


WASHINGTON, Oct. 21. 
Asked if he had any recommen- 
dations for solution of some of 
the marketing problems which 
have been dis-ussed efore 
TNEC, Wilmer R. Schuh, Mil- 
waukee, N.A.P.R. board chair- 
man, told the Monopoly Com- 
mittee that first of all he be- 
lieved a set of fair trade prac- 
tice rules, approved by the 
Federal Trace Commission, 
would be helpful. 

Secondly, he said he favored 
some sort of a “modified cartel” 
through which the Government 
could supervise—but not regu: 
late—refinery runs to help the 
refinery get a reasonable price, 
keep “homeless” gasoline from 
cracking the market, and es- 
tablish a reasonable tank car 
market on which to build a re 
tail market. 


Kansas Retailers Meet 
At Topeka, October 30 


23. first 
elec- 


Petro- 


The 
and 
the 


TOPEKA, Oct. 
anniversary meeting 
tion of cfficers of 
leum Retailers Ass’n. of Kan- 
sas, Inc., will be held at the 
Topeka Chamber of Commerce, 
Topeka, Oct. 30, according to 
Er. E. Heidt, president. 

Outstanding work 
year was “an almost success- 
ful” effort, according to Mr. 
Heidt, to secure legislation re- 
quiring price posting, elimina- 
tion of “circus type” price signs, 
an unfair trade practices act, a 
bill to require proper labeling 
of re-refined oil and other sir 
ilar legislation. 


for the 


25°, to 100°/, INCREASES in Winter Change-Over Sales are planned : 
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Southwest-to-Midwest Rates 
Will be Cut by Mo-Pac Road 


ST. LOUIS, Oct. 23.—Mis- 
souri-Pacific railroad has filed 
notice of its intention to reduce 
petroleum rail rates from south- 
western refining points to all 
destinations along its line. 

New rates proposed would be 
3.0 cents per hundredweight be- 
low Nov. 14, 1937 levels which 
would be approximately 9 to 9.5 
cents a hundredweight below 
those now in effect. 


This means a reduction of 
about 0.6 cent per gallon pres- 
ent rates on gasoline shipped 
from the Mid-Continent to rep- 
resentative destinations in the 
Indiana Standard marketing 
territory. 

Missouri-Pacifie also filed no- 
tice of its willingness to estab- 
lish rates on the reduced basis 
from any point along its line 
to destinations on the lines of 
other railroads, provided they 
concur in the matter. 

So, while Missouri-Pacific’s ac- 
tion was independent of other 
rails, it was believed that indi- 
vidual action by other roads 


would result in a general down- 
ward revision in petroleum rail 
rates from all southwestern re- 
fining points to the entire In- 
diana Standard territory. 

Assuming that other lines con- 
cur with Missouri-Pacific’s in its 
rail rate cuts and publish simi- 
larly reduced rates, then the 
following rates on light oils, in- 
cluding gasoline, would obtain 
from Group 3 origin points to 
representative points in the con- 
suming area (rates in cents per 
gallon of gasoline): 


Rates From Group 3 


Pres- Pro- 
To: ent posed 


*Kansas City : 1.85 1.32 
Des Moines ; 2 
Sioux City, Ia. 2 
*Lincoln, Neb. 2 
*Omaha, Neb. 2 
Sioux Falls, S. D. ya 
Chicago 2.64 2.08 
Freeport, Ill. 2 
Wausau, Wis. 3 
Duluth, Minn. 3 
Bessemer, Mich. } 


*Denotes points along Missouri- 
Pacific’s lines. Rates for other points 
listed are on the basis of 5.5 cents 
below levels existing Nov. 14, 1937 
and served by other roads expected 
to concur in Missouri-Pacifie’s ac- 
tion. 





ICC Hearings 
Open at Dallas 


(Continued from page 9) 


relief for all shippers’ by 
all types of carriers, but that the 
form of the relief was up to the 
Ce. 

First witness was H. K. Davis, 
Tulsa, statistician for the rail- 
shipping refiners organization. 
He submitted one 148-page book 
ind another of 73 pages, saying 
that he proposed to show that 
the inerease or decline in the 
various refining districts’ shares 
»f total gasoline business was 
attributable to their transporta- 
tion status. He said that com- 
plainants would show that the 
‘advantages” enjoyed by some 
refining areas over others was 
“unreasonable.” 

Mr. Davis said 1937 statistics 
showed 71.07 per cent of crude 
oil transported to U. S. refineries 
went by pipeline, 25.85 per cent 
by boat and 3.08 per cent by 
rail, adding that a large part of 
the total movement was “po- 
tential rail traffic” if rates were 
‘qual. 

Refineries in Oklahoma, Kan- 
sas and Missouri in 1937 proc- 
essed only 76,823,000 barrels of 
the 206,895,000 barrels of Okla- 
ioma crude refined in that year, 
le said. Had_ transportation 
‘Osts been equal, most of that 
crude would have been refined in 
he Mid-Continent, with products 
moving to midwestern consum- 
ng points by rail, he added. 


Present conditions, if con- 
tinued much longer, will destroy 
the Mid-Continent refining in- 
dustry and deprive the rails of 
their remaining oil tonnage, 
Davis said. 

Fact that the Mid-Continent is 
a diminishing source of refined 
petroleum supply—its percent- 
age of U. S. gasoline output 
dropped from 24.2 in 1918 to 12.5 
in 1937—-points to discrimina- 
tion in transportation costs, Mr. 
Davis said. 

This “shifting” of gasoline 
supply sources from the Mid 
Continent, it was said, can be 
explained in no other way than 
“by hidden advantages of which 
we claim transportation to be 
the most controlling.” 


“A correction of transporta- 
tion advantages need not lead to 
an absolute transportation 
equality, but would require 
elimination of injustices in re- 
lationship of levels for trans- 
portation services,” he added. 

Comparing gasoline business 
from Oklahoma-Kansas and In- 
diana-Illinois refining groups, 
Davis pointed to an “abnormal 
increase” of 230,444 tank cars 
during the 8 years ending 1938 
for Indiana-Illinois and a drastic 
slump for the Oklahoma-Kansas 
area. This increase for northern 
refiners in business came about 
despite the operation for the 
first time in 1930 of the Great 
Lakes and Phillips gasoline 
pipelines. This indicates, Davis 
contended, that the Indiana-Il- 
linois refiners have transporta- 
tion advantages which far sur- 


pass Oklahoma-Kansas refiners 
regardless of participation in 
pipeline transportation of gaso- 
line. 


Kansas Truck ‘Cost’ 
Filed At Hearings 


(Continued from page 9) 
plants and service stations had 
been revamped in the past few 
years to receive petroleum de- 
liveries by truck _ transport 
rather than by rail. 

10.55¢ Per 1000 Gal. Per Mile 
Result of a survey of truck- 
ing costs, covering 12 “repre- 
sentative” transporters, was pre- 
sented by Paul A. Williams rep- 
resenting truckers. Summar- 
ized, he testified, it showed that 
the gross revenue on petroleum 
hauled the year ending Dec. 31, 
1938 was 0.1670 cents per hun- 
dredweight per mile, that total 
expense per hundredweight per 
mile was 0.1599 cents and net 
revenue 0.0061 cents per hun- 
dredweight. (This total expense 
figure would work out, roughly, 
to about 10.55 cents per 1000 
gallons of gasoline per mile.) 


Colorado Rates 
Slashed Deeply 


TOPEKA, Kans., Oct. 23. 
Rail freight charges on petro- 
leum shipped into Colorado 
from Kansas and Casper, Wyo. 
refineries will be reduced as 
much as 19 cents a_ hundred- 
weight (1.25 cents a gallon on 
gasoline) as result of favorable 
action taken last week by South- 
western Freight Bureau. But 
the bureau failed to scale down 
the rates from Oklahoma _ to 
Colorado proportionately. 

While adjustments from the 
Enid-Ponea City, Okla. refinery 
groups were expected, it was 
believed Colorado shipments 
from these points might carry 
a differential above Kansas 
rates. Differential between Kan- 
sas and the Oklahoma groups 
could be attributed to fact that 
Kansas intrastate rates have 
been recently reduced approxi- 
mately 35 per cent, whereas 
rates within Oklahoma _ have 
been cut only about 25 per cent. 

Reductions in Kansas-Casper 
to Colorado rates would affect 
a saving of as much as 1.25 
cents a gallon on gasoline. List- 
ed below are new-proposed rates 
on light oils (ineluding gaso- 


line) between representative 
points: (Figures in cents per 


gallon.) 








Destinations 


loro 
From: Denver Pueblo Springs 
Casper 1.78 ys 1.91 
Central Kansas 2.44 2.11 2.24 
“Eastern Kansas. 2.61 2.28 2.41 


*Applies to rates from Kansas City, 
Mo. also 


That EXTRA PUSH—See NPN’s Winter Change-Over Issue, 


Truckers Ask 


ICC to Probe 
CFA Rate Cut 


N. P.N. News Bureau 
WASHINGTON, Oct. 23—A 
group of Midwest petroleum 
truck haulers have asked In- 
terstate Commerce Commission 
to enter into a general investi- 
gation of truck and rail rates 
on petroleum products between 
all points in Central Freight 
Ass’n. Territory. 

The truckers contend that the 
intent and purport of several 
rail rate reductions which have 
just been filed with the ICC 
by a number of rails is to “dras- 
tically reduce rail rates on pe- 
troleum and petroleum _prod- 
ucts” in bulk in CFA. 

They add that the new rates 
are considerably below the level 
of both rail and motor carrier 
tariffs, will not be compensatory 
to the rails, and will purposely 
destroy motor truck transpor- 
tation. 

“The said carriers,” accord- 
ing to petitioners, “have held 
meetings and have met with 
various shippers in promotion 
of this general conspiracy to de- 
stroy motor trucks and drive 
them from the field.” 


Truckers Seek 
To Win Public 


By Teletype 
CHICAGO, Oct. 24. Co-inci- 
dent with its annual convention 
here this week the American 
Trucking Ass’ns, Ine., launched 
a $500,000 public relations pro- 
gram to acquaint the public with 
the truck’s side of the transpor- 
tation picture. This week’s issue 
of the Saturday Evening Post 
carries an advertisement by the 
ATA opening this program. 
Ted V. Rodgers, ATA presi- 
dent and an oil marketer at 
Seranton, Pa., was named chair- 
man of the public relations com- 
mittee. Other members include 
J. A. Hassey, Quincy, Mass., 
Cities Service Oil Co.; Howard 
Lang, Los Angeles, Lang Trans- 
portation Corp.; Harvey Frue- 
hauf, Detroit, of Fruehauf Trail- 
er Co.; and Walter Mullady, Chi- 
cago, of Decatur Cartage Co. 
At meeting today of Petro- 
leum Transporters Division of 
ATA, C. Austin Sutherland, Lin- 
coln, Neb., secretary, reported on 
past year’s activities. He urged 
oil truckers organize because, he 
said, the railroads are out to get 
back oil tonnage at any cost. He 
said the rails are doing this 
through backing restrictive leg- 
islation and drastically-cut rates. 


Nov. lst 
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Oil Marketing MANAGEMENT 
Prepares for Biggest 


Winter Sales Campaign 


By WARREN C. PLATT, Editor 


In these days when so much of the 
talk among oil marketers and managers 
is of price cutting, it is a relief to ap- 
proach a season when the talk can be 
and is of REAL SELLING and at profit- 
able prices. 

“Making” a car owner buy gasoline 
can hardly be classed in the art of selling. 
But causing that car owner to buy TO- 
DAY something that he THINKS he can 
get along without, or at least delay pur 
chasing for a while, that is SELLING. 

So, as we enter the season of Winter 
Change-Over from summer to. winter 
lubes and services for the automobile, 
we enter a period where selling not only 
is dominant but where it is a real neces- 
sity to the oil companies, if they would 
get many Winter Change-Over jobs. 

Too often oil marketers think they are 
“selling” gasoline when all they are do 
ing is giving the car owner a chance to 
take it away at a little lower price. With 
gasoline, oil marketers are simply com- 
peting with each other, to see who will 
sell that gallon which the car owner 
simply has to buy, which he cannot pos- 
sibly get along without. The car owner 
drives down the street and takes his pick 
of all the fine gasolines offered. In the 
case of the tourist he probably is guided 
in his selection——“Selling” to a lot of oil 
marketers—by what the outside appear- 
ance of the station might indicate as to 
whether the toilet facilities inside are 
good and in clean condition. 

But with Winter Change-Over it is dif 
ferent. If the car owner did not get 
stuck in a snow drift the night before, or 
if a blizzard isn’t right then hitting town, 
then the “Winter Change-Over” can wait 
“until he has more time.” Too many 
times the car owner has gone through a 
cold spell, even a bad blizzard, and “got 
by,” at most perhaps only with a radi 
ator that needed thawing. What all that 
experience did to the owner’s car, he 
does not know and not knowing he is not 
concerned about it. 


IF the car owner has been in difficul- 
ties with cold weather before, he may, 
or he MAY NOT, act promptly to protect 
his car as the days get colder. Last 
year’s frozen radiator is a long way back 
and the car owner has had many thou- 
sands of miles of pleasant motoring 
since. 

The car owner, is therefore, a big but 
only partly developed market for the oil 
marketer. It is a market for the oil 
marketer to SELL and in SELLING that 
market he is, for the most part, not tak- 
ing business away from his brother mar- 
keter, so much as he is actually creating 
new business; he is causing a car owner 
to buy something that, for want of any 
sales talk, that car owner probably would 
not buy, at least not until he had gotten 
into serious winter trouble. 


Save Car Owner Money 


And in selling the car owner Winter 
Change-Over, the oil marketers are doing 
him a service that, in the long run, will 
save the car owner money, maybe consid- 
erable money, and in all probability con- 
siderable personal inconvenience, as any 
one can testify who has hed his car 
“frozen-up” of a cold evening. 

So here is the oil industry at the thresh- 
old of its Winter Change-Over SELLING 
Season. Way up north the “season” has 
been on for several weeks. Where this 
is being written, the wise motorist is 
heeding the sales talk of his station at- 
tendant. Farther south the motorist may 
have a few more weeks or so to spare. 

November 1st will begin about the iast 
ten days or two weeks of WARNING and 
grace that a good service station attend- 
ant can give the vast majority of motor- 
ists of this country before they are faced 
with real winter trouble. Right here in 
Cleveland we have seen some of the worst 
blizzards of history as early as Nov. 3rd. 

On November Ist, therefore, NA- 

TIONAL PETROLEUM NEWS is 

publishing a special Winter Change- 

Over Issue that is aimed to get in 


behind all the advertising, al! the 

sales talks and all the millions of dol- 

lars worth of effort that oil com- 
panies, large and_ small, have 
launched to make this year’s Winter 

Change-Over the biggest ever. 

On November Ist, NATIONAL PE- 
TROLEUM NEWS calls on the exec- 
utives and managers of oil marketing 
—the “motivating forces”’—to make a 
final inspection, to reiterate the “fi- 
nal” instructions and then to get on 
the phone, telegraph, send special de- 
livery letters, send men and get out 
themselves to see that the Winter 
Change-Over SALES PROGRAM is 
actually carried out. 

It is a long way back to when these 
SALES PROGRAMS were first launched. 
Some of them started back in August. 
There have been sales meetings every 
day since. It is fair to assume that the 
boys who heard the sales talks the last 
week or two should get out and do a good 
job without further prodding. But how 
about the men who heard the sales gos- 
pel a month, six weeks or two or even 
three months ago? 

Is the sales story fresh enough in their 
minds, is the hunger for more sales keen 
enough, to cause them not to neglect a 
single car owner who comes to the pumps, 
with that WINTER CHANGE-OVER 
SALES TALK? 


Now up to the Managers 


Millions of dollars are spent on these 
sales campaigns but what puts them over 
and what will put this year’s campaign 
over bigger than ever, is the thorough- 
ness, enthusiasm and energy that the big 
army of oil marketers, of oil company 
managers, district and division managers 
and agents, throw into the next few 
weeks. The work for them has just be- 
gun, and the entire industry should lend 
them every aid. 

All the millions that the industry has 
spent for this year’s Winter Change-Over 
Campaign is solely for the purpose of 
making the car owner’s mind receptive 
to the idea, to make him easier to sell. 
Some few of them may buy, but the over- 
whelming percentage will have to be sold 
by the one and only man they contact 
each day and that is the man at the gaso 
line pump. His job it is to Sell this year's 
Winter Change-Over. 

But by far the bigger job, is that of the 
motivating forces—the management—of 
oil marketing, to see that the hundreds of 
thousands of men at the pumps DO NOT 
FORGET to try and SELL every last car 
owner who comes up. And this is true 
whether the pumps are at “company op 
erated” stations or at “leased” stations 
The responsibility for the success of this 
campaign is with this management that 
is not seen but, this year particularly 
promises to be heard from to the tune 0! 
a few hundred of millions of extra dollars 

In the interest of the MOTIVATING 
FORCES of oil marketing, NATIONAI 
PETROLEUM NEWS dedicates its nex! 
issue, that of November Ist, to give th: 
last final ideas and suggestions for mak 
ing this year’s WINTER CHANGE-OVER 
CAMPAIGN the biggest in the industry’: 
history. 


EVERY car owner is a HOT prospect for Winter Change-Over 
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Gains 50% in THIS Years Sales in Michigan 





This Northern Michigan station has already increased its Win- 
ter Change-Over Sales 50% above last year. Early frosts and 
a good display did the job, says Homant Bros 
Oil Co. of Alpena, Mich. 


A 50 per cent gain in Winter Change-Over business so 
far this fall from a year ago, is reported by the first inde- 
pendent oil marketer to submit his experience, in the editorial 
campaign of NATIONAL PETROLEUM NEWS to make this 
the biggest Change-Over market in the oil industry’s history. 
This makes Homant Bros. Oil Co. of Alpena, Mich., the first 


GOLD STAR Marketer in the 


Campaign. 


“We have had a few heavy 


NPN Winter Change-Ove: 


frosts in the north country 


and our Change-Over business has increased at least 50 per 
cent over last year,’’ wrote the Homant Bros. Oil Co. from 
Alpena, in the northern part of Michigan. 

“We have been extremely busy changing radiator and 
heater hose as well as changing motor oil, transmission and 
differential lubricants and our lubrication jobs have also in- 


creased as a result. 


“It seems that each year sees a greater number of mo- 


torists having that service done. They have come to take it 
for granted that this work has to be done and the oil com- 
pany which carries sufficient stock and advertises these serv- 
ices sufficiently far enough ahead of cold weather, by win- 
dow displays, direct mail and driveway solicitation cashes in 
on this profitable business.” 


* * * 


Will you be a "STAR" Marketer? 


Send in your name for the STAR HONOR ROLL of 
NATIONAL PETROLEUM NEWS for STAR PERFORMANCE 
in this year’s Winter Change-Over Sales Campaign. 


After advising with executives of oil marketers, big and 
little, NATIONAL PETROLEUM NEWS will publish an 
HONOR ROLL of those marketing companies that do an out- 
standing job of selling this year’s WINTER CHANGE-OVER 
Service to American motorists. 
The ROLL will consist of those who sell the following 
INCREASES in WINTER CHANGE-OVER Sales, over Novem- 
ber of 1938. The sales will consist ONLY of supplies and ac- 
cessories naturally falling in WINTER CHANGE-OVER 
SERVICING of cars. No gasoline will be counted. But what 
will count will be the sale of Motor Oil, Greases and Special 
Lubricants, Radiator Compound, NEW Tires and Batteries 
and any other accessories that are sold because of the ap- 
proaching cold weather. 
The SALES QUOTAS for “STAR MARKETERS” are 
For 25% Increase in Sales for Winter Change-Over 
Silver Star Marketers. 

For 50% Increase in Sales for Winter Change-Over 
Gold Star Marketers. 

For 100% Increase in Sales for Winter Change-Over— 
DIAMOND Star Marketers. 

For More Details, see next week’s issue of NATIONAL 
PETROLEUM NEWS, the WINTER CHANGE-OVER CAM- 
PAIGN ISSUE. 





Federal Oil Control Hit 
By Independent Producers 


(Continued from page 9) 
Was wrapped the program of 
the 10th annual convention of 
this aggressive organization of 
independents. 

The members heard no less 
a personage than Congressman 
William P. Cole Jr., of Mary- 
land, who introduced the oil bill 
last session at request of Presi- 
dent Roosevelt, discuss Oil from 
the standpoint of national leg- 
islation. 

From Gov. Leon C. Phillips 
of Oklahoma, vigorous champ- 
ion of state’s rights, came the 
warning that “if ever the blight 
)f federal control is imposed on 
the oil industry of the nation 
the day of the independent op- 
erator has passed.” 

A debate over the Cole Bill 
was staged between Don Emery, 
vice president and general coun- 


sel for Phillips Petroleum Co., 
Bartlesville, Okla., and George 
A. Hill, Jr., Houston, president 
of Houston Oil Co. of Texas. 


Nearly 1200 Hear Cole 


Almost 1200 oil men and 
guests attended the banquet at 
which Congressman Cole was 
guest speaker. Carefully they 
listened to his address, many of 
them apparently hoping that 
somewhere he would drop a 
hint as to his personal attitude 
toward federal control. A few 
listeners said later they detected 
in the speaker a slight leaning 
toward federal control, while 
many others were of the opin- 
ion the congressman did an ex- 
cellent job of staying right on 
top of the fence. 

Congressman Cole, early in 


The newer cars need more 


his speech, told oil men that “in- men in the audience when he 
dustrial development, through said: 

expansion and conduct, compels “In addition to the Thomas- 
the adoption of necessary regu- Disney Bill, which was the im- 
latory measures at times.” 


mediate cause for the investi- 
“At this time,” the congress- gation in 1934, our study un- 


man continued, “in the midst of Covered still another measure, 
an important investigation of Known as the Margold Bill... . 
the petroleum industry, I am It deserved the place it finally 
therefore mindful of the free- and permanently occupied in the 
dom from government regula- Padlocked archives of dreams 
tion, both state and national, 2nd hopes that some unseasoned 
which it must desire, but at the >rain-trusters were willing to 
same time I am keenly aware Sponsor and but for the red 
of the breakdown in some in- light, fortunately found at some 
stances of the ability of this intersections on Capitol Hill, 
great industry to handle its own Might have got somewhere.” 

affairs and of the failure of 
some state agencies to likewise apparently, the strenuous ef- 
possess the essential regard for forts that were made, as the 
the general welfare of a nation, Cole committee moved across 
of which such state is a part, the country on its investigation, 
and of an industry, the assets to drag that Margold bill out 
of which are an indispensable into the open. It was not until 
governmental requirement.” the final day of the hearings 


Many oil men remembered, 


in Dallas, however, that those 
cesiring to have that bill put 
Reviewing the work of the into the records got their strat- 


Recalls Margold Bill 


first Cole oil committee, the egy to work. 
congressman brought smiles to 
the faces of a number of oil lined in his speech some of the 


Congressman Cole also out- 


Winter Change-Over service 
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evidence the committee will 
seek. That the committee may 
do a little inquiring about the 
Interstate Oil Compact and the 
six-state shutdowns of last 
August is indicated by the fol- 
lowing statement of Mr. Cole: 


Discusses Shutdowns 


“Since its establishment more 
than four years ago the Inter- 
State Oil Compact Commission 
has held regular quarterly meet- 
ings. On Aug. 15, 1939, a special 
meeting of the commission was 
called. Promptly after that meet- 
ing, the regulatory authorities 
of five oil-producing states 
did as Texas had done on the 
preceding day, ordered the shut- 
down of oil production .. . 

“Obviously, our committee 
does not yet have sufficient in- 
formation to warrant any con- 
clusion as to this recent motion 
of the compact commission, but 
it is a matter of real concern. 
The member-states of the com- 
pact, plus the two others which 
also shut down production, pro- 
duce about three-fourths of our 
crude oil, but the other states, 
those which have no voice in 
the compact, consume three- 
fourths of our gasoline. A seri- 
ous situation would arise if the 
compact commission, which is 
authorized only to prevent phy- 
sical waste, should prove to be 
a medium through which state 
authorities representing the 
bulk of our crude oil output 
may, whenever they feel con- 
ditions call for it, completely 
stop the production of crude oil 
and jeopardize the interests of 
those who consume petroleum 
products, and that it is to such 
an agreement that the Congress 


of the U. S. has consented.” 

In discussing the proposed oil 
bill the speaker said there is 
nothing in the measure “to sup- 
port recent allegations that a 
producer would have to go to 
Washington to procure a cer- 
tificate of convenience and nec- 
essity before he could drill a 
well, or that, if a state should 
produce more oil than was 
shown in the estimates of the 
bureau of mines, an administra- 
tor would step in and tell the 
state what it would have to do. 

“Neither is there anything in 
the measure to support the 
thought that refining and mar- 
keting would be regulated.” 

Concluding his speech Con- 
gressman Cole said: 

“Our committee will be just 
as glad to hear from those who 
may oppose the measure as 
from those who may favor it 
but I believe the committee 
would be justified in asking 
that those who speak against 
or for the measure should first 
study its provisions. 

“We have recognized and have 
encouraged the right of the 
states to handle and control the 
production end of the industry. 
We have felt that the problem 
is not too big for the states if 
they sincerely want to solve it; 
at the same time, the problem 
is not one which will tolerate 
abandonment or trifling by the 
states. The country as a whole 


has the right to Cemand that 
petroleum, a great God-given 


resource belonging as a whole 
to no state or individual but a 
natural national resource, must 


State Control's Advantages 
Cited by Oklahoma Governor 


Governor Phillips, speaking 
at a luncheon Oct. 19, told the 
I.P.A.A. members that the prob- 
lem at this time is not how to 
find more oil but how to prop- 
erly produce and use that 
which has been discovered. He 
reviewed the development of 
conservation and the organiza- 
tion and functions of the Inter- 
state compact commission, and 
declared that the oil states are 
doing a fine job along conserva- 
tion lines. 

“The oil industry has had its 
trials and _ tribulations,” the 
Oklahoma governor said, “but 
now appears to be reasonably 
prosperous. No doubt there are 
some, however, who following 
the trend of the times would 
run to the government with 
their problems in the hope and 
expectation that magic can be 
performed. They doubtless hope 


be conserved and must not be 
wasted.” 
that some legislative leger- 


cemain can be accomplished 
and they can have the benefits 
of governmental sleight of 
hand, overlooking entirely the 
sad fact that for benefits prom- 
ised, intolerable burdens are im- 
posed. Do not let the Pied Piper 
of Hamlin lead you astray, for 
regimentation and bureaucracy 


must follow as night follows 
day. 
Governor Phillips also said 


that the state laws are superior 
to the federal legislation that is 
proposed because they take into 
consideration the fact that the 
production of oil in excess of 
market demand is waste, while 
the proposed federal legislation 
omits entirely consideration of 
that form of waste. 

Don Emery, in his discussion 
of the Cole bill, literally took 
the measure apart paragraph by 


paragraph and held each up 
before the I.P.A.A. members for 
inspection. Carefully and pains- 
takingly he gave his views on 
what effect the bill could have 
on the oil industry. His analyses 
took the form of pointing out 
“mildness” of the regulations as 
proposed, saying it was errone- 
ous to think that oil men would 
have to go to Washington to 
get approval of their business 
transactions or to defend them- 





Read statement by Frank 
Phillips, board chairman of Phil- 
lips Petroleum Co., on federal 
oil legislation, Page 49 of this 
issue. 





selves in case of alleged viola- 
tions. 

The speaker also pointed out 
to the members the fact that if 
the Cole bill is passed the states 
will be powerless to regulate 
production, and that the bill is 
powerless to relieve any exist- 
ing ills in the industry. 

When George Hill began his 
argument he asked Mr. Emery 
if he had heard him aright 
when he pointed out those two 
facts. When Emery replied in 
the affirmative, Hill said, ‘““Well, 
why discuss the thing? It is 
the damnedest thing I ever 
saw proposed. I see no reason 
for the prostitution of state 
rights in order to get a pallia- 
tive.” 

The applause which greeted 
those remarks indicated the feel- 


ings of the members on the 
question. 
President Charles F. Roeser, 


in his annual address, reviewed 
the events of the past year and 
the high spirit of co-operation 


with which the _ association’s 
membership met the various 
crises. 


“I feel that I am closing my 
term of office on a very high 
note,” Mr. Roeser, who had de- 
clined to accept re-election, told 
the members. “Instead of dark- 
ness and despair or doubt and 
uncertainty, we are winding up 
this year in an atmosphere of 
hopefulness and of opportunity 
and of confidence.” 

Harold B. Fell, executive vice 
president of the association, in 
his report, once again stressed 
the point that the I.P.AA. 
exclusively a national associa- 
tion limited in its activities to 
work of a national character 
and that it does not enter into 
any State aS an association or 
participate in the handling of 
state problems. 

State Senator Clint Small of 
Amarillo, Tex.. one of the god- 
fathers of the Texas conserva- 
tion statute, laid the blame for 
any inequities existing in daily 
allowables right in the laps of 
the oil producers. 


is 







I.P.AA. 
RESOLUTIONS 





FORT WORTH, Tex., Oct. 20. 
Gist of the resolutions adopted 
by the membership of the Inde- 


pendent Petroleum Ass’n. 
America is as follows: 


of 


Five Point Program—Reaffirmation 
of the association’s five point pro- 
gram calling for (1) limitation of 
imports, (2) a practical method for 
holding domestic production within 
limits of national consumptive de- 
mand and survey of crude storage 
to ascertain if it is within economic 
levels, (3) correction by Congress 
of admitted inequities in present 
tax laws and continuation of per- 
centage method of reckoning the 
depletion deduction for petroleum 
industry, (4) discontinuance of 
costly practice of excessive drilling, 
and (5) provision for voluntary 
agreements within the _ industry, 
subject to approval of a _ proper 
federal agency. 

Interstate Oil Compact—Expres- 
sion of hearty commendation of the 
work done by the compact com- 
mission, and the urging of states 
not now members to join at earliest 
practical moment. 

Connally “Hot” Oil Law—Com- 
mendation for action of Congress 
in continuing the law for three years 





and recommendation that at the 
proper time it take measures to 
make the law permanent. 


Standards in Conservation Laws 
Recommendation that conservation 
laws recognize certain fundamental 
principles as essential to sound con- 
servation and equitable proration, 
these principles including economic 
crude stocks level; effective balance 
of supply with demand; restriction 
of imports to proper percentage of 
total demand, including exports; 
no restriction on settled production, 
basic allowable for producing wells 
which will provide a financial re- 
turn to the operator that will pre- 
vent premature abandonment, effect- 
ive utilization of the reservoir en- 
ergy in a pool; ratable takings from 
all wells in a common pool; elimi- 
nation of special allowables and 
discrimination in purchases; econ- 
omic well spacing, and prevention 
of waste of all kinds, including the 
restriction of production to mar- 
ket demand. 

Pollution—Recommendation that 
the oil companies make available 
to proper authorities results of their 


efforts to prevent or reduce the 
pollution of water courses; that 
they assist in every possible way 


those agencies which may be set up 
by state and federal governments; 
and that they oppose any _ pro- 
posals for a pollution bill such as 
have been urged by various groups 
which would impose heavy penal- 
ties for pollution of any waterway 
Asphalt Highways—Recommenda- 
tion that all members support a 
vigorous campaign about the con- 
struction of a fair share of highway 
construction with asphalt. 
Preference for Domestic Materials 
and Labor—Recommendation that 
local state, and federal governments 
be urged to adopt policy of pur- 
chasing asphalt and other materials 
of domestic production, or made 


from materials of exclusively do- 
mestic origin. 
Gasoline and Lubricating Oil 


Biggest Winter Change-Over Sales await only GOOD Selling 
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Taxes—Recommendation that Con- 
gress be petitioned to eliminate 
sales tax on gasoline and lubricat- 
ing oils; petitions also to each state 
legislature urging reduction in state 
tax, and petitions to legislatures 
opposing diversion of gasoline tax 
to purposes other than highway 
construction and maintenance. 
Public Lands Leases—Recommen- 
dation that public lands states not 
be placed at a disadvantage as 
compared with other oil states by 
unreasonable governmental regu- 
lations; that present royalties re- 
quired by the government be re- 
duced to the customary one-eighth; 
that rentals should be greatly re- 
duced and not be required during 
the time of development; that rental 
bond should be eliminated entirely; 
that all arbitrary power reserved 
to the Secretary of the Interior be 
stricken from the lease form, and 
that local conditions be taken into 
account, and that in substance the 


producers’ 88-Form Lease be 
adopted. 
Federal Trade Commission—In- 


struction to officers of the asso- 
ciation to recommend to Congress 
that appropriate steps be taken in 
order to enable the industry to 
obtain consideration by the Federal 
Trade Commission of various prac- 
tice rules which the membership 
believes are important to protect 
the independents from the unfair 
trade practices now prevailing in 
many parts of the industry which 
threaten to destroy ce npetition. 

Bureau of Mines Statisties—En- 
dorsement of present status of 
petroleum section, that of being 
unrelated to any administrative or 
policy forming agency of the gov- 
ernment which might decrease the 
confidence which the industry now 
feels in the impartial and accurate 
character of the statistics issued 
by the Bureau. 

Trade Agreements 2ecommenda- 
tion that neither petroleum or its 
products be included in any trade 
agreements to be negotiated by the 
U.S. with any other country. 


Cole Oil Bill tecommendation to 
the President to Congress that the 
egislation of the type produced in 
HR 7372 be abandoned; and assur- 
ince to the President and Congress 
that in case of a national emergency 
every state, local and personal in- 
terest will be immediately subordi- 
nated to the national welfare and 
that the industry will promptly co- 
operate in and conform to the na- 
tional requirements as they may be 
determined. 


TNEC Hearings Authorization 
for the president of the association 
to appoint a special committee to 
study the records of the Temporary 
National Economics Committee 
hearings when they are available 
ind to report to the president a 
summary of their findings and their 
conclusions, in order to assist in 
letermining the effect of refining 
ind marketing practices on the 
roduction of crude oil. 


Imports—Petition to Congress for 
in adequate tariff on imports; 
idoption of legislation restricting 
mports of crude and its products 
to an amount not in excess of 4.5 
ver cent of the consumptive demand 
n this country as estimated by the 
sureau of Mines, and petition to 
Congress to repeal that part of the 
evenue act of 1932 which exempts 
rom excise taxes importations of 
rude petroleum and its products 
ised for the supplies of vessels. 


Expression of thanks to various 
nvididuals and organizations for 
naking the 10th annual convention 
o successful 


Girl Wins Oil Essay Prize 





Miss Pauline Rae Huddleston, daughter of Mr. and Mrs. C. T. 
Huddleston, of Oklahoma City, has a thousand-dollar smile-—she 
has just received a check for that amount from the I.P.A.A. for 
her prize-winning essay on how oil and gas benefit communities. 


With her is John H. Kane, who 


retired some months ago as ex- 


ecutive vice-president of Phillips Petroleum Co. 


Thompson Does It Again— 
Flies from FDR to I.P.A.A. 


FORT WORTH, Tex., Oct. 19. 

Col. Ernest O. Thompson, In- 
terstate Oil Compact Commis- 
sion chairman and Texas rail- 
road commissioner, fresh from 
a White House conference with 
President Roosevelt, arrived 
here today by plane to attend 
the 10th annual convention of 
the Independent Petroleum 
Ass’n. of America. 


A year ago, it will be recalled, 
Thompson flew straight to Tul- 
sa from a conference with the 
President and dropped into the 
lap of the ninth annual I.P.A.A. 
convention the proposal that re- 
fining be brought under the 
wing of the compact. 

This time the Colonel dropped 
no bombshells. 

The conference at Washing- 
ton Oct. 18 was requested by 
President Roosevelt, Thompson 
indicated here. Freight rates 
and oil conservation matters 
were chief topics discussed. The 
Texan flew to Washington Oct. 
17. 

Col. Thompson was accom- 
panied by W. J. Holloway, Ok- 
lahoma member of the compact 
commission, and the two re- 


ported to Mr. Roosevelt that the 
states, operating without fed- 
eral assistance, would be able to 
provide all the oil necessary in 
a national emergency. 

The Colonel indicated to 
friends here that he was greatly 
encouraged as a result of his 
conference and now saw little 
danger of immediate federal 
regulation of the oil industry. 

“We stated once again our 
opposition to federal conserva- 
tion legislation as carried in the 
pending Cole bill,’ Thompson 
said. “We reported on the prog- 
ress of the states in dealing with 
the conservation program, call- 
ing to the President’s attention 
the fact that three states—Ar- 
kansas, California and Mich- 
igan—have enacted conserva- 
tion and proration laws this 
year.” 

Col. Thompson told friends 
that the president has indicated 
that as long as the conservation 
program was being carried out 
efficiently, as long as waste was 
prevented and consumers fur- 
nished a product of good qual- 
ity at a reasonable price, there 
would be no need for federal 
regulation of the oil industry. 


I.P.A.A. Elects 
Frank Buttram 


FORT WORTH, Tex., Oct. 20. 

Frank Buttram of Oklahoma 
City, whose fame lives at Okla- 
homa University as the college 
pitcher who once fanned Ty 
Cobb three times in succession, 
is the new president of the In- 
dependent Petroleum Assn. of 
America. He succeeds Charles 
F. Roeser, Fort Worth, who de- 
clined to accept re-election for 
a fifth term. 

Mr. Buttram is president of 
the Buttram Petroleum Corp. 
He is a graduate in geology of 
the Oklahoma university, and 
served a term as president of 
that school’s board of regents. 
He is president of the Oklahoma 
City chamber of commerce, was 
once voted that city’s most use- 
ful citizen, was head of the NRA 
in Oklahoma in code days, and 
was once president of the fed- 
eral reserve board for the Okla- 
homa City district. He was one 
of the organizers of the I.P.A.A. 
at Colorado Springs, Colo., 10 
years ago and has served that 
organization in various official 
capacities during that decade. 

Harold B. Fell, Simpson-Fell 
Oil Co., Ardmore, Okla., was re- 
elected executive vice president; 
Russell B. Brown, general coun- 
sel and manager of the Wash- 
ington, D. C. office; N. T. Gil- 
bert, Midstates Oil Corp., Tulsa, 
treasurer, and C. E. Buchner, 
Tulsa, executive manager. 

New members of the executive 
committee are: 

Cc. F. Buchner, W. C. McBride, Inc., 
St. Louis; Clyde Pape, Selby Oil & 
Gas Co., Tulsa; John F. O’Donoghue, 
Petroleum Producers, Inc., Wichita 
Falls, Tex.; and Wirt Franklin, Wirt 
Franklin Petroleum Corp., Ardmore. 

Holdover members of the execu- 
tive committee are J. A. Aviward, 
Aylward Production Co., Wichita, 
Kan.; Winston P. Henry, Putnam 
Oil Co., Houston; C. A. Lester, Les- 
ter & Duffield, Inc., Dallas; Parker 
L. Melvin, Matson-Town-Melvin Oil 
Co., Bradford, Pa.; Van S. Welch, 
Flynn & Yates, Inc., Artesia, N. M.; 
and Messrs. Buttram, Fell, Buchner, 
Brown and Gilbert. 

The headquarters staff was re- 
elected. They are T. J. Steuart, 
assistant to the president; Lawrence 
E. Smith, director of the petroleum 
research bureau; Charles Van Vleck, 
field manager, and William H. Lit- 
tle, advertising manager. 

Vice presidents elected were: An- 
gus J. Crites, Maricopia, Calif.; War- 
wick M. Downing, Denver, Colo.; 
G..H. Blankenship, Centralia, IIl.; 
D. R. Lauck, Wichita, Kan.; Paul G 
Blazer, Ashland, Ky.; B. A. Hardey, 
Shreveport, La.; C. A. Smith Jr., 
Grand Rapids, Mich.; C. F. Buchner, 
St. Louis, Mo.; Paul Shock, Billings, 
Mont.; C. J. Dexter, Artesia, N. M.; 
John N. Lovejoy, New York; C. H. 
Wright, Tulsa; Ralph T. Zook, Brad- 
ford, Pa.; Mills Bennett, Houston; 
Al Buchanan, San Antonio; J. E. 
Farrell, Fort Worth; L. A. Greeling, 
Tuler, and Harry Ratcliff, Colorado 
City. 


Winter Change-Over Sales are CREATED not chiseled 
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Oil Improves ‘Statistically’ 


But Danger of Relapse Seen 


FORT WORTH, Tex., Oct. 19. 
The statistical position of the 
oil industry has shown improve- 
ment in recent months but there 
still is danger that several prac- 


tices still prevalent in some 
areas may prevent or hinder an 
early return to normal condi- 


tions, the I.P.A.A. committee on 
balance of supply with demand 
reported here today. 

The practices referred to in- 
clude the large import rate, high 
rate refining operations result- 
ing in “wasteful” stocks of re- 
fined products, excessive and 
reckless production in uncon- 
trolled areas. 

“Crude runs stills during 
September in the area east ol 
California,” the committee re- 
ported, ‘‘were 10 per cent larger 
than last year. This increase 
was not justified in view of the 
necessity of reducing stocks of 
refined products. The large in- 
creases were in the East Coast, 
Illinois - Indiana - Kentucky, and 
Gulf coast areas. In these re- 
fining areas 15 large integrated 
companies control the bulk of 
the refining facilities and the re- 
sponsibility for economic opera- 
tions with the manage- 
ment of these companies 


to 


rests 

“It is interesting to note that 
during the past week the runs 
to stills have been at an all-time 


high. Demand certainly does 
not justify excessive runs to 


stills and the responsibility for 
this unsound practice must be 
assumed largely by the man- 
agement of the 15 integrated 
companies referred to. They 
have failed in the past and are 
still failing to recognize their 
responsibility to the industry 
and to the conservation pro- 
gram.” 

The committee reported that 
as a result of the high rate of 
crude runs to stills total gaso- 
line stocks on Sept. 30 were ap- 
proximately 10 million barrels 
above a “sound economic level.” 


‘65,000,000 Barrels on Dec. 31’ 

In making its recommenda- 
tions for the fourth quarter of 
the year the committee stated 
it was assumed that “refiners 
will so adjust their operations 
that product stocks will not be 
in a wasteful position on Dec. 
31. To accomplish this end to 
prevent waste it is believed to 
be sound that total finished and 
unfinished gasoline. stocks 
should not exceed 65 million 


barrels at the close of the year. 
This means a reduction of about 
2 million barrels during the last 
of the 


three months year as 


compared with an addition of 2,- 
500,000 barrels during the same 
months of 1938. 

“To balance supply with de- 
mand and avoid wasteful above- 
ground storage crude produc- 
tion rates estimated to be neces- 
sary during the last three 
months are 2,770,000 barrels 
east of California and 3,300,000 
barrels for the United States.” 


Price Trends Discussed 


In discussing prices the com- 
mittee stated: 

“The average price of crude 
oil east of California on Sept. 
30, 1939, was about 12 per cent 
below the level at the same time 
in 1938. Refined product prices, 
on the other hand, are as high 
or higher than at the same time 
last year. The average price of 
gasoline in 12 tank car markets, 
as computed by NATIONAL 
PETROLEUM NEWS, was 5.7 
per cent higher on Sept. 25, 1939, 
than a year ago. The tank car 
price of gasoline in the Group 3 
market was 5.3 per cent higher 
than in 1938. Heavy fuel oil 
prices were approximately the 
same while light fuel oil prices 
were slightly lower. 

“A recovery of the depressed 
price level would be the great- 
est single factor in putting the 
industry in a sound and healthy 
position and would do much to 
aid conservation by adequately 
protecting stripper wells and 
encouraging exploratory work 
for new reserves.” 

Imports Up 18% In 1939 

Imports during the first nine 
months of the year, the com- 
mittee reported, were 18 per 
cent larger than in 1938. ‘“Im- 
ports into our domestic mar- 
ket,” the report read, “that were 
subject to the excise taxes, in- 
creased 17 per cent while im- 
ports admitted free for supplies 
of vessels were approximately 
equal to 1938. Imports into bond 
for manufacture and re-export 
increased 86 per cent. 

“The increase of 18 per cent 
in imports came at a time when 
the domestic market and the 
state regulatory bodies were ex- 
periencing difficulty in bringing 
domestic supply into balance 
with demand. Two companies 
brought in approximately 80 
per cent of this oil.” 


CORRECTION~— In the article 
on the National Lubricating 
Grease Institute, N. P. N., Oct. 
11, P. 21, F. L. Koethen should 
have been identified as technical 
director of American  Lubri- 
cants, Inc., of Buffalo, N. Y. 








R. F. McConnell 


Named Sales Manager 
Of Indiana Standard 


N. P.N. News Bureau 

CHICAGO, Oct. 20..-Standard 
Oil Co. of Indiana _ directors 
have elected Amos Ball, who 
has been general manager of 
Sales since 1926, to the position 
of vice president in charge of 
sales, effective at once, the com- 
pany announced Oct. 19. 

Allan Jackson, who has been 
vice president in charge of 
sales, will continue as vice pres- 
ident and director, but will now 
apply his long experience to 
special studies and activities, the 
announcement said. 

Succeeding Mr. Ball as gen- 
eral sales manager is R. F. Mc- 
Connell, an assistant sales man- 
ager who was elected director a 
year ago. Mr. Ball will deal 
with policies and planning and 
general direction, while Mr. Mc- 
Connell will be active operating 
head of the sales force. 





Howard G. Jones Dies 

Howard G. Jones, 63, who re- 
tired as executive vice-president 
of the Standard Oil Co. of Ohio 
in 1931, died Oct. 20 in Cleve- 
land, O., following an emer- 
gency operation. 

Born in Niles, O., Mr. Jones 
joined the Standard in 1892 as 
office boy. One of his jobs was 
to carry mail from the Standard 
Oil offices to the Forest Hill 
home of the late John D. Rocke- 
feller. He was promoted until 
he became assistant treasurer, 
and in 1928 treasurer and vice- 
president. He retired July 1, 
1931, due to ill health, after 39 
years with the company. His 
father, Thomas Jones, also had 
worked for the Standard, being | 
auditor at the time of his death. | 

Mr. Jones’s only survivor is a 
sister, Mrs. Harry R. Valentine, 
Lakewood, O., with whom he 
made his home. 


NPN Gives the FINAL PUSH for Change-Over Profits Nov. Ist 


Oil Men ‘Agree’ 
On Illinois Bill 


N. P.N. News Bureau 
CHICAGO, Oct. 23.—A three 
member state commission, with 
broad powers to regulate Illinois 
oil production, was proposed in 
a bill sponsored by the Illinois- 
Indiana Petroleum Ass’n. and 
submitted to the Illinois Legis- 
lative Budgetary Commission 
last week. 

The draft, said by Alex W. 
McCandless, I.I.P.A. president, 
to represent views of 90 per cent 
of all production interests in Il- 
linois, would give the commis- 
sion, appointed by the governor, 
authority to determine daily 
production, allocate quotas 
based on market demand, and 
prescribe regulations for the 
complete elimination of waste 
of both gas and oil. The regula- 
tory agency would be known as 
the Illinois Oil and Gas Con- 
servation Commission. 

The bill fixes minimum basic 
allowables of wells in pools pro- 
ducing from an average depth 
of more than 1000 feet, the base 
allowable to be increased 20 bar- 
rels per well per week for each 
additional 100 feet of depth 
greater than 1000 feet. 


‘Alky’ Research 
Plant Launched 


PEORIA, IIl., Oct. 21.—Some 
of the “bugs” in the corn al- 
cohol program have been 
worked out already, but “more 
of them need to be eliminated 
if the project is to be a success,” 
said Secretary of Agriculture 
Wallace in a speech here Oct. 18, 
after laying the cornerstone for 
the government’s new farm re- 
search laboratory to delve into 
the power alcohol problem. 

Economic phases of the prob- 
lem will be studied along with 
the technical research, he added. 

“We shall study the possible 
competition which might result 
from motor fuels producible 
from materials other than agri- 
cultural products,” said Mr. Wal- 
lace. ‘We shall study also the 
possible effect of new motor 
fuels on the existing industry. 
No one wants to see changes so 
abrupt that they will be upset- 
ting and do more harm than 
good. Farmers want to see im- 
provements that will help every- 
one.” 

COLUMBUS, O. Taxable 
|gasoline consumption in Ohio 
|during August totaled 119,368,- 
/906 gallons, up 6.2 per cent over 
' August, 1938. 


\- 
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Refiner Attacks Rise 
In Penn Lube Prices 


NEW YORK, Oct. 21. 
industry that “fantastic prices” 


N.P.N. News Bureau 


Warning the Pennsylvania refining 


in the “mad scramble upward’ 


might bring the industry to serious consequences, Noel Robin- 
son, vice president of Tide Water Associated Oil Co., has issued 
a statement outlining these “serious consequences” and his com- 


pany’s policy in the matter. 


Citing a 66 per cent increase in Pennsylvania lubricating 
oil prices in the last three months, Mr. Robinson attacked the 
“speculation” in the merchandising phase of the business, and 
the “spot buying and placing of orders under contracts with top 
prices, which ‘top prices’ were substantially below present mar- 
ket quotations.” Full text of Mr. Robinson’s statement follows: 


Text of Statement 


“As the largest refiner of 
Pennsylvania crude oil we have 
the greatest interest in the pres- 
ent and future welfare of the 
Pennsylvania oil industry. If 
continued, the current price 
movements in Pennsylvania lu- 
bricating oils constitute, in our 
opinion, a dangerous threat to 
the future prosperity of the en- 
tire trade including producers, 
refiners, jobbers and retailers. 

“During the last ninety days 
market price quotations for 
Pennsylvania bright stocks and 
neutrals have increased 66 per 
cent, or approximately 10 cents 
a gallon. Sales at still higher 
prices, principally for export, 
are widely rumored. 

“Although there has been a 
flurry in export inquiries for 
lubricating oils and although 
refinery inventories of Pennsyl- 
vania bright stocks and neutrals 
are at an exceptionally low sea- 
sonal ebb, the sharp upswing in 
prices must be attributed prin- 
cipally to speculative spot buy- 
ing and placing of orders under 
contracts with top prices, which 
‘top prices’ are substantially be- 
low present market quotations. 

Penn Refiners Coming Back 

“The refiners of Pennsylvania 
crude are just emerging from 
the most protracted period in 
their history of unprofitable op- 
erating margins between the 
prices they have had to pay for 
Pennsylvania crude and_ the 
competitive market prices they 
have been able to realize from 
the sale of their products. For 
twenty-four months, from Au- 
gust, 1937, through August, 
1939, the margins so drained 
the resources of Pennsylvania 
refiners that considerable num- 
ber of small independents were 
forced to close down, and two 
more major companies perma- 
nently abandoned the refining 
of Pennsylvania crude and 
turned to the exclusive use of 





other crudes for their produc- 
tion of high quality lubricating 
oils. Furthermore, during this 
period certain of the larger in- 
dependent Pennsylvania _refin- 
ers, who hitherto had been the 
staunchest upholders of the 
high traditions surrounding the 
world’s finest crude oil and 
most proudly flaunted the ban- 
ner ‘100° Pennsylvania,’ re- 
sorted to lower cost crude from 
Illinois for part of their re- 
quirements. 


Cites ‘Unwarranted’ Speculation 


“It was only to be expected, 
therefore, that once a flood of 
export inquiries and an unwar- 
ranted wave of speculative buy- 
ing produced a ‘seller’s mar- 
ket,’ there should develop a nat- 
ural desire on the part of in- 
dividual Pennsylvania refiners 
to seek to offset recent operat- 
ing losses by raising the prices 
of their products to the maxi- 
mum the traffic would bear. 
Equally to be expected was the 
fact that the Pennsylvania 
crude producers, who daily 
study the trade journals to note 
the fluctuations in the market 
prices for products, should look 
for an increase in the posted 
price of crude as their share in 
the incipient boom. Potential- 
ly, however, this spiraling up- 
ward of Pennsylvania crude and 
product prices on the basis of 
war demand speculation repre- 
sents the selling of a priceless 
birthright for a mess of pot- 
tage; sacrificing a bright, stable 
future for skyrocketing tempo- 
rary financial gain. 

“Fantastic prices have seemed 
all too readily obtainable and 
the mad scramble upward has 
taken on the aspect of a stam- 
pede. Speculating elements. par- 
ticularly in the merchandising 
phase of the business, desiring 
to make a killing on the inven- 
tories they have laid in at low 
prices, are only too glad to see 
Pennsylvania lubricating oil 


Winter Change-Over Succeeds as 


quotations increase to uncom- 
petitively high levels at which it 
is easy and extremely profitable 
to offer to substitute solvent oils 
produced from other crudes at 
‘reasonable’ prices and at sub- 
stantial savings to former Penn- 
sylvania lubricating oil custom- 
ers. Furthermore, these same 
elements are well satisfied with 
the prospect that increasing 
posted prices of Pennsylvania 
crude, of which they no longer 
are purchasers, will force up 
the basic cost of the raw mate- 
rial of their competitors, the 
Pennsylvania refiners. 


Foresees ‘Tragic End’ of Move 


“The tragic end of this move- 
ment is easy to foresee: when 
the present artificial demand 
has died down, excessively high 
market prices and excessively 
high refinery raw material costs 
will have driven Pennsylvania 
lubricating oils cut of their 
rightful place in the sun of a 
competitive market. Present 
Pennsylvania customers will 
have been won to and become 
permanently wedded to other 
lubricating oils offered in sub- 
stitute at more normal prices. 
Outlets for Pennsylvania prod- 
ucts will have shrunk to a frac- 
tion of the present size. A per- 


manent depression will have 
settled over the Pennsylvania 
refiners and over the Pennsy]l- 
vania grade crude producers. 

“The time has come, there- 
fore, when companies economi- 
cally bound to 100 per cent 
Pennsylvania refining and mar- 
keting for their present and fu- 
ture earnings must face the 
problem of checking the move- 
ment which is driving up the 
market price structure to levels 
at which Pennsylvania products 
will no longer be competitive 
with lubricating oils from lower 
priced crudes. 

“Although Pennsylvania re- 
finers today may be tempted to 
sacrifice domestic outlets for 
considerably greater immediate 
profits in the export movement 
of lubricating oils, Tide Water 
Associated Oil Company  be- 
lieves it is far sounder to adopt 
the policy of giving primary 
consideration to holding the 
good will and the confidence of 
domestic customers for Penn- 
sylvania lubricating oils. 

“Tide Water Associated Oil 
Company has long been con- 
vinced that reasonable _ pre- 
mium prices for Pennsylvania 
crude as well as for Pennsyl- 
vania lubricating oilS were es- 
sential not only to the funda- 


Trend of Penn Lube Prices in Last 90 Days 
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This chart shows ranges of price quotations for Western Penn- 
sylvania bright stock, 25 pour test, and 200 neutral oil (180 vis. 
a 100 and above) 25 pour test, as reported each Monday by 
Platt’s Oilgram (also published in N.P.N.) for the last 90 days. 


In recent weeks, generally there 


was only one company quoting 


the “low” of the price range, although it was not always the 
same company 
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mental prosperity of the Penn- 
sylvania branch of the petro- 
jeum industry but also to the ul- 
timate recovery of the maxi- 
mum economic volume of crude 
from the present established re- 
serves of Pennsylvania grade 
oil. it is with this in mind that 
we have adopted the policy of 
seeking to maintain our prices 
for Pennsylvania lubricating 
oils at levels which will not sac- 
rifice desirable domestic outlets 
regardless of any speculative 
bidding up of general market 
quotations beyond prices which 
the ultimate consumer of Penn- 
sylvania oils is willing to pay 
as a worthwhile premium for 
the superior quality of Pennsyl- 
vania products. 

“A major volume of the pres- 
ent output of Pennsylvania re- 
fineries is actually being cur- 
rently moved under contracts 
at ‘top prices,’ which ‘top prices’ 
are substantially below spot 
market prices. We, therefore, 
have no _ true indication of 
whether or not adequate outlets 
can be held against competition 
at the present high published 
quotations for Pennsylvania lu- 
bricating oils. Furthermore, 
the margin between contract 
top prices and spot market quo- 
tations for Pennsylvania lubri- 
cating oils recently has been so 
wide as to undoubtedly lead to 
over-stocking by jobbers, and, 
should a recession occur in the 
volume of orders, the competi- 
tion of such jobbers with the 
refiners in the marketing of ex- 
cess supplies will have the tend- 
ency of more rapidly than nor- 
mally spiraling downward mar- 
Ket prices. 

“When the present flurry in 
export inquiries is over, when 
the war demand_ suddenly 
ceases and the warring nations 
no longer have the dollars or 
the necessity to continue pur- 
chases of products at skyrocket- 
ed prices, Tide Water Associ- 
ated Oil Company believes it 
will have acted wisely and well 
if it has held on to domestic out- 
lets for lubricating oils ade- 
quate to make possible the 
avoiding of future curtailment 
of the present volume of its 
Pennsylvania refining and mar- 
keting operations.” 


Robinson‘s ViewsBacked 
By Penn Lube Marketer 


N. P.N. News Bureau 
CLEVELAND, Oct. 23 
Views of Noel Robinson, Tide 
Water Associated Oil Co., on 
the rise in Pennsylvania lube 
prices were endorsed by David 
Steinberg, Philadelphia, of Penn- 
Sylvania Petroleum Products 
Co. Mr. Steinberg’s comment 


was prompted by reading Mr. 
Robinson’s statement in Platt’s 
Oilgram of Oct. 20. Text of his 
letter received today, follows: 

“We thought you might be 
interested in an oil marketer’s 
view of the recent rapid advance 
in Pennsylvania motor oil} 
prices. 

“As a nation-wide marketer 
of a branded Pennsylvania mo- 
tor oil (Quaker City) we al- 
ready have evidence of the 
soundness of Noel Robinson’s 
(Tide Water Oil Co.) comment 
on Pennsylvania oil prices. 

“We have received more in- 
quiries for motor oils from non- 
Pennsylvania cruces in the past | 
few weeks, than in any similar | 
period in the past 15 years. 

“Summing up the attitude of | 
the people we have contacted | 
in the past few weeks the con-| 
sensus of opinion might be 
quoted as follows: | 





“An advancing market is un- | 
derstandable, but a ‘run-away’ | 
market is unsound, and we’re 


going to ‘sit tight’. ”’ 





Oil Safety Programs Reduce 


Insurance Rates for Workers 


H. N. Blakeslee 


Tennessee Oil Men’s Ass'n. 
Elects Dickey as President 


CHATTANOOGA, Oct. 20. 
Independent marketers and oil 
men of Tennessee marked the 
cluse of the first year of the re-| 
vived Tennessee Oil Men’s 
Assn’., with a meeting at Nash- 
ville, Oct. 20. Active member- 
ship of the present association 
is limited to marketers who} 
take title to the products that) 
they sell. More than 100 attended 
this meeting. | 

S. H. Campbell, Jr., of the| 
Campbell Oil Company, Chat- 
tanooga, presided at the busi- 
ness sessions. Under the rules 
of the association, Mr. Camp-| 
bell retired as president and 
G. B. Dickey, Nashville, Amer-| 
ican Oil Company of Tennessee, | 
was elected to head the associ-| 
ation. Mr. Dickey had been sec-| 
retary and treasurer during the) 
past year. 

The annual meeting was at| 
the Patten Hotel and was for) 
one day only. The day before,| 
committee chairmen and mem-| 
bers of the Tennessee Petro- 
leum Industries Committee, un-|! 
der the guidance of L. W. Col- 
lins, state secretary, held a 
meeting and canvassed the legis- 
lative situation. On the evening 
of the 19th, R. D. Ebbert, south- 
eastern sales manager for the 
Shell Oil Co., Ine., held open 
house and a buffet supper. 


There were two chief speak- 
ers at the Oct. 20 meeting. 
Wiley Moore, president of the 


Pure Oil companies in the south- 
east, talked on “Marketing from 
the Viewpoint of the Office 
Executive.” He urged a broader 
view of competition, pointing 
out that there were all kinds of 
people in the oil business and 
we had to get along with them. 

The other speaker was War- 
ren C. Platt, Editor, NATIONAL 
PETROLEUM NEWS, who talk- 
ed on “Oil Marketing and Its 
Present Troubles.” 


Other Officers Elected 


At the afternoon session the 
new officers were elected, who, 
in addition to Mr. Dickey as 
president, were—John Howren, 
Holston Oil Co., of Johnson 
City, vice president for East 
Tennessee, and Lee Brasfield, 
Dresden Oil Co., Dresden, vice 
president for West Tennessee, 
and Phil Rosenfeld, Southern 
Oil Products Co., of Nashville, 
secretary and treasurer. The 
following, in addition to, the 
officers, are members of the 
board of directors: Sam Arnold, 
Elk Oil Company, Fayetteville; 
C. E. Davis, Tennessee Oil Co., 
Dyersburg; E. F. Peek, Jr., Ten- 
nessee Valley Oil Co., Athens; 
James W. Perkins, Red Ace Pe- 
troleum Corp., Nashville; and 

. L. Thatcher, Thatcher Oil 
Co., Chattanooga. 

The next meeting of the as- 
sociation will be the latter part 
of December or January at 
Memphis. 


ATLANTIC CITY, Oct. 20.— 
The lowering of life insurance 


‘rates for oil workers is evidence 
|of the effective accident preven- 
/tion work the oil industry car- 
| ries on, H. N. Blakeslee, director 
|of the American Petroleum In- 


stitute’s department of accident 
prevention, told the petroleum 
section of the National Safety 
Council, at its Safety Congress 
here. 

Life insurance rates for re- 
finery and oil field workers in 
past years have been above the 
normal rates for office workers 
and those in many other indus- 
trial operations, he said. 

On the basis of a lower acci- 
dent rate achieved through the 
safety programs of the oil com- 
panies, it was recommended to 
the Institute of Home Office 
Underwriters that employes of 
substantial oil companies be 
given lower premium rates for 
their life insurance, Mr. Blakes- 
lee said. 

“Recently there has been a 
general reduction in the penalty 
ratings as applied to workers on 
petroleum risks,” he said, “and 
the insurance carriers have a 
much more optimistic attitude 
toward writing policies for these 
workers. It is believed some 
companies have reduced penalty 
premium ratings as much as 50 
per cent. The insurance com- 
panies most familiar with the 
occupations of oil workers are 
making the more _ favorable 
rates.” 

Compensation Rates Cut 

Savings to oil companies have 
come about through reductions 
in their rates for compensation 
insurance, Mr. Blakeslee re- 
ported. He cited one oil com- 
pany which had paid 67 per cent 
above manual rates before it 
started its safety program. Re- 
sults achieved brought its rate 
down to 10 per cent less than the 
manual rate by 1938, a saving 
of from 2 to 5 per cent on each 
$100 of payroll, he added. 

He stated that the state in- 
surance commissioner in Texas 
had announced a reduction of 24 
per cent in refining compensa- 
tion rates and of 14.2 per cent 
in drilling and production com- 
pensation rates in Texas, ef- 
fective Oct. 1. 

In reporting on the oil indus- 
try safety contests from July 
1, 1938, to June 30, 1939, Blakes- 
lee said injury records of 210,- 
000 oil company employes 
showed a 34 per cent decline in 
frequency of injuries at work, 
as compared with the record of 
the preceding contest. 
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Light Fuel Oil Demand 
Runs 15% Ahead of 1938 
N. P. N. News Bureau 
WASHINGTON, Oct. 23.— 


Stocks of gas oil and distil- 
late fuels on Oct. 14, east of 


California, totaled 20,851,000 

barrels as compared with 

22,002,000 barrels on Oct. 15, ad 

1938, according to American N. P. N. News Bureau 
Petroleum _ Institute. De- WASHINGTON, Oct.  23.— 


Distillate fuel oil stocks, except 
in California, are below “nor- 
mal,” according to the U. S. Bu- 
/reau of Mines which also points 
out that the coming winter will 
see a relatively large increase in 
demand for light heating oils. 

“While runs to stills,” said 
the Bureau in its forecast for 
November, “have been in ex- 
cess of recent forecasts, yields 
of distillate fuel oils have been 
lower than anticipated. Conse- 
| quently, distillate stocks east of 
'California are below normal. 
|The trends of market demand 
indicate a large relative demand 
\in the amount of light heating 
coils required during the winter. 

“To meet this situation,” the 
report continued, “the Bureau 
raised its estimate of required 
runs to stills for October and a 
further increase is indicated in 
the current forecast for Novem- 
ber. Even these estimates may 
prove inadequate unless distil- 
late yields are _ substantially 
higher than last year. 


mand in August was 26,012,- 
000 barrels as against 23,218,- 
000 barrels in the same 
month last year, according 
to U. S. Bureau of Mines. 
For the first eight months of 
this year, demand was 15 per 
cent above 1938. 











Tulsa Program 
On Fuels, Lubes 
Listed by SAE 


N. P.N. News Bureau 

TULSA, Oct. 23.—The na- 
tional fuels and lubricants meet- 
ing sponsored by the Society of 
Automotive Engineers, to be 
held at the Mayo hotel, Tulsa, 
Nov. 2 and 3, will bring together 
a large number of Army and 
private aviators, as well as the 
usual number of oil and motor 
industry engineers. 

Chief attraction for the aero- 
nautical-minded will be Brig. 
Gen. Barton K. Yount, assistant 
chief of the U. S. Army Air 
Corps, speaking on “The Pres-. 
ent Trend in Design and Size of | 
Military Equipment.” 

Another paper of timely in- 
terest is that of A. W. S. Her- 
rington, of Marmon-Herrington| 
Co., Inc., entitled “Military Auto- 
motive Equipment.” Mr. Her-| Mctor fuel exports were esti- 
rington returned to the United) mated at 3,900,000 barrels, or 
States only recently, after sev-| about 200,000 barrels more than 
eral years abroad. ,actual for November last year. 
Crude oil exports were figured 
at 5,900,000 barrels. 


Commenting on _ the _ boat 
shortage due to the European 
War, the Bureau said: 


“The disturbance in shipping 


‘Gas’ Demand Up 4%, 


Domestic demand for motor 
fuel in November was estimated 
at 46,700,000 barrels, or about 
4 per cent above actual demand 
|in November, 1938, which was 
‘abnormally high, the Bureau 
pointed out. 


Other Papers Listed 


‘ther papers on the program 
are: 
_“Vaporization Characteristic of 
Current Winter Motor Fuels,” by 
R. C. Alden, H. H. Trimble and M. G. 


pointed out that in the five 
weeks ended Oct. 7, crude stock 
declined an average of 145,000 
barrels daily which, added to 
current production, indicated a 
demand for 3,627,000 barrels 
daily for this period. This was 
126,000 barrels above the Bu- 
reau’s forecast for September, 
reflecting chiefly larger crude 
runs and a smaller-than-antici- 
pated drop in gasoline stocks. 
An increase of 400,000 barrels in 
gasoline stocks in November 
was torecast. 


Natural Gasoline Blend 8.7%. 


Adjusting for benzol and di 


rect sales of natural gasoline 
(1,050,000 barrels), the Bu- 
reau calculated refinery gaso- 


line production in November at 
49,950,000 barrels, 


Heating Oil Stocks Below ‘Normal’ 


With Demand Rising, Bureau Warns 


Increased Yield of Distillates Urged: 
November ‘Gas’ Demand to be Up 4% 


crude in November. The Bureau 
points, out, however, that this 
demand may be filled from 
either stocks or current produc- 
tion. 


Sohio Hikes Salem Crude 
Price 

CLEVELAND, Oct. 21.—Effec- 
tive 7 AM, Saturday, Oct. 21, 
Sohio Corp., Ohio Standard 
crude purchasing subsidiary in 
Illinois, will advance its posted 
prices for Salem-Lake Centralia 
crude 10c to $1.05. This advance, 
with 10c increase Sept. 13 re- 
stores Sohio price to level pre- 
vailing prior to 20c cut on Aug. 
16. No changes were reported 
for other Illinois fields. 


‘Gas’ Stocks 
Rise Sharply 


N. P.N. News Bureau 
NEW YORK, Oct. 24.--Gaso- 


which was line stocks at refineries report- 
distributed, as follows: ing operations to the American 
District Barrels Petroleum Institute increased 
East Coast 6,540,000 859,000 barrels during the week 
Appalachian 1,750,000 ended Oct. 21, according to a 


Indiana-lIllinois 
Oklahoma 
Kansas 

Inland Texas 
Gulf Texas 
Gulf Louisiana 


9,020,000 
3,050,000 
2,500,000 
3,530,000 
13,410,000 
1,590,000 


Inland La.-Ark 880,000 
Rocky Mountain 1,280,000 
California 6,400,000 

Total U. S. 49,950,000 


Natural gasoline blend at re- 
fineries in November will aver- 
age 8.7 per cent which would 
mean use of 4,350,000 barrels. 
Gasoline yield was figured at 
44.4 per cent. Applying a gaso- 
line yield of 44.4 per cent to the 
45,600,000-barrel output gives 
crude runs of 102,700,000 bar- 
rels, or 3,423,000 barrels daily. 
Foreign crude runs were esti- 
mated at 2,400,000 barrels, fuel 
and losses, 2,500,000 barrels. 

From these calculations (plus 
crude exports of 5,900,000 bar- 
rels), the Bureau arrives at an 
estimated demand for 108,600,- 


compilation made by A.P.I. to- 
day. 

Crude runs to stills at re- 
fineries reporting increased 50,- 
000 barrels on daily average 
during the week. 

Refinery inventory of motor 
fuel was higher in all districts of 
the country, except East Coast, 
Indiana-Illinois-Kentucky, Rocky 
Mountain, and north Louisiana- 
Arkansas districts where small 
cuts were recorded. 

Stocks at Texas Gulf Coast 
plants took the largest jump, in- 
creasing 346,000 barrels. Ap- 
palachian refinery stocks of 
gasoline were up 236,000 barrels, 
with California and Oklahoma- 
Kansas - Missouri districts up 
173,000 and 163,000 barrels, re- 
spectively. 

Refinery stocks of gas oil and 
distillate increased 423,000 bar- 
rels for the country as a whole, 





Blair, P ips > > ‘oO. ‘a . tThi s “Ks ~ si « D " 
tlesville, Okla. Cn ae conditions due to the war is be- 900 barrels (3,620,000 barrels nega a pert a 
“Hypoid Gear Lubricants,” by C.| jno adj ly > Caily average) of domestic : wis iti 
F. Prutton and A. O. Willey, con.| "8 adjusted slowly but reports |Gally B ” 
sultants, The Lubri-Zol Corp.; Cleve- received from exporters of mo- wield a ay 
" eieneitaitin an, Denies Fuels tov fuel and crude petroleum do State Nov. 1939 Oct. 1939 Nov. 1938 
Characteristics and Requirements,” not indicate, as yet, any sub- conse 1,444,000 1,444,800 1,309,000 
) ». L. Barger, associate : : aa nis 596,000 594,800 340,0 
of agricultural’ engineering. Kan. | stantial increases over the rela- Okiahoma 429:000 424'200 546,000 
sas state college. tively iarge exports of last fall.” Illinois 303,000 275,500 97,000 
“Automotive Maintenance Clean- Louisiana 259,000 260,300 290,000 
ing Operations,” by H. Liggett ’ Kansas 169,000 170,600 145,000 
‘ray, Oakite Products, Inc. - Crude Demand 5.7% above ‘38 New Mexico 111,000 114,200 113,000 
“Too Old to Learn?” by C. B. Eb Wyoming 63,000 69,000 54,000 
eal, research manager of S. A. E. Daily average crude demand Michigan 63,000 61,000 62,000 
ae _ -Fue ¥ xj > F: lew y e Arkeg sas 57 56 50,006 
Internal Cm Ingine That for November was estimated at Sommentendia 53/000 48'200 47-000 
Sy gh the Fuel Trends,” by | 3,620,000 barrels, which is 29,- Montana 16,000 16,200 aa 
chie, Waukesha Motor Co. ‘i ‘ . sy | Kentucky 6,000 ,800 9,000 
“Power Applications for Move-| (00 barrels above the October New York 15,000 13,200 12,000 
= 2 Earth,” by J. M. Davies, forecast and 5.7 per cent above West Virginia 1a.cee re Ry 
aterpillar ré Aa. i 9,000 9,000 i 
“Metal Cutting Tests Using Bu- November, 1938 (crude demand a 4.000 49 2 nnn 
‘ane, saga Se ase tee’ % by by states is shown in accom- Colorado 4,000 3,900 3,000 
. Tiffin anc ie Eads, Uni- tae — 
ersity of Oklahoma. panying table). The Bureau 3,620,000 3,590,300 3,424,000 


General Business Better—More Winter Change-Over Jobs 
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atest Oil Industry Statistics 











Trends of Basic Figures 





Kansas 
Texas 

Louisiana 
ArKansas 

Illinois 


174,850 
014,600 
262,200 
65,350 
327,700 


—_ 


164,150 
1,497,150 
264,200 
64,850 
331,650 


408,600 
144,000 
1,255,900 
293,100 
66,000 
330,500 








Total U. S. Motor Fuel Stocks 


Heavy Line—1939 


° 


























MAY 

















JUN 




















Light Line—1938 


Oct. 21 Oct. 14 Oct. 21, 1939 
Crude Production ....... 3,1 t1,000 3,713,800 3,247,400 
(Bbls. daily) Ww) 
= minin ste aoe — 
Crude Imports ......... 107,000 136,000 163,857 Ww 85- 
(Bbls. daily) ¢ 
Crude Runs to Stills.... 3,650,000 3,600,000 3,251,000 a 
(Bbls. daily) Q 
Gasoline Stocks ........ 72,122,006 71,263,000 69,209,000 ad 4 
(Bbls. total) fe} 80 
Gas Oil & Distillate Stocks 39,358,000 38,687,000 32,252,000 3 
(Bbls. total) oO 
Residual Fuel Oil Stocks 115,060,000 114,780,000 120,495,000 | 4 75- 
(Bbls. total) 
= 
Crude Oil Production for the U. S. 0 
(American Petroleum Institute figures) 7 a 
Week Ended 1 
Oct. 21 Oct. 14 Oct. 7 
Barrels Barrels Barrels 4 
Oklahoma 428,000 436,600 














6 13 20173 10172418 152029512 192629 ante Sa 


JULY 


AUGUST SEPT. 






































Eastern (Ill. excluded) 102,950 103,800 100,500 ‘a . 
= ee ag 62,450 63,100 68,000 Daily Average Crude Runs to Stills 
yoming 65,000 66,600 65, 150 3 e 
Montana 17,250 17,250 16,250 Heavy Lin 1939 Light Lin 1938 
Colorado 3,700 3,700 3,700 3 a> 
New Mexico 115,800 110,350 108,500 . 
California 631,700 630,400 616,300 
Total U. S. 3,771,550 3,713,800 3,435,850 
Crude Imports 107,000 136,000 55.710 
. ° — 
Total New Supply 3,878,550 3,849,800 3,491,560 3.6 
Weekly Changes in U. S. Crude Oil Stocks’ 
(Thousands of barrels) 34- 
WV 
aa Chng. from esr 

Grade or Origin Sept. 30 Oct.7 Oct. 14 Oct. 7 ul a 
Pennsylvania grade 5,246 3,194 S422 a2 ce 
Other Appalachian 1,398 1,384 1,355 29 a4 
Lima-Michigan 1,987 1,933 1,856 Tc Ss ai | 
Illinois-Indiana 15,696 15,672 15,792 +120 
Arkansas 2,811 2,694 2,679 15 we 
Kansas 5,095 5,13: 5,198 + 65 | 
Louisiana 10,303 10,477 10,391 RG md a 

Northern 3,883 3,880 3,914 + 34 2) 

Gulf Coast 6,420 6,597 6,477 120 Pad | 
New Mexico 1,743 1,543 1,825 282 oO 3.0- | 
Oklahoma 62,354 61,552 61,170 382 ar | 
Texas 65,857 65,598 64,832 766 ar 

East Texas 13,186 13,543 13,486 Se — er 

West Texas 14,608 14,401 13,982 119 > 

Gulf Coast 16,577 16,883 16,381 502 

Other Texas 21,486 20,771 20,983 212 28- 

Rocky Mountain 17,948 18,008 17,756 202 
California 37,175 37,164 36,643 521 
Foreign 2,410 Teh bp 2,251 + 39 i 
| 
Total United States refinable 233,023 231,564 229,870 1,694 L 
Heavy in California 14,255 14,052 13,994 58 26- 


\s compiled by the U. S. Bure 


au of 


Mines 


6 132027 3101724 | 815222951219 262 9 1623307 14.128 





MAY JUNE JULY 


A. P. I. Weekly Refinery Report 


(Figures in Thousands of Barrels of 42 Gallons Each) 


AUGUST SEPT. OCT. 









Stocks 
Per Cent of a Total Finished & Stocks of Gas Oi! & Distillates Stocks of Residual Fuel Ot! 
Daily Average Reporting Capacity Gasoline Unfinished At Terms. At Terms 
Crude to Stills Operated Production Motor Fuel (b At Refineries . Trans. Pipelines At Refineries Trans. Pipelines 
Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended Week Ended 
Olstricts Oct. 21. Oct. 14 Oct. 21 Oct. 14 Oct. 21 Oct. 14 Oct. 21 Oct. 14 Oct. 21 Oct. 14 Oct. 21 Oct. 14 Oct. 21 Oct. 14 Oct. 21 Oct. 14 
East Coast 608 546 aga RS 8 1.780 1.521 18,427 1IS.465 7,426 7.010 6,328 6,201 6.095 5.826 4,247 i 
Appalachian 110 115 B00 SOS $39 420 2 706 2 470 250 247 136 107 371 346 
ind., lil, Ky 4 43 17.5 a7 8 2 915 2 183 10.946 11,061 3,953 3.991 SO5 O46 2.841 2,833 5 
Okla., Kans., Mo 252 270 13.7 78.9 Cu60 SLOT 6.022 5,850 Be fe 4 1.738 35 38 2 795 2.834 
{nland Texas. . 119 113 74.8 1 ” 193 1,557 1,497 so 383 1SO7 1,912 
Vexas Gulf 4 R29 S27 S73 87.1 2 Baa > 971 9,291 8.945 5.729 5.478 S80 679 7,519 7.373 342 
ta., Gulf tte ee Oe 160 161 4 »? 0 f 93 2,439 2» 369 SS] S11 1S 14 2,166 2,051 284 
No. La, Ark 17 4 S505 ws 2 106 145 389 $55 230 233 4 630 603 
i  Rilts = sskatibhasa 17 47 73.4 P34 SO vl 1.002 1.022 124 130 133 549 
California ee ee 72 O06 76.8 THO 474 1409 14.293 14,120 7,919 S.1Sa 1.897 1,658 60,5900 60,547 22 355 22 
Total Reporting......... 3,204 3,242 S7.0 85 6 10.720 10.642 67.072 66,263 28 623 28,210 Q S95 W647 85,356 S4,.774 27.279 
0.8. Total (d 650 3.600 2.182 12.093 73 400 71.263 €)29,463 (e) 29,040 Qso5 9 647 (e)S7,781 e)S7.1S4 27.249 ps 
U.S. Total 10-21-38 (d 3,251 1,217 60,209 32,252 120,495 
3 Includes straight-run. cracked and natura: Diendec a Estimated. U.S. Bureau of Mines basis 
ib Includes stocks at refineries, in buik-terminais. pipe iines and in transit e For comparability witn iast year these figures must De increased Dy stocks 
e i2% of reporting capacity in this district did not report gasoline production At Terminais. ete.”’ in Caiiforma district 





NPN Boosts for Biggest Campaign Ever--see Nov. Ist Winter Change-Over Issue 
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Economies in Service 


Theme of Truck Show 


C OMMERCIAL vehicle manufactur- 
ers and one large group of the users of 
their product, the oil companies, will 
be brought together at Chicago this 
vear through the medium of the Sixth 
National Motor Truck Show, which 
will be held Nov. 8-16, at the samé 
time as the Twentieth Annual Meet- 
ing of the American Petroleum Insti- 
tute, which convenes Nov. 13-17. 


For the first time in history, this 
great oil industry will have a first 
hand opportunity to view in an or- 
ganized manner the latest develop- 
ments in this great division of auto- 
motive engineering. 


Co-ordinating the truck show this 
vear with the activities of this great 
institution of oil seemed logical to the 
directors of the truck show. They con- 
sidered that both industries have prob- 


lems of a related nature that can only: 


be solved through mutual co-opera- 
tion, one step of which consists in 
bringing to the public’s attention 
through visual means the great contri- 
bution commercial vehicle transporta- 
tion is making to business, organized 
communities and home life. 


The automotive engineer has been 
progressive. From my knowledge of 
this year’s truck show, there will be 
shown trucks which are capable of 
carrying greater payloads on chassis 
of lower gross weights, while the ini- 
tial cost of the chassis has been mate- 
rially reduced over the last five years. 
High compression engines, those of the 
diesel type, new devices for controlling 
tire wear, and at least one new meth- 
od of controlling tank truck fires will 
be among the many interesting items 
shown at this outstanding exhibit. 


This show will bring home to the 
public and purchaser of equipment the 
improvements accomplished and the 
advanced state of the highway trans- 
portation industry and will tend to il- 
lustrate the definite thought that re- 
strictive legislation tends to handicap 
business and creates higher prices for 
the family man and home owner. 


The average man in considering com- 
mercial highway transportation should 


not think of it alone in terms of moto! 
trucks employed by the common, con- 
tract or private carrier, as illustrated 
by the petroleum industry. Rather he 
should think of it from the broader 
viewpoint of many types of commercial 
activities serving him daily and he 
should realize that any _ restriction 
placed upon one type may ultimately 
result in that which he favors also 
being handicapped. 

To illustrate the business man 
hustles from the train to a cab, thank- 
ful for the accommodation, graciously 
pays his fare and proceeds along the 
highways. Drivers of passenger cars 
frequently cuss the cab under certain 
conditions but they seldom consider 
that a future probable development 


Written exclusively for National 
Petroleum News by J. F. Win- 
chester of New York, president of 
the National Motor Truck Shot. 


will actually mean to them better trans- 
portation at lower costs if restrictions 
are not thrown around such operations. 
I refer to through train and cab fare 
from door to train and then from train 
to home or business office on a through 
ticket. 

Buses dot our highways, furnishing 
a type of service the public demands. 
Business enterprises, unfortunately for 
the railroads, gather close to the tracks 
and community life segregates itself 
from these factors. This creates the 
situation of train service moving 
through the back yard of the majority 
of the communities while the traveling 
public, who have been educated through 
the use of the passenger car, is desir- 
ous of moving through the front yard 





J. F. Winchester, president of the National Motor Truck Show, head of the auto 
' 


one of the large oil “OoOMmpanies 
yne of th larg il companie: 
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More Payload, is Theme of National Truck Show 





of a community. This is what the bus 
does, in addition to offering convenient 
service and, in many instances, lower 
fares. 


Commercial highway transportation 
has become a part of our everyday 
community life. Witness the newly de- 
veloped garbage collection units the 
city of New York operates, the fine 
pieces of fire fighting apparatus many 
of our communities have, etc., all of 
which creates the thought that has 
been woven around the Sixth Annual 
Truck Show, namely, “COMMERCIAL 
HIGHWAY TRANSPORTATION 


SERVES EVERYONE.” 
The scope of the oil industry can 


best be visualized by stating that ap- 
proximately $15,000,000,000 has been 
invested in oil fields and refineries, in 
transportation, storage and marketing 
facilities, in developing new methods 


and equipment, in prospecting, devel- 
oping, and operating new oil fields, in 
laboratory work and research and 
other necessary assets. Its annual pay- 
roll is estimated at $1,500,000,000, and 
it spends approximately $800,000,000 a 
year for the products and services of 
other industries. Approximately $12,- 
000,000 a year is spent for research to 
improve products, services and equip- 
ment. This industry creates for fed- 
eral, state, and local government near- 
ly $1,500,000,000 a year, the equivalent 
of its payroll, in tax revenues. Almost 
$1,000,000,000 a year, money used 
largely to build the nation’s highways, 
is collected at service stations in taxes 
on gasoline alone. It contributes to the 
national economy each year some $4,- 
500,000,000 in real wealth. 


Its 350,000 wells produce roundly 1,- 
000,000,000 bbls. of crude oil yearly 





At Navy Pier, on lake front 


Chicago Amphitheater 


Palmer House. 


Principal address, 
Motor Trucks,” by 
vester Co. 


“Suggested 
Fred B. 


Committee 


meetings, 
Hotel. 


technical 


Palmer House. 


President, J. 


Truck Co., and Clayton Farris, 


Show, Warren F. Beck. 


Other members who are oil 
of Chicago, Deep 


the Willett Co. 





Events for Oil Men in Chicago 
At Time of National Truck Show 


National Motor Truck Show ..... Nov. 8-16 


north of the 
street cars or driving, with ample parking space available. 
Open daily, from 11 a.m. to 11 p.m., with a 15-minute address starting Nov. 9 
every evening, in the exhibition hall. 


Chicago Automobile Show ..... . Nov. 1-12 


Associated Traffic Club of America . Nov. 6-10 


Meetings and exhibits of highway, railroad 


Chicago Section, Society of Automotive 
INS 6 66 ee ee eee eee 


One day meeting starting at 10 a. m. 
truck show and the automobile show, and dinner in the evening. 

Method 
Lautzenhiser of 


American Petroleum Institute . . . Nov. 13-17 


meetings 


National Truck Tank Association . .. Nov. 13 


Officers of National Motor Truck Show 


F. Winchester of New York, manager of the automotive divi- 
sion of Standard Oil Co. of New Jersey; vice presidents, John N. Bayne, Mack 
of Trucktor y 
Oplinger, of Fruehauf Trailer Co.; assistant 


Committee on Public Relations of Truck Show 


Chairman, Leo Huff of Chicago, manager of transportation, Pure Oil Co. 
industry or oil equipment 
tock Oil Corp.; J. E 
Tank Association; Douglas Kuhlman of Chicago, the Heil Co.; Herbert Spear 
of St. Louis, Shell Oil Co.; Charles Yocum of Detroit, Overland Transportation 
Co.; John Sayre of Chicago, Highway Trailer Co. 


river. Conveniently reached by 


and air transportation at the 


at Palmer House, with trips to the 


for Load or 


Capacity Rating of 
Chicago, 


International Har- 


and general sessions at Stevens 


Corp.; 
general 


secretary-treasurer, S. 
manager of the Chicago 


men are C. J. Foster 


Julian of Chicago, National Truck 


: Howard L. Willett of Chicago, 








from fields in 22 states, while 500 re- 
fineries, located in 35 states, annually 
refine 20,000,000,000 gals. of motor fuel 
and comparably huge quantities of 
other essential petroleum products. It 
sells merchandise and gives consumers 
its services in every state, retailing 
goods through some 400,000 outlets, of 
which about 250,000 are roadside serv- 
ice stations. Because of its service and 
equipment, American men and women 
drive motor cars every month in the 
year over the 300,000 miles of high- 
ways improved by the taxes this in- 
dustry and its customers have paid. 


About 20,000 new oil wells are 
drilled everv year. This industry pays 
more than $200,000,000 a year to farm- 
ers for the use of their land in produc- 
ing this underground crop and oper- 
ates about 200.000 miles of oil, natural 
gas, and gasoline pipe lines, its own 
transportation system, developed by 
oil men when other-methods of ship- 
ping proved hopelessly inadequate, thus 
assuring delivery of the products safe- 
ly, cheaply, and on time. It owns and 
uses more than 150,000 railroad tank 
cars, and is the best customer of the 
American railroads in shipping manu- 
factured products. This industry oper- 
ates some 150,000 motor vehicles, of 
which 90,000 at least are motor trucks, 
and also one of the largest fleets of 
tank ships in the world. 


The employment of commercial ve- 
hicles in the oil industry is of great 
importance because they contribute to 
economies that eventually pay divi- 
dends to stockholders. First these ve- 
hicles are used for exploration work 
to locate oil fields, then they transport 
the materials to the proper locations 
that wells may be drilled and pipe lines 
laid to convey the material to refin- 
eries and water front locations. 


The refineries, in turn, have many 
specialized uses for trucks such as 
transporting supplies and employes to 
and from them and the other essential 
services that enter into the construc- 
tion and various operations connected 
with these vast units. 


The place where the public comes in 
contact more generally with vehicles 
employed by the oil industry is on the 
highways where tank trucks haul safe- 
ly over our highways, to service sta- 
tions and other locations, millions of 
gallons of gasoline yearly which are 
consumed by the automotive industry. 


Commercial vehicles that haul gaso- 
line are indispensable from the stand- 
point of the oil companies and the ulti- 
mate consumer. The latter seldom 
realizes the importance to him of these 
units. However, the oil companies, 
realizing that commercial vehicles are 
an absolute necessity in our every-day 
life, are making every effort to design 
and operate them in such a manner 
that the original investment may be 
protected, operating costs kept to a 
minimum, constant service may be 
given to their paying clientele and the 
public protected from undue hazards 


NATIONAL PETROLEUM NEWS 


Help when needed 


We thank you very much for pulling us out of 
what appeared to be a hopeless situation. Your 
speedy Universal Oil Products service was cer- 
tainly appreciated. 


That's a letter to Universal 
from a grateful licensee 


Dubbscracking and other 
Universal processes have pulled 
many a refiner out of what “ap- 
peared to be a hopeless situation” 


And Universal service follows 
the clock around with the opera- 
tion of Universal processes all 
over the world 


Universal Oil Products Co /44 ™%\ Dubbs Cracking Process 


Chicago, Illinois A, / Owner and Licensor 
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In two years of tests near San Bernardino, 
California, a truck with a high compression 
ratio hauled the same payload over the same 
test routes from 7% to 8% faster and used 9% 
to 17% less fuel than it did with a low com- 
pression ratio. On one long, steep grade, run- 
ning time was reduced by 15% to 17%. 


N ARECENTLY completed 95,000-mile series of road 
l tests, conducted by the Ethyl Gasoline Corporation, 
a heavy commercial vehicle hauled the same loads 
from 7% to 8% faster, while using from 9% to 17% less 
fuel, when the engine compression ratio was 5.65 to 1 
instead of its original ratio of 4.45 to 1. 


The engine compression ratio was raised by install- 
ing new pistons and cylinder heads which increased 
the fuel octane requirement by about eight octane 


numbers. Some tests were conducted over highway 
routes which consisted of steep and moderate grades 
and others over routes composed entirely of light 
grades and level roads. 


Before comparative tests were started, the vehicle 
was operated for several thousand miles on a break-in 
schedule with each of the two sets of pistons and 
cylinder heads in order to minimize differences in 
engine friction. The ignition timing for maximum 
power and the carburetor adjustment for best econ- 
omy were determined for each compression ratio, and 
the best settings thus determined were used in the 
comparative tests. (The carburetor adjustments which 
gave maximum fuel mileage were found to be identical 
for both compression ratios.) 


Decreases in running time as great as the 7% to 8% 
values observed in these tests may be extremely help- 
ful to operators in meeting or beating competition in 
carrying passengers or freight on fast schedules. Also 
valuable is the still greater effect of high compression 
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in improving vehicle performance 
under severe operating conditions 
where speeds are low. For example, 
one of the test routes included a 
21-mile climb between the eleva- 
tions of 1400 and 4300 feet. On 
this part of the route, running 
time was reduced by 15% to 17% 
due to the increase in compression 
ratio. 


Such increases in accelerating 

and hill-climbing ability may be 

all-important for vehicles limited in top speeds over 

other parts of the route by legal or other restrictions 

or for heavily loaded vehicles which must increase 

their speed on hard pulls to comply with new legal 
minimum speeds. 

Such cases provide the most obvious examples of 
benefits resulting from the ability of vehicles to main- 
tain better speeds, but the less spectacular benefits 
should not be overlooked. Every decrease in running 
time required per trip also represents an opportunity 
for more trips per day, month or year. Each additional 
trip decreases the cost of insurance, taxes, drivers’ 
salaries and interest on the investment which must be 
applied against each passenger-mile or ton-mile. 

All of these are benefits which result from faster 
schedules accomplished by any means, but when 
schedules are improved by increases in compression 
ratio, there are accompanying gains in miles per gal- 
lon, as shown by the 9% to 17% increases in miles per 
gallon obtained in the San Bernardino tests. 
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with Ligh Compression Trucks and Buses 


Two opportunities for bus and truck 
manufacturers 


Since the anti-knock value of gasolines has been in- 
creasing for a number of years, and is still increasing, 
the engine compression ratios of most vehicles in ser- 
vice and even of many now in production are sub- 
stantially below the optimum values for today’s fuels. 
Manufacturers therefore have two opportunities for 
improving the performance of their vehicles in the 
field. First, by surveying the fuel requirements of 
present production engines in the light of available 
fuels, and adjusting compression ratios accordingly. 
Second, by supplying high compression replacement 
pistons or cylinder heads, together with the necessary 
information on ignition timing adjustments and fuel 
octane requirements, for equipment now in operation. 


Increased payloads from higher 
compression ratios 


It should also be noted that the power gains resulting 
from increases in compression ratio can be used to in- 
crease payloads substantially if there is a need for 
doing so, or to combine somewhat smaller increases 
in both load and speed. In other tests of this series at 
San Bernardino, it was found possible to increase pay- 
loads by 62% to 94% for operation at a given speed, as 
a result of raising the engine compression ratio from 
4.45 to 1 to 5.65 to 1. At the same time, there also were 
gains of 4% to 7% in miles per gallon of fuel. These 
tests represent another example of the continuous 
studies made by the Ethyl Gasoline Corporation, in 
cooperation with the oil and automotive industries, 
to improve the performance of engines and fuels. 
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An Expert Specifies 


The photographs on these pages were edited (by arrows) for NATIONAL 
PETROLEUM NEWS by J. F. Winchester, president of the National Motor Truck 


Show, head of automotive transportation for one of the large oil companies, 


to show the last word in design and fittings for trucks 


oil delivery service. 


which might be created if safety de- 
vices of a proper nature were not em- 
ployed. 

The result of these practices is that 
millions of gallons of gasoline safely 
arrive at destination and are con- 
sumed without accidents. Of course, 
here and there industrial accidents do 
occur. There is actually no way to over 
come all of the shortcomings of human 
nature but the fact remains that the 
petroleum industry is every day upon 
our highways and byways performing 
outstanding economical services in a 
distinctly safe manner. 

Just what makes this record within 
the petroleum industry possible and 
why is it that organized commercial 


in gasoline and fuel 
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levices have been installed on modern 


-L improve } 
K l Drove its 


vehicle operation yearly reports out- 
standing safety records to safety au- 
thorities? The answer is commonplace. 
Because it is good business, it pays 
dividends, etc., to select vehicles suited 
for given loads, roads and speeds, to 
mount upon them bodies designed to 
handle properly given materials, to 
select and properly train organizations 
that will operate the vehicles effective- 
ly that time schedules may be main- 
tained—thus reliable service promoted. 

The oil industry has been a leader 
in this respect. It assisted in the 
pioneering of the original truck and 
encouraged developing new designs, 
and co-operated with the Society of 
Automotive Engineers and the Na- 


; appearance, protect the 


aM + 


trucks, some of them automatic, to increase 
householder’s property and insure to him 


tional Fire Protection Association to 
establish practices that are safe yet 
economical. I note the petroleum com- 
panies throughout the United States 
have been liberal with their personnel 
in permitting an exchange of such ideas 
as might be beneficial to the industry 
and the public. 

Studies show that a truck costs from 
$1000 to $12,000 and that operating 
costs frequently run up to $5000 per 
unit per year. Multiply this by a fleet 
of 50 and you reach a figure that 
creates possibilities of good monetary 
returns through the exercise of sound 
business judgment. 

Let us consider the details of one of 
the vehicles that delivers fuel oil to 
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Case #249 





The Case of the 
Crankease Camel 


e files on Gulfpride-- 
of lubrication 


A true story from th 
rks wonders 


the motor oil that wo 





1 Big insurance contracts, like petroleum. are often discov- 

ered in unsuspected places. ‘To nose them out, an 
Alexandria, Va., insurance man travelled some of the 
country’s toughest roads. In his off-the-beaten-path 
driving, he gave his car more punishment in one year 
than the average motorist does in three! 





Equally amazing, not once in those 61.000 miles has a 

4 wrench been laid on the motor! Spark plugs, rings, bear- 
ings, and pistons are untouched. The motor still purrs 
like a kitten . . . with no indication of carbon. “Gulf- 
pride,” says this delighted motorist, “is the cheapest in- 
surance | ever bought—or sold!” 








2 He drove his car 25.000 difficult miles a year! And from 
the moment he bought it, he let nothing but Gulfpride 
Oil go into its crankcase. Previously, he had considered 
another Pennsylvania oil America’s best, but switched 


to Gulfpride when a trial showed it head and shoulders 
above any other lubricant. 





Don't take anyone’s word for what Gulfpride can do. You can 
prove it, yourself! Drain your present oil. refill with Gulfpride 
and watch your oil consumption drop ... your repair and 
carbon-cleaning bills go way down. For Gulfpride is the finest, 
purest fighter of friction you can put into a crankcase! There is 
literally no other oil like it! 


Only Gulfpride is made of 100% Pure Pennsylvania, refined both by 
conventional methods and by Gulf’s exclusive Alchlor process! 
Costs no more than other premium oils. Gulf Oil Corporation. . . 
Gulf Refining Company, Pittsburgh, Pa. 


TUNE IN for Gulf’s “Screen Guild Theater.” featuring Hollywood’s 
top stars. Every Sunday evening at 7:30 E.S.T. over Columbia 


Network. 








A methodical man, he kept accurate records of his oil 


consumption. At 61.000 miles. he reviewed his records 
... found that he had used exactly two quarts of oil be- 





tween drains in 61,000 miles of driving—and he drains 
at the interval specified by the car maker. No wonder 
he calls his ear “the crankcase camel”! 





100% Pure Pennsylvania, at Dealers’ in sealed cans only 


JOBBERS AND COMPOUNDERS: Gulfpride Oil is typical of the quality found in Gulf Lubricants 
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the home for heating purposes. This 
unit has come into widespread use with- 
in the last few years. It is a piece of 
equipment that ingenuity has made 
almost human in action. From a stand- 
point of safety, its mechanical features 
when once regulated make it practic- 
ally impossible for a mistake to occur. 
The pumps which discharge the prod- 
uct from the tank come in different 
sizes and their rate of flow varies from 
25 to 75 gallons per minute. 


All of the fuel flows through a 
strainer which separates from the fuel 
any dirt or other foreign matter that 
may have accumulated. This strainer 
protects the home owner and in addi- 
tion protects the accurate meter 
through which the product flows and is 
measured before being delivered into 
the underground tank at the customer’s 
home. These metering devices play an 
important part with, first, the home 
owner who is desirous of obtaining the 
correct amount of fuel and, second, 
the oil company whose records for 
stock accounting and billing purposes 
have to be correct. 


Three other devices are built around 
the meter. First, an air separator, 
which accurately filters any air 
bubbles that might exist in the fuel, 
thus assuring accuracy. Second, an 
almost human device known as a pre- 
determined stop valve, which the op- 
erator sets to a pre-determined amount 
of fuel to be delivered into the under- 
ground tank. When this amount has 
passed through the hose nozzle to the 
underground tank, this device shuts 
off the flow from that part of the 
apparatus. When we consider that in 
many instances deliveries have to be 
made 150 to 200 feet away from the 
main tank truck, we can visualize the 
necessity for such an instrument as 
this. Third, co-ordinated with the 
meter is a ticket printing device, which 
gives to the home owner and the oil 
company accurate tickets showing the 
number of gallons delivered to any 
given location, thus assuring the home 
owner that he receives the correct 
amount of clean fuel, which has been 
accurately recorded by a little printing 
press on the back of each vehicle. 


Fuel oil trucks are designed to pro- 
tect the driveways. of the customers. 
They are seldom overloaded and the 
unit pressure upon individual wheels 
is light so that driveways will not be 
damaged. Trucks are usually selected 
that are narrow and short. 


The operator delivering the fuel is, 
in the majority of instances, a care- 
fully trained individual, who has had 
placed in his hands a complete set of 
instructions covering the operation 
and maintenance of motor vehicles. 
He has entrusted to him an expensive 
and sensitive piece of mechanism to 
operate. However, he is only human 
and has to combat the severe elements 
of the winter season. In order to do 
this correctly, he is instructed in the 
use of antifreeze solutions, skid chain 
application, proper operating speeds, 
state and local ordinances, all of which 
assist him to operate within the law. 
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This training results in many millions 
of gallons of fuel being delivered to 
homes without accidents and without 
mixtures occurring between different 
types of fuel. 

At the home office of such a unit is 
another specialized service of which 
the general public is not aware. This 
consists of a complete card system 
registering each customer, the size of 
their underground tank, and the com- 
plete engineering method of comput- 
ing the possible fuel consumption for 
a given season or day of the year. 
These cards are worked on regularly 
by experts and they can estimate, 
based upon a formula, just what the 
fuel consumption is on a given route 
or within a customer’s home for given 


days or periods of time in the current 
season. 

Many of these vehicles are further 
fitted with devices that ventilate the 
cabs and stop fog and ice from ac- 
cumulating on the windshields. Proper 
lighting systems have been designed 
to meet legal requirements and also 
stop lights and directional signals, 
which frequently are not required by 
law but seem advisable for safety, are 
incorporated in the vehicle. Bumpers 
are designed and located according to 
the standards established by passenger 
car practices and many other safety 
devices that vary in character depend- 
ing upon the laws in a given locality 
and the judgment of the various con- 
cerns are placed on these units. 





Exhibitor 


Aetna Auto Parts Co 
American Bosch Corp. 
American Safety Tank Co. 
Anderson Co. 

Arrow Safety Device 

Auto Truck Steel Body Co. 


Bendix Products Corp. 

Bendix Westinghouse Auto 
Brake Co, 

Brooks, O. F. 

Buda Co. 

Butler Mfg. Co. 


Clear Oils Corp. 

Connecticut Tel. & Electric Co. 
Continental Motors Corp. 
Cooper Co., Fred E. 


Davis Welding Co. 
DeLuxe Products Corp. 
Fleet Owner Corp. 

Four Wheel Drive Auto Co. 
Fruehauf Trailer Co. 


Gar Wood Industries 


Hegeman-MacCormack Corp. 
Heil Co. 

Hercules Motors Corp. 
Highway Trailer Co. 

Hoof Products Co, 


Mack Trucks, Inc. 
Marmon-Herrington Co. 
Midland Steel Products Co. 


New Britain Machine Co. 


Pierce Governor Co. 
Powell Co., Wm. 


Quaker City Iron Works 
Standard Steel Works 


Timken-Detroit Axle Co. 
Thornton Tandem Co. 
Titeflex Metal Hose Corp. 
Trucktor Corp. 


Walter Motor Truck Co. 
Warner Electric Brake Mig. Co. 
Waukesha Motor Co. 





Headquarters 
Chicago 
Springfield, Mass 
Kansas City 
Gary, Ind. 
Medford, N. J. 
Chicago 


South Bend, Ind 


. Pittsburgh 


Chicago 
Harvey, Ill. 
Kansas City 


New York City 
Meriden, Conn, 
Detroit 

Tulsa 


Cincinnati 

La Porte, Ind. 
New York City 
Clintonville, Wis. 
Detroit 


Detroit 


New York City 
Milwaukee 
Canton, O. 
Chicago 
Chicago 


. Long Island City 


Indianapolis 
Cleveland 


New Britain, Conn. 


. Anderson, Ind. 
_ Cincinnati 


Philadelphia 


.North Kansas City 


Detroit 
Detroit 
Newark, N. J. 
Newark, N. J. 


Long Island 
Beloit. Wis. 
Waukesha, Wis. 


Exhibitors at Sixth National Motor Truck Show 


Contact Man 

at Truck Show 
A. F. Zimmerman 
G. W. Carlson 
R. C. Coleman 
Edward Larson 
R. F. Schade 
E. J Dendlinger 


H. L. Sharlock 


D. W. Scott 

O. F. Brooks 
Russell R. Hughes 
C. C. Crouch 


R. Lyle Brace 
C. H. Gillette 
E. P. Gallagher 
Fred E. Cooper 


M. H. Malden 

D. J. Fleet 

Miss A. L. Conley 
F, M. Higgins 

L. C. Allman 


W. H. Hammond 


John C. MacCormack 
H. F. Pugh 

F. M. Geisler 

E. H. Menhell 

N. C. Kepner 


A. G. Crockett 
G. Alfred Campbell 
Frank L. Grant 


Julian C. Pease 


N. M. McCullough 
Jas. Coombe 


J. Redman McCoy 
G. P. Scott 


W. J. Chappell 
Harry E. Slater 
E. E. Husted 

Clayton Farris 


Maurice Walter 
Paul D. Smith 
P. C. Ritchie 
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Leaders of the Parade|n 


One of the major gasoline transporters in the Southeastern area is the 
PETROLEUM CARRIER CORPORATION, JACKSONVILLE, FLORIDA. Very 
much alive to the edge afforded by weight-savings with safety, this company 
operates a fleet of BUTLER TWIN-TANK Safety TRANSPORTS. 


GAIL WHITNEY of BILLINGS, MONTANA ise a pioneer in highway gasoline 
transportation. From the beginning he has used nothing but BUTLER GASO- 
LINE TRANSPORTS. From the refineries of Wyoming and Montana BUTLER 
TWIN-TANK Safety TRANSPORTS like this one operate over the long hauls 
in all directions. 


Three of ILLINOIS FARM SUPPLY COMPANY’S fleet of HIGH-TENSILE STEEL BUTLER TANK 
Safety TRANSPORTS. 


formance. 


The name of LEAMAN’S TRANSPORT, DOWNING. 
TOWN.PA. is carried by BUTLER GASOLINE TR ANSPORTS 
over the highways of New York, Delaware, Pennsylvan'® 
Maryland, Ohio and Massachusetts. Also, they carry]more 
payload at less per mile cost. 


Every one of Butler's five new safety factors is vital to high-tensile steel per- 














The PETROLEUM TRANSIT CORPORATION, DETROIT, MICHIGAN, hauling in 10 states now operates a fleet of 70 BUTLER GASO- 
LINE TRANSPORTS, a few of which are shown above. 


IN GASOLINE HAULING OPERATE FLEETS OF 


Butler Wwin-lank2<¢/Transports 


Resi eo res aie COMPARED TO A CONVENTIONAL 

or fancy might cause a highway transport operator now and then to try a 

transport unit which, compared to the conventional, is revolutionary in design OVAL TANK OF SAME HEIGHT AND WIDTH 

But, it takes hard, down-to-earth, money-saving advantages tocause bigoperators | 
i , age ~* ‘switch whole fleets, as Mage — and a go eye gasoline = | 1. Butler Twin-Tank strength as a 
g. Safer, yet lower cost transportation, is the reason for the g swing to H , s 

neal TWIN-TANK Safety TRANSPORTS. | beam gives a 20 to | factor ofsafety. 
Engineered into BUTLER TWIN-TANK design are five new safety factors (illustrated , a Ts “ 

at the right) that give you greater safety through greater strength and at the same —e “ ™~ 2. Butler Twin-Tank hopper or liquid 

time weight saving to increase payload. carrying strength is 314 
Like every great advancement, Butler TWIN-TANK design is simplicity itself. greater. 

Each *‘twin”’ is a stronger shape and stands the strong way. Prove the extra strength ca am af 

inherent in Butler TWIN-TANKS to your own satisfaction. C 


Crush an egg placed 
flatwise between the palms of your hands. Then see how much harder it is to crush an 


egg placed endwise between palms. 4, ae s ns yes thio seg shear strength 
Before you a4 ane liquid transport SEE **THE TWINS” AT THE NATIONAL ~s . 
MOTOR Uc HOW or call upon Butler engineers to show you in detail how ' . 
Butler A WIN-TANE Safety TRANSPORTS protect you while giving longer, lower- Eo The short radii of Butler Twin- 
= eerie. oem S Tank shape virtually eliminates 
ie vibration and reduces possibility 
npany of cracking. 


times 


Butler Twin-Tank bottom strength 
or strength over the _ integral 
frame (most vital section of any 

aw ay =e ‘ = - i tank) is 8 times greater. 
»woline we a s re. @ — = 
3ASO- Pe ) : ° 
ITLER * hee 
hauls, eee 


SOUTHERN OFL TRANSPORTERS, big 
Atlantic Coast operators, recently increased 
its fleet with these “5 sets of TWINS” to 
keep payloads at the peak and to get greater 
safety through 20 times greater strength. 


ORT SERIE 


ARLEN ND TRANS? | ) 





“HARG Y” HARGLEROAD, HASTINGS, NEBRASKA bought the first BUTLER GASO- This BUTLER TWIN-TANK hauls casing-head gasoline under 
ONE TRANSPORT and with it established a mileage record running into millions. Across 35 Ibs. pressure. It is in this hazardous service that TWIN-TANK 

lains of Oklahoma, Kansas and Nebraska, a large fleet of Hargleroad BUTLER TWIN- design was developed. R. L. WILLIAMS of ENID, OKLAHOMA has 
TANG Safety TRANSPORTS operate night and day. operated a fleet of these liquid-gas **TWINS” for many years. 


a po alge Anon WRITE US NOW! FIND OUT WHY IT WILL PAY 
PIER, CHICAGO, ILL. tl iat 

OW NING. NOV. 8th TO 16th. “TWINS” 

cance NEXT TIME! 


-arry Jmore 


> 


BUTLER MANUFACTURING COMPANY 
p aay 1241 Eastern Avenue 941 Sixth Ave... S. E. 
is Kansas City, Missouri Minneapolis. Minnesota 
A e i T » Featienal “ies Send complete information on Butler Twin-T 


lwin-Tank 
Safety Transport of 


TRANSPORTS [ime re —~ 
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City State 
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More Payload for Your Money 


M ORE efficient and economi- 


cal trucking operations for the oil 
marketer are indicated by the improve- 
ments and accessory equipment offered 
in new truck models, which will be 
on display at the National Motor 
Truck Show in Chicago, Nov. 8-16. In- 
cluded among the important develop- 
ments are: 


1—Use of light weight high tensile 
steels and improved design to increase 
payload capacity. 


) 


2--Increased application of special 
transmissions, rear axles and com- 
pounded drives, to provide additional 
power and more flexible operating 
speeds. 


3--Improvements in design and con- 
struction of various equipment, such 
aS pumps, meters, valves, and other 
truck or tank accessories, to speed 
delivery rate, reduce handling losses 
and solve special operating and deliv- 
ery problems. 


4-Changes on the 1940 models them- 
selves to increase overall flexibility 
and operating efficiency. 


Those who believe the old axiom that 
a dollar saved is a dollar earned, will 
be interested in the new engines, trans- 
missions, rear axles, chassis, tanks, 
trailers, pumps, meters, valves, spe- 
cial bodies, and other special equip- 
ment designed to increase efficiency 
and safety and to decrease unit cost 
of operation. 

Of particular interest is the success 
of some manufacturers of trucks, 





trailers and tanks in standardizing de- 
sign, metal stamping, capacities, and 
other sub-assembly details, so that the 
ultimate purchaser may receive a piece 
of equipment designed for his special 
needs yet at a mass-production price. 

Conflicting weight laws in many 
states continue to hamper the unifica- 
tion of truck, tank and trailer designs 
along lines which would permit lower 
costs, but one large manufacturer at 
least is making considerable progress 
in the standardization of units which 
can be used in states which have simi- 
lar highway regulations. 

In spite of the complexity of high- 
way weight limits in the various 
states, tank truck and trailer manu- 
facturers are making progress in find- 
ing effective ways of increasing the 
payload capacity and still maintaining 
a high factor of safety. 


Lighter Steels Used 


Wherever possible the trucks and 
tanks are being streamlined down to 
their very fundamentals, even at a 
sacrifice of some of the skirting and 
paneling which has been valued so 
highly as an advertising space. 

One manufacturer is utilizing a 
nickel alloy, high tensile steel in im- 
proved tank and semi-trailer chassis 
design. Savings of about 1000 pounds 
per unit in overall weight have re- 
sulted through the elimination of un- 
necessary supports and by substitut- 
ing a_ stronger light-weight metal 
framework for the heavy steel chassis. 

Claims for this alloy give it the duc- 
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tability of blue-annealed steel and simi- 
lar welding properties. In tank con- 
struction, a layout is selected which 
permits the use of maximum sized 
steel sheets, in order to reduce the 
number of seams. 

Included in the weight-saving im- 
provements adopted by this company 
is a new integral tank mounting which 
has contributed to the increased pay- 
load without any sacrifice of strength 
This mounting runs the full length of 
each side of the chassis frame, two 
“L” shaped strips welded to the under- 
side of the tank are bolted to other 
“L” shaped strips, which are welded 
to the chassis frame. This has _per- 
mitted the removal of the heavy tank 
supporting bolsters. 


Opinion differs among some fleet 
operators as to dollar and cents econ- 
omy resulting from weight saving in 
the design and building of the tank 
truck and tank trailers, but some be- 
lieve a saving of one pound in weight 
will effect an operating economy of 
as much as $1 a year. 


That is, on this basis an increase in 
the payload capacity of 300 pounds 
would mean a saving of $300 over the 
year, or 10 per cent of $3000, which is 
usually more than original cost of a 
tank. 

One tank manufacturer has designed 
a new  1200-gallon, 5-compartment, 
light-weight tank to be mounted on a 
1940 cab-over-engine, single-axle truck, 
having a 134-inch wheelbase. 

Some features of the tank body in- 
clude; package compartments on both 


Fuel oil carrying capacity was 
increased to 1788 gallons on 
this truck by use of two rear 
iriving axles and a transfer 
case containing a dual ratio 
transmission. Fuel oil trucks 

this size normally carry 800 

to iC69 gallons 
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In the 1940 Truck Models 


sides, combination hose and skid cabi- 
nets, and underslung cabinets beneath 
the package compartments. Valve 
manifold and meter equipment is car- 
ried in a forward compartment on the 
right side, with drum or can cargo 
space on the left forward side. 

General appearance of the tank is 
semi-streamlined with full skirting 
ahead of the rear wheels and shallow 
skirting behind the wheels in order to 
allow sufficient ground clearance at 
the rear of the unit. 


Transport Capacities 
Are Being Increased 


Recent successes in reducing tank 
deadweight have increased the average 
capacities of distributing equipment 
bought today. One manufacturer re- 
ports a majority of its sales for trans- 
port trucks call for tanks having a 
capacity of 3500 to 4000 gallons—most 
popular is the three-compartment tank, 
with four and two-compartment units 
next in line. Three years ago the av- 
erage for this same manufacturer was 
2500 to 2700 gallons and greatest de- 
mand a year ago was for units capable 
of carrying 3000 to 3500 gallons. Very 
little demand for a 2000-gallon gasoline 
transport truck is experienced by this 
manufacturer today. 


Special Transmissions 


Other increases in traction and load 
carrying capacity have resulted from 
the application of multi-speed trans- 
missions, two-speed rear axles, and 
two rear-driving axles and all-wheel 
drives applicable to trucks of all sizes. 


Developed from a burden carrier in 
off-the-highway operations, for exam- 
ple, a four rear-wheel drive is now 
available to give greater carrying ca- 
pacities to on-highway distributing 
units. 

Another axle company has developed 
the three-for-one type of axle which in- 
corporates in a single housing three 
types of final drive, including; (1), 
bevel gear, (2) double reduction, and 
(3) two-speed, double reduction drive, 
to provide greater economy and flexi- 
bility. 

Also recently announced by this 
company is a new heavy-duty power 
trailer brake. Dissipation of heat—a 
prime objective in the solution of this 
problem—has been speeded by reduc- 
ing the brake diameters to 16% inches, 
so as to further increase the air circu- 
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Built to perform 


three-in-one purposes, this 


rying tools 
has room betw 


een the -Oompartments tor 


lating space between the drum and 
the 20-inch rim. 

Other features claimed for the new 
brake include increased braking area, 
tough and wear resisting brake drums, 
even wear through the use of a ta- 
pered liner, positive and accurate con- 
stant-lift cams for actuating the shoes, 
a construction sealed against dirt and 
dust, and calibrated pull-back springs. 


Meters and Pumps 
Speed Deliveries 


Among the new truck accessory 
equipment to be featured in 1940, is 
a new meter designed for tank truck 
service. It will utilize an operating 
mechanism consisting of rotating parts, 
with a design in which the measuring 
element, or rotor, is turned with the 
moving stream by the pressure of the 


incoming fluid acting on four half- 
moon shaped buckets, spaced equi- 


distant on the outer circumference of 
the rotor. 

These buckets are geared together 
in a ratio of one to one on top of the 
rotor. Position of the buckets with re- 


equipment or merchandise, has 


truck provides side compartments for car 

racks for carrying ladders, or pipe, and 

transporting other items such as gas line 
and others 


lation to the side walls of the circu- 
lar measuring chamber varies as the 
rotor turns; however, two buckets are 
always in position to form a closed 
compartment. Volume of this com- 
partment is a definite displacement and 
a certain number of these displace- 
ments are counted and recorded for 
every gallon of fluid passing through 
the meter. The assembly, which _in- 
cludes meter, air eliminator and 
strainer, is said to offer many advan- 
tages in accuracy, Speed of delivery, 
compact dimensions, installation con- 
venience and accessibility. 


Designed for use on truck tanks in 
rural deliveries and for making fuel 
oil deliveries is a compact pump and 
meter unit powered by an efficient 
gasoline engine. These units are avail- 
able in two sizes, one includes a %- 
horsepower gasoline engine, a special 
l-inch rotary pump and a special 1- 
inch meter—including an air separator 

which is equipped with a 10-inch, 
100-gallon dial. The unit has a delivery 
capacity of 15 gallons per minute. 


The alternate size is similar in most 
(Continued on Page 41) 
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Here, Red Seals “end overfilling 
and stop unaccounted for losses.” 





‘FILLINGS 


by using meters to control your truck loading 


prs Losses from truck tank overfill- 


Le . 

= 4 # ing come about in four ways:— 
‘res 1. Inaccurate calibration. 

> Unsuspected increases in volumeteric ca- 
pacities caused by settling, bulging or dis- 
tortion of the truck compartments. 

3. Deliberate or accidental overfilling. 

4. Difficulty of filling to exact gauge mark, 
particularly if there is any foaming. 

The experience of one southern jobber is 

typical. He was suffering a loading rack loss 

that ran up to 15,000 gallons a year. Some- 

thing had to be done. It was, 

— meters were installed and 

the losses were ended. Now 

the jobber reports that meters 

proved to be ‘the best invest- 

ment... ever made.” 
Precision measurement of 


gallonage isaservice that noth- 


SOUTHERN 
JOBBER REPORTS 
YEARLY 
iE welolemcy.\ 8 he), Bae) 
STOPPED WHEN 
METERS WERE 
INSTALLED 


ing else can provide so easily, simply, re- 
liably and at such low cost as meters. Even 
though the rated capacities of your custom- 
ers’ truck tanks dochange—as they are known 
to do—every such change is detected by 
metering. Any discrepancy, no matter how 


slight, is instantly disclosed. 


There is another advantage to metering 
your output. By watching and reading the 
meter, your customer sees he is getting all 
the gallonage he pays for. That builds good 
will. It is sound business. 

Write for further informa- 
tion. Hundreds of metered 
bulk plants can tell you that 
metering and metered account- 
ing are worth looking into. 


No obligation, of course. 


NEPTUNE METER COMPANY 

5O Ww. SOTH STREET, NEW YORK, N.Y. 

Atlanta, Boston, Chicago, Dallas, Denver, Kansas 

City, Los Angeles, Loutsville, Portland, Ore., 
San Francisco 


Canadian Factory: NEPTUNE METERS, 
LTD., 345 Soranuren Avenue, Toronto 3, Canada 
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How much will Metered 
Accounting save you? 


Prepared by a certified public account- 
ant familiar with the oil industry and 
its problems, the several forms that are 
now made available by Red Seal 
Metered Accounting may be used in 
whole or in part to suit the specific 
Interested 
company executives are invited to write 
for the complete details on how 
metered accounting can benefit them 


needs of your operations 


Proven by Performance 


Red Seal Meters are now serving con- 
cerns throughout the country. Large 
mayors, important independents, jobbers, 
marketers and distributors of every size, 

all report that a Red Seal Meter can 
be counted on for genuine performance 
over many years. Furnished in bulk 
plant, tank truck, dispensing, auto-stop 





compact models. 





METERING 


MAKES YOUR BUSINESS GROW 
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This practical Shell unit is typical of Heil’s fuhdamental- 
ly sound, trailerized design — proved dependable in actual 
service — that is helping bulk haulers, large and small, 
carry bigger payloads in safety .. . that can help you. 
too, enjoy profitable operation. @ Heil smooth-skin con- 
struction, with supporting bulkheads, provides strength 
of a 24” I-beam or more than a 20-to-l safety factor. 
Simplicity of design employs the least amount of welding 
and material per gallon of capacity. These factors insure 
maximum stability on the road . .. minimum dead weight 
. .. easy accessibility. @ Don't jeopardize you contracts 
... waste time and money ... by having to lay up your 
transportation tanks for frequent repairs. Maintain your 
reputation as a reliable hauler with Heil Tanks that see you 
safely through on your toughest schedules, at minimum 
maintenance costs. @ Writé today for bulletin, showing 
further reasons why it pays you to do business with an 
organization that accepts full responsibility for its products, 
and offers nation-wide service. T.9 


MILWAUKEE, ™ sem wt DE, 
WISCONSIN THE HEL eo. NEW JERSEY 
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respects, except that a 1-horsepower 
engine is used to develop a discharge 
capacity of 20 to 25 gallons per min- 
ute. Equipped with a 30-foot hose, 
these assemblies will handle a 15-foot 
head in effecting overhead deliveries. 
The units are designed so they can be 
securely fastened to the truck can 
rack with four bolts and can be trans- 
ferred without difficulty from one 
truck to another. 


By eliminating bucket measuring 
and handling of products, this power 
driven metering system permits faster 
deliveries and allows the truck driver 
to devote more time to selling and 
solicitation over a larger territory. The 
equipment is being made with ticket 
printing indicators. 


All-Purpose Liquefied 
Gas Delivery Truck 


One manufacturer is offering a 
unique application of the several-pur- 
pose feature in a liquefied gas delivery 
truck. Five 100-gallon pressure tanks 
are laid in a row across the special 
truck chassis, with their heads or dis- 
charge ends extending toward the rear 


of the vehicle. 
A platform, 84 inches wide and 144 
inches long, is mounted across the 


top of these tanks for the full length 
of the chassis. The platform is sur- 
faced with 1's-inch oak and_ has 
“stake pockets” along the sides and 
across the rear; so that accessory ap- 
pliances such as stoves, heaters, pipes, 
or other items needed for installing in- 
dividual systems may be carried. 

To increase the flexibility of this 
unit, a hand-operated winch and der- 
rick—-which has a 7-foot arm, full 
circle swing and a capacity of 2000 
pounds—is provided. A hand or power 
pump is also available for speeding 
the flow of the liquefied products 
from the five service tanks into con- 
sumer storage. 

Meeting the demand of oil distribu- 
tors for tank truck valves, nozzles, 
vents, and piping which will provide 
maximum flow, positive shut-off, leak- 
proof operation and safety, are many 
improvements offered by truck tank 
equipment manufacturers today. 


New offerings by one company in- 
clude a line of quick-opening gate 
valves which have been designed to 
speed up operations and to. save 
weight. Compact, yet with full pipe 
size, this equipment features either 
heat-treated aluminum or bronze con- 
struction. 


Another important contribution in 
this direction is the line of hose noz- 
zles designed to relieve tank truck 
discharge lines from the hammer ac- 
tion caused by suddenly stopping the 
liquid flow. A cushioning effect elimi- 
nates this liquid shock. The same com- 
pany is also featuring for 1940 a new 
type hose coupling and dust cap for 
leak-proofing joints operating under 
high pressures. 


1939 








Typical of speci 
truck fe 


which can be 


A new line of smooth-acting and 
positive hose nozzles has been devel- 
oped by another company, to meet 
every delivery problem encountered 
by the oil distributor in his trucking 
operations. 

Improved types of multiple valves 
act as a manifold in permitting drain- 
age from only one compartment at 
a time and eliminate the danger of 
contamination of products or mistakes 
in products, in deliveries. 

The new type offered by one manu- 
facturer weighs less than the equiva- 
lent number of cross valves and can 
be installed in a smaller space. Selec- 
tion is made by means of a dial. The 
compartment discharge lever cannot 
be operated unless it lines up with a 
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available today, 





this liquefied gas delivery 


“overed by an oakx-suriaceda platiorm 
appliances, or other items 


pump for unloading the tank 


slot in the dial corresponding to the 
correct compartment. 


Special Features of 
The 1940 Truck Models 


Truck manufacturers have increased 
load carrying capacities, particularly 
in the 1% and 2-ton models, and are 
offering a wider selection of higher 
gear ratios, two-speed rear axles, spe- 
cial transmissions and other features, 
designed to provide greater efficiency 
under a variety of truck operating 
conditions. 

Conventional and _ cab-over-engine 
chassis are offered over a wider range 
of sizes. Another important develop- 
ment is the adoption of hypoid axles 
in the entire line of trucks manufac- 
tured by one company and the use 
of this feature on all but the 3-ton 
models by a manufacturer who intro- 
duced the hypoid in trucks on some 
small capacity units in 1939. 

Adoption of longitudinal springs 
front and rear and a swing over to 
the Hotchkiss drive or “drive through 
the springs” on all but the light com- 
mercial units of one manufacturer, is 
a noteworthy development on 1940 
models. The change in spring design 
removes radius rods and torque tubes, 
and introduces other chassis changes 
which make it easier to service the 
clutch, transmission, universal joints 
and rear axle, and also facilitates the 
installation of special equipment such 
as power drives, special transmissions 
and so on. 

“Under the hood” accessibility is im- 
proved on these trucks by location of 
the fan on the crankshaft in all con- 
ventional models. This direct drive of 
the fan eliminates one fan belt found 
on 1939 models and contributes to 
ease of servicing the distributor. 

Two-speed rear axles are optional 
equipment at slight extra cost and 
provide dual ratios of 5.83 and 8.11 















Here minimum weight was the factor and this stand- 
ard 3500-gallon single-axle unit provided it with- 
out sacrifice of smart appearance. 


4000-gallon single-axle unit engineered especially 
for an operation where axle weight was restricted 


to 16,000 pounds. 


we des 
chandis 
room 0} 
: cost of 
4000-gallon, tandem gasoline transport. Designed city a 
for use in a state where multiple axles permitted 
increased payloads. 
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to special haulage problems is typical of hundreds _ 


yA 


worked out in cooperation with oil men every year. 
same m, there is likely one which will give 


3500- ollie sandboun ai: semi with preeny top 
rack which permitted the hauling of dry as well as 
liquid loads. 
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transporter operating in a state where overall length is re- ling of domestic fuel oil; this streamlined 3000-gallon unit 


This special 7550-gallon train met the requirements of a @ Speed and flexibility were primary requisites in the hand- 
stricted to 40’; weight to 16,000 pounds per axle. was the answer. 








STANDARD SALES 
DILCOMPANY sew 


In the oil fields, this heavy-duty tandem-axle Fruehauf sol- 
ved the problem of hauling through sand and over rocky land. 












For demonstration 
purposes, for on- 
the-spot selling, 


we designed the Mer- 
chandiser. This ‘'Show- 
room on Wheels” cut the 
cost of merchandising in 
city and country alike. 
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pounds per square inch, is safely transported by this twin 


Casing Head, Butane or Propane gas, at pressures up to 200 
@ cylinder tank designed specifically for the purpose. 
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the six inch (stove pipe) outlet with which this 3500-gallon 
Bunker C oil tank is equipped. 
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to 1. Conventional rear axles with 
bevel gear drive, offer gear ratios of 
5.14, 5.83 or 6.67, optional at no extra 
cost. 

Another manufacturer is equipping 
light and medium duty models with an 
all-helical transmission. On the %-ton 
model, the gear ratio has been in- 
creased from 4.11 to 4.55 to 1. 

Increased horsepower and torque is 
also featured by another truck manu- 
facturer. Higher compression ratios 
increased from 5.8 to 6.5 to 1 in the 
*%, 1, 1% and 2-ton models—and by 
increasing lift of the valve cams, the 
gross rating on 1% and 2-ton models 
was boosted to 13,500 and 15,000 pounds 
respectively, compared to 10,000 and 
12,000 pounds in 1939. 

Dual purpose trucks with two-speed 
axles are available in this line for 
operations requiring extra _ pulling 
ability under heavy loads, and speed 
and economy for the unloaded return 
to the supply point. 

Further stressing the popularity of 
cab-over-engine designs as a solution 
to many modern transportation prob- 
lems, one large manufacturer has en- 
tered 1940 with three models having 
capacities of 12,300 pounds (including 
cab, body equipment, and _ payload) 
and one model rated at 18,900 pounds. 
One of the smaller models has a 
spiral bevel-gear drive, another has a 
two-speed axle and the other, together 
with the large unit, has double-reduc- 
tion drive rear axles. 

Accessibility to the power plant for 
servicing has been stressed in this 
cab-over-engine line. The tunnel cover 
floor boards, when removed, expose 
the spark plugs, carburetor, clutch 
and other units. If necessary, the en- 
gine with transmission and propeller- 
shaft brake can be removed through 
the front of the cab. This entire unit 
rests on rollers in the frame and can 
be removed after the various attaching 
parts are disconnected. 


Dray and Panel 
Body Combined 


One body manufacturer has an 
swered the need of oil company serv- 
ice departments for specialized truck- 
ing equipment by offering a body de- 
sign which will permit one truck to 
do three jobs—-a combined ladder 
truck, dray truck and panel truck. 
Waterproof compartments on the sides 
provide space for tools, equipment, or 
even merchandise, and between the 
compartments is room for transport- 
ing pumps, compressors, package 
goods and so on. 

Along with current developments in 
automotive trucking equipment is the 
improvement by tire manufacturers in 
casings designed to meet load and 
operating requirements imposed by 
larger capacities and greater speed 
and power available on modern trucks. 
Use of rayon rather than cotton for 
the fabric used in truck and trailer 
tires is one of the steps in this direc- 
tion. Arguments for the rayon fabric 
include its ability to withstand heat 
better than cotton. 


Variations in Discharge Rate 
Of Truck Tanks Is Studied 


A RESEARCH program to 
study the causes for variations in the 
rate of flow of gasoline and fuel oil 
frem truck tank discharge systems of 
the same capacity is being started at 
the University of Wisconsin, sponsored 
by the National Truck Tank Associa- 
tion. 


Checking by oil company transport 
engineers in late years has disclosed 
variations of as much as 20 per cent 
in the discharge rate between trucks 
of similar specifications. As many 
trucks are being fitted with larger 
tanks and make shorter runs and 
more dumps, in city deliveries, speed- 
ing up cf deliveries by 20 per cent 
would cut the truck’s idling time at 
stops by as much as 10 per cent, it 
is said. 

In the research study, the resistance 
to flow of the separate items of equip- 
ment that make up the truck tank 
discharge system will be studied in 
detail, such as meters, pumps and 
valves. With this data compiled, it is 
believed the truck tank engineers can 
build to more definite specifications on 
discharge rates and the oil companies 
can secure higher efficiency in truck 
deliveries. 

The research program is being con- 
ducted at the hydraulic laboratory on 
the campus at Madison, of the Uni- 
versity of Wisconsin. It will be super- 
vised by the Flow Test Committee set 
up by the National Truck Tank Asso- 





Prof. Lewis H. Kessler, associate professor 


of hydraulic and sanitary engineering, 

University of Wisconsin, who is in charge 

of the research study in variations in 
rate of discharge from truck tanks 


\ 


Leo Huff of Chicago, manager of the motor 

transport department of Pure Oil Co., who 

fathered the program for research on flow 

of petroleum products through tank iruck 

discharge systems now starting at Univer- 
sity of Wisconsin 


ciation, which is composed of oil indus- 
try and equipment representatives. 

Members of the Flow Test Commit- 
tee are: J. E. Julian of Chicago, 
secretary of the National Truck Tank 
Association, chairman; Leo Huff of 
Chicago, the Pure Oil Co.; H. E. Spear 
of St. Louis, Shell Oil Co.; H. F. Huf 
of Philadelphia, Atlantic Refining 
Co.; J. F. Heil cf Milwaukee, the Heil 
Co.; W. I. Jones of Joliet, Farrell 
Manufacturing Co.; M. L. Thompson 
of North Kansas City, Standard Steel 
Works; and J. A. Jensen of Philadel- 
phia, Quaker City Iron Works. 

Prof. Lewis H. Kessler, associate 
professcr of hydraulic and sanitary 
engineering, at the University will be 
in charge of the research program. 
Two engineers will conduct the project 
for their master’s degree. They are 
Robert Zwettler, assistant hydraulic 
engineer for the Kimberly Clark 
Paper Co., of Neenah, Wis., and Robert 
Stiemke, who has been hydraulic en- 
gineer with the U. S. Engineers on 
river and harbor development at Mil- 
waukee. 

Mr. Spear of the Shell company, is 
credited with being the father of the 
research program. While studying 
rates of discharge from company 
trucks to reduce delivery expense he 
found scientific data on the resistance 
to flow was needed but was not avail- 
able. 

At a meeting of the American Pe- 


NATIONAL PETROLEUM NEWS 








Man...that 
ROPER Is 


some 
Truck Pump! 





@ You're right, Mr. Truck Driver . . . Ropers are good pumps! Smooth 
performers . . . quiet, speedy, and more efficient we believe, than any 
other truck pump ever built. Engineered and built to the highest 
standards . . . only two moving parts . . . easy to install and easy to 


service. And they do last longer. Five sizes . . . two models. 
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troleum Institute central committee on 
automotive transportation two years 
ago he raised the question, and found 
engineers with other companies were 
confronted also with the same need. 

The question has been under dis- 
cussion during the past two years. A 
tank manufacturer volunteered to con- 
duct a study but it was felt the ex- 
pense was too much to be shouldered 
by one company, and the discussions 
culminated in the National Truck Tank 
Association setting up the Flow Test 
Committee to conduct the research 
program. An agreement was reached 
with the university, approved by the 
regents last month, to establish a fel- 
lowship for the program. 

The need for research in this field 
is shown when one oil company pur- 
chased five trucks of similar specifica- 
tions from three manufacturers. When 
the trucks were placed in service the 
rate of flow was found to vary 20 
per cent. 

Engineers for the oil company and 
the equipment manufacturers who 
studied this lack of uniformity believe 
one of the causes is in the location 
of the pump. On all three makes of 
truck the pump had a positive head, 
but the pump locations varied by 10 
inches. Another cause is in the size 
of the piping. Two-inch pipe was 
specified, but actual diameters varied 
from about 2 to 2.25 inches, yet the 
tank with the smallest size pipe was 





Speed up your truck tank 
deliveries! Eliminate slow and 
dangerous “bucketing” of gaso- 
line, kerosene and fuel oil. Give 
your driver more time for sell- 
ing! PUMP-N-METER will 
help you do it. 

Your customers will like 
PUMP-N-METER, too — be- 
cause they have confidence in 
meter recording. 


found to be second in unloading speed. 

The truck engineers for another oil 
company see in the research program 
the possibility of eliminating oversize 
equipment in the discharge system. 
At present this company tends _to- 
wards oversize equipment to make 
certain of obtaining the maximum 
rate of flow at those bulk plants and 
service stations that have unloading 
facilities for fast flow. With data from 
the research program the discharge 
system may be _ specified more ac- 
curately, it is believed. 

Faster discharge, it was pointed out, 
probably will be more important on 
trucks delivering in metropolitan 
areas, aS against trucks dumping 
range oil or making farm deliveries. 
In metropolitan deliveries of fuel oil 
and gasoline, trucks travel relatively 
short distances from bulk plants, make 
compartment or full truck dumps. 
With such deliveries unloading time 
is most important. Where trucks 
make numerous stops to drop a truck 
load, it was pointed out, the truck 
spends more time in traveling from 
one stop to another, in setting up the 
hose connections, and in talking with 
customers, hence a few minutes saved 
through faster discharge is not so 
important. 

Officials of another oil company 
pointed out that the rate of flow in 
a discharge system is only one of 
the factors in speedy delivery of prod- 














ucts. Other factors are the speed of 
loading at the bulk plant, routing of 
trucks through traffic for fast high- 
way movement, efficient scheduling of 
deliveries, and the normal working 
speed of the driver. 


Oil companies divide truck delivery 
expenses between time and mileage 
costs. Mileage costs include such 
items as tires and fuel and oil and 
grease, consumption of which is de- 
pendent on the amount of traveling 
the truck performs. The time costs 
include such items as the driver’s 
salary, license fees and_ insurance, 
which go on whether a truck makes 
one or four deliveries a day. Faster 
unloading it is pointed out would leave 
mileage costs fixed, but the time ex- 
penses would be spread over more 
gallons delivered during a day, hence 
reducing the cost per gallon. 


Most Gasoline Pumps 
Obsolete, Says Moore 


In spite of the improvement in the 
design of gasoline pumps in the past 
few years, obsolescence of this equip- 
ment installed at motor fuel retailing 
outlets has been at a greater rate than 
replacement of the old type pumps 
with new models, G. Denny Moore of 
New York, managing director of the 
Gasoline Pump Manufacturers Associa- 
tion, told a recent conference of the 
New Jersey Weights and Measures As- 
sociation. 

On the basis of 1,500,000 gasoline 
pumps in service in January, 1934, and 
taking the life of a pump as ten years, 
Mr. Moore said that 10 per cent, or 
150,000 pumps, should have been re- 
placed in each of the five years since. 
Actually, he said, only 338,000 strictly 
modern or computer type pumps have 
been installed in that period in replace- 
ment of old types—less than half the 
estimated normal 750,000 possible re- 
placements. 


“In 1938, less than 90,000 computer 
pumps were placed in use,” said Mr. 
Moore, “and 1939 will yield about the 
same number. At this rate, consider- 
ing that there are more than a mil- 
lion pumps in use that are eligible for 
replacement, it will require about 12 
years to eliminate obsolescence from 
the field.” 


Through the educational work being 
done by the gasoline pump industry 
and the gradual tightening up of regu- 
lations governing pump equipment by 


PUMP_N METER 


is fast... accurate... safe. Self-con- 
tained, and easily attached to any truck 
tank. Nozzle control. Thoroughly reli- 


local and state authorities, he said, the 
rate of replacements will catch up 
with the obsolescence rate and eventu- 
ally eliminate it. 





tor. Priced so low that it quickly pays 
for itself in time saved and increased 
number of sales per day. Get all the 


able. Powered by its own gasoline mo- facts! Ask your jobber or write direct. 


THE PUMP & METER MEG. CO. (oe 


In analyzing the obsolescence in gas- 
oline pumps in use today, Mr. Moore 
said that 123,000 pumps are still in op- 
eration, of the early type of hand pis- 
ton pump which first appeared in 1908. 
This, he said, was eight per cent of 





46 NATIONAL PETROLEUM NEWS 





EW > 


the total number of pumps today serv- 
ing the motoring public. 


The second stage of gasoline pump 
development, Mr. Moore brought out, 
was the visible glass bowl type which 
came into use about 1918. Today, 21 
years later, he said 665,000 of this type 
of pump were still in use—44 per cent 
of the total in use. Several thousand 
of this type of pump are sold each 
year, he added. 


The dial meter pump with electric 
operation was brought out in 1925, and 
of this type 390,000 are in use today, 
26 per cent of all pumps, said Mr. 
Moore, adding that a substantial pro- 
portion of this number is of the flow 
meter type which has become almost 
generally obsolete. 


“The final development in gasoline 
pumps came in 1933, with the introduc- 
tion of the computer pump,” he said. 
“From the standpoint of design, effi- 
ciency, convenience and the growing 
demand for computing the sale, this ad- 
vanced type of gasoline pump would 
seem to be about the last word. It has 
been available to the market for nearly 
seven years, and yet Jan. 1, 1939, re- 
vealed only 338,000 units installed 
scarcely 22 per cent of the total pumps 
in use.” 


NEW BOOK 


GOVERNMENT AND ECONOMIC 
LIFE, Vol. I, by Leverett S. Lyon, 
Myron W. Watkins, and Victor Abram- 
son, published by the Brookings In- 
stitution’s Institute of Economics. The 
Brookings Institution, $3. 


In this study of the changing rela- 
tions of government to industry in 
the United States, the authors have 
covered all phases of the trend toward 
government control and regulation set- 
up, and summarize in conclusion: 


“Yet, the greater social significance 
of these decisions makes it more im- 
portant that the consequences be fore- 
seen. In these circumstances it may 
be well to realize that the ‘curse of 
bigness,’ of which Justice Brandeis has 
written so brilliantly, can blight an in- 
dustrial empire under governmental 
control as effectively as it can one 
under the management of private citi- 
zens.” 


The rapidity of alteration in world 
conditions since the World War, with 
the rise of “personal governments” in 
three major countries gives the au- 
thors, all eminent economists, some 
feeling of awe, as they point out: 


“The United States has undergone 
no comparable change. Yet even in 
this country shifts in the relationships 
of government to industry have been 
so evident, and of such significance, as 
to make them a major subject for 
general discussion and concern, and 
in one form or another important is- 
sues of political controversy.” 


Vol. II of the work is due out in 
January. 
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This Device Tells Every 
Move the Truck Makes! 
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too!)—all on a waxed chart (see at left). Here, for 
example, is a 2-hour delay, and you can put your 
finger right on it!—and than correct it! GOver 100,000 
trucks now equipped. Write for booklet: ‘*Ten Ways of 
Getting More Work Out of Motor Trucks."’ It’s free. 
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The Readers Forum—on— 


Government's Relations with THE READER’S Oil Business. 


Contributions are invited. Please address them to the attention of Warren C. Platt, Editor. 








War Presses Oil Control Question 


For Each Oil Man's Early Decision 


The most vital and urgent problem before every oil man 
today, no matter what size his business nor what his job, 
is the threatened extension of government regulation of 
the business of every oil man. 

Probably the most important phase of this problem is 
whether that regulation will be extended to Washington, 
if so, will it be absolute over the whole industry as per an 
administration bill now pending in Congress, or will the 
power stay back in the states and be confined solely to 
“conservation”? 

The subject is so far-reaching in its effects that NA- 
TIONAL PETROLEUM NEWS is inaugurating a “Readers’ 
Forum on Government” to which it invites all to contrib- 
ute. This week it presents the views and a plan of pro- 
cedure from Frank Phillips, creator of the Phillips Petro- 
leum Co., Bartlesville, Okla. 

The imminence and urgency of this government prob- 
lem is heightened by the war in Europe and by the often in- 
dicated belief of President Roosevelt and his New Deal 
associates, that this country will be engaged in that war 
quite shortly. As the certainty of the European War in- 
creased, Ex-Oil Administrator Ickes swung his Saturday 
national radio program on “What Price America,” into a 
campaign for a law to give him absolute control of the 
oil industry. In addition to unfair, misleading and even 
false statements, Ickes’ people played heavily on the need 
of oil control because of war, in the broadcast the other 
week. (See news story in this issue). 

Let no one lull himself to ignore the urgency of the 
threat, nor its seriousness, by trying to discount the state- 
ments of those who talk of this prospective control. 
Whether you like the New Deal or not, the frank and out- 
spoken aim of the Roosevelt administration is to have 
it given a power over the oil industry which, according to 
the drafted bill, seems to be as great as it demanded and 
got over coal. 

Nor is this just a question of controlling surplus pro- 
duction in the oil fields, that may seem far distant from 
many marketers. The proposed grant of power to the Fed- 
eral Administration at Washington, to a single man to sit 
in ickes’ office, would give him power to not only so regu- 
late the flow of crude oil to the refineries, but to so regulate 
the flow of products from the refineries, perhaps even 


through terminals to bulk plants and perhaps to the con- 
sumer. Not only price would be affected, but the amount 
of a refiner’s supply of crude, or a marketer’s or even 
dealer’s supply of products, would be controlled. 


The crux of the argument, so far, is whether state con- 
trol shall continue as now with a strengthening of the 
Interstate Oil Compact Commission, perhaps, or whether 
state control, such as it is, shall be supplanted by this 
absolute federal control under an appointee of the Secre- 
tary of the Interior. The question, therefore, is does each 
cil man believe that the nearer the powers of government 
are kept to the governed the better and more reasonable 
government is, or does the American oil citizen believe it 
is all right to give absolute power to a national authority 
thousands of miles away from the governed? 


Whatever theory of government each reader may pre- 
fer, whatever he may think is best in the way of govern- 
ment control over this natural resource, the fact remains 
that the time for a decision is right now, as this war grows 
and the threat--or scare—over our entering it also grows. 


While it is essential for every oil man to study meth- 
ods of operation, how to get the most out of a truck, how 
to get salesmen to move more goods at better prices etc. 
there is a still greater fact for each oil man to study and 
that is how much does he want the government to tell him 
how to run his business? 


So we present in full a current statement on this im- 
portant subject just issued by Mr. Phillips of the Phillips 
Petroleum Co. of Bartlesville, Okla. He analyzes the situa- 
tion, expresses realization of the dangers of federal con- 
trol and suggests a plan to use the Oil Compact Commis- 
sion to control conservation under STATE LAW, and to 
let the Federal Trade Commission, or some other body, 
pass on discussions and agreements that the industry may 
care to make to help it solve some of its refining and 
particularly its marketing problems. 


Who runs the reader’s business is just as important to 
him as HOW HE Runs it. So in addition to its thorough 
coverage of the news of the week and in addition to special 
articles on studies on better operating and sales methods, 
“NPN” invites its readers to participate through its pages 
in a discussion on their relationship with our government. 
For its part “NPN” will undertake to develop facts and 
argument on all sides of the problem. This country’s deci- 
sion on this vital subject once made, will not likely be 
modified. 
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Phillips Urges Marketing Policies 


Be Taken to Federal Trade Board 


What does the term “Federal Con- 
trol” mean? It apparently has come 
to mean so many different things that 
oil men hardly are able to discuss the 
subject with any reasonable degree of 
mutual understanding. Few listeners 
or readers can re-state correctly the 
real issues that are involved. Some 
envision “Federal Control” as “rigid 
domination”; others interpret it as 
“beneficial assistance.” The term is so 
broad that it never should be used with 
the thought of describing anything ac- 
curately. In my own mind, it suggests 
a system which I certainly want no 
person to think I advocate. 

My views on this subject, as _ re- 
corded at the end of this statement, 
are so plain that they should require 
no further clarification. They reflect 
one consistent viewpoint. Neverthe- 
less, I feel it would not be amiss to 
elaborate upon them in some detail, 
in the hope that no misunderstandings 
shall remain. 


Current Developments Have Much 
Significance 


Circumstances are timely for such a 
clarification. The President has pre- 
sented to the Congress a much _ pub- 
licized “Report on Energy Resources,” 
by the National Resources Committee. 
Interwoven in its complete version are 
many hints as to the direction the wind 
is blowing in Washington. The oil in- 
dustry is appearing before the Tempo- 
rary National Economic Committee, 
otherwise called the O’Mahoney Anti- 
Monopoly Investigation. Recently the 
Congress received the Cole Bill, with 
which you are no doubt familiar. One 
of the last things the Congress did 
before adjourning was to instruct the 
Cole Sub-Committee to take another 
good look at the petroleum picture to 
bring the Interstate and Foreign Com- 
merce Committee’s previous report up- 
to-date in the light of recent develop- 
ments. 

One state, producing its newly dis- 
covered reserves wastefully, through 
lack of effective conservation legisla- 
tion, is upsetting the equilibrium of 
the whole industry. This demon- 
strates how futile are the sacrifices 
and good efforts of states with greater 
producing abilities, when confronted 
with the selfish tactics of a single state 
of lesser potential production and no 
regard for proper conservation prac 
tices. A shutdown of production, 


By Frank Phillips, 


Chairman of the Board, Phillips Petroleum Co. 


without precedent in all oil history, 
has just been experiented. Now we 
find European nations at war. A 
special session of the Congress is con- 
sidering, among other things, factors 
in the national defense. 


The Issues Must Be Clearly Understood 


Present issues do not afford a choice 
between “Zero Per Cent Federal Con- 
trol” and “An Extreme Measure of 
Federal Control.” That opportunity 
expired long ago. Oil already is oper- 
ating under a measurable degree of 
federal regulation. The present ques- 
tion, in my opinion, is only this 
Shall the industry welcome the already 
scheduled “Extreme Measure of Fed- 
eral Control,” or shall it seek to sub- 
stitute, as a necessary alternative, only 
such additional regulation as _ em- 
braces acceptable police powers for the 
enforcement of equity and for the en- 
couragement of intra-industry co-op- 
eration? 

In my opinion, there will be addi- 
tional federal legislation regardless of 
the industry’s wishes. What if we do 
not like it? Facts are facts, never- 
theless, and you or I can’t change them 
by merely wishing that they were not 
so. Forces within the government have 
done most of the work in originating 
a legislative approach to the oil in- 
dustry’s problems. But would it not 
be far better for the industry itself to 
initiate such legislation than to en- 
courage less qualified hands to do it 
alone? With internal conflict and re- 
luctance prevailing, however, we only 
dream that somehow our fond hopes 
for a happy solution may be realized 
without our own efforts. 


Only Prompt Action Can 


Supplant 
Hasty Legislation 


Holdouts, who now refuse or hesi- 
tate to join in devising and submit- 
ting a more workable plan, cannot es- 
cape the responsibility for any event- 
ual legislation less acceptable than the 
kind which otherwise may be obtained, 
even yet through co-operation with the 
rest of the industry and with the gov- 
ernment. The oil business cannot aim 
at a strictly selfish law. That kind 
could never replace what already is 
in the hopper. 

Too frequently, legislation of similar 
importance, after being long deferred 
by just the present kind of opposi- 
tion, lies dormant until emergency cir- 


cumstances develop. Then unexpected 
influences override all former resist- 
ance. There is swept into being a type 
of carelessly drawn regulation, con- 
sidered expedient at the moment, but 
exceedingly damaging to those who 
try to survive under it. And once en- 
acted, such laws are rarely withdrawn. 


Petroleum’s Problems Are 
Extraordinary Ones 


Just what are the problems which 
make for confusion in the oil business? 
Certainly there is no shortage of op- 
erating talent and management abil- 
ity. But there is a definite lack of 
unified leadership and a_ negligible 
quantity of inter-company co-operation. 
The very nature of the oil industry 
makes it difficult to stabilize wholly 
from within. Whether in the original 
stage—production, or in the final stage 

marketing, any effort to establish 
proper and efficient co-operative ac- 
tivity, though legal in every respect, 
only creates an incentive for those who 
will not co-operate to take advantage 
of those who will. Each participant 
attempts to fortify himself against the 
worst that can happen to him in a bat- 
tle of the survival of the fittest. Too 
frequently, he thus is encouraged to 
resort to the very practices that lead 
to monopoly and restraint. 

If such inefficiency can be of de- 
sirable consequence to anybody, es- 
pecially to the public, employes, or in- 
vestors, why then should we ever strive 
for efficiency? Is it wrong to co- 
operate—-a crime, regardless of the ob- 
jective? Does co-operation always im- 
ply a total disregard for the national 
interest? Can anybody gain from the 
misplaced effort, waste, and increased 
operating costs, which represent the 
internal friction of a group restrain- 
ed from co-ordinating its own struggle 
toward even worthy objectives? 

Today fear of prosecution prevents 
oil company managements from dis- 
cussing their joint problems, to say 
nothing about co-operatively correcting 
them. One company does not know 
what another is doing or thinking. 
There is no opportunity to attack com- 
mon difficulties by applying the ex- 
periences and abilities of capable in- 
dividuals. There is no broad element 
of compulsion to encourage general 
efficiency. 

On the other hand, there is plenty 
of incentive for selfishness to rule. The 
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oil business labors under certain laws 
which do not clearly define the path 
they direct the governed tc follow. 
Different branches of the government 
issue conflicting orders. Thus, it be- 
comes virtually impossible to avoid all 
possible infractions. If one desires 
details, he has only to refer to the in- 
numerable provisions which were con- 
sidered essential to the formation of a 
workable fair trade practice code un- 
der the NRA. All the problems of those 
days, together with many new ones, 
are now in style. 


The Needs Are Obvious 


What does the oil situation really 


need? In my opinion, it must have 
at least two things—first, a procedure 
for the equitable allocation of the na- 
tional demand and a compelling force 
to prevent wasteful production of the 
nation’s oil and gas resources, using 
scientific operation; second, an agency 
within the industry itself for admin- 
istering self-created rules of fair trade 
practice, sanctioned by the govern- 
ment in protection of the public in- 
terest. 

Rules of the game are badly needed. 
These must state clearly the basis 
upon which everybody shall proceed. 
The will of the majority should sustain 
compulsory co-operation. The few who 


“BLACKMER Gets our 


Pump Business because: 


1. AUTOMATIC Take-up 
for Wear... 


2. Positive Displacement . 


3. No Priming Required” 


Every rotary pump has the advantages 
of self-priming and positive dis- 
placement—but ONLY BLACKMER 
offers Automatic Take-up for Wear 
as well! 








And it's this exclusive engineering 
advancement which enables BLACKMER 
Rotary Pumps to out-perform and out-last 
other types. 


What is your pumping problem? Let 
us show you how it can be solved at a 


BIG SAVING in overall cost. 


BLACKMER builds a complete line of 
pumps for practically every bulk plant, 
terminal and service station application with 
capacities 20tto 700 GPM. May we 
hear from you? 


BLACKMER PUMP i 
1882-8 Century Ave., Grand Rapids, Mich. 
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“BUCKET DESIGN” 
Provides AUTOMATIC 
Take-Up for Wear 


The moving parts in a BLACKMER 
Pump are the rotor and swinging 
buckets. As the buckets wear they 
AUTOMATICALLY swing out farther, 
maintaining perfect contact with 
pump case —no perceptible loss of 
efficiency until the face of the buckets 
is practically worn away. 

When replacement of buckets is 
finally required, entire job can be 
done in 15 minutes without disturbing 
pipe connections (see above). And 
new buckets NEVER COST MORE 
THAN 5% OF ORIGINAL COST. 





EXCLUSIVE 
BUCKET DESIGN 


wish to break proper regulations in 
order to take advantage of those who 
conform, should suffer appropriate 
penalties. 


A permanent referee influence is re- 
quired to interpret and enforce such 
rules, for they cannot be written in 
such great detail and with such broad 
scope that they could cover fairly every 
conceivable case that might later fall 
under their jurisdiction. This kind of 
assistance prevailing, managements 
would proceed with confidence. Lack 
of confidence causes hesitation, and 
the cumulative effect of such hesita- 
tion harms workers, investors, and 
the nation. 


A Large Measure of Federal 
Regulation Already Exists 


The problems which I have described 
are not new, but their influence has 
been greatly intensified by basic 
changes in the industry’s supply and 
demand position. Such specific legisla- 
tive steps as have been taken thus 
far, though still inadequate, have met 
with little, if any real objection from 
the industry or the public. 


An Interstate Compact of oil pro- 
ducing states has been established by 
legislative action, but it is without 
power. There would seem to be no 
good reason why this existing body 
should not be given greater respon- 
sibilities in any extension of regulative 
assistance. 


Practically everybody in the oil busi- 
ness likes the Connally Act. In fact, 
many of those who now think they do 
not favor federal co-operation in any 
form, shuddered recently at the possi- 
bility that the term of the Connally 
Act might not be extended. That Act 
imposes a degree of federal participa- 
tion. It does what no unit of the in- 
dustry or no state can do alone. Un- 
fortunately, it applies only to opera- 
tors in those states which believe in 
conservation, as evidenced by their en- 
actment of adequate conservation laws 
and therefore their willingness to com- 
ply with federal regulation as adminis- 
tered under the Connally Act. It does 
not restrain those who choose to take 
advantage of the situation. 


Because there is no other compelling 
force upon which to rely for the regu- 
lation of petroleum imports, the indus- 
try itself has sought the federal com- 
merce power for regulating this in- 
creasingly important factor in the na- 
tional crude supply. How many now 
feel that this phase of federal regu- 
lation should be removed? 


Still another federal participant in 
the present system of petroleum regu- 
lation is the Bureau of Mines, whose 
monthly estimates of demand have ren- 
dered meritorious service. Although 
purely statistical in nature, these es- 
timates are recognized as being worthy 
of retention, perhaps even expansion. 


In recognizing’ all this existing oil 
legislation, we surely cannot contend 
that we do not already have a con- 
siderable measure of federal regula- 
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tion. And we cannot prove that all of 
it has been destructive. 


Present Proposed Legislation 
Can Be Destructive 


As to pending legislation, I am con- 
vinced that neither the industry nor 
the public would long tolerate the con- 
sequences of its application. The Cole 
Bill is cloaked in a harmlessly appear- 
ing framework of conservation prin- 
ciples, which could easily be used to 
establish an indirect but effective dicta- 
tor form of external rule. The only 
voice of those regulated would be the 
weak and futile opinion of a so-called 
advisory council. 

The bill rests on the false engineer- 
ing assumption that the proper rate of 
flow for every oil deposit bears the 
same quantitative ratio to its re- 
serves. If strict adherence to such a 
method of control ever resulted in a 
desired relationship between supply 
and demand, it would be purely acci- 
dental. The conclusive fact-finding 
powers of the Commissioner, acting 
upon the necessarily wide range of 
engineering opinion both as to rates 
of flow and recoverable reserves, would 
encourage such a variety of adminis- 
trative results that operators would 
never be able to plan ahead with any 
degree of confidence that certain con- 
ditions would prevail. 

The Cole Bill makes no provision for 
the basic problem of allocating a pre- 
determined national demand among 
the states, thereby leaving this im- 
portant function to the possible manip- 
ulation of the created conservation pro- 
cedure. This legislation could result 
in duplication of state conservation 
machinery, as well as of engineer- 
ing and conservation facilities al- 
ready established within the _ in- 
dustry. Such dual effort and expense 
would subject all oil operations to the 
uncertainties of political domination, 
for it can create complete reversals of 
policy with every change of adminis- 
tration. 


The Industry Should Be Able To 
Improve My Proposals 

One should not render specific criti- 
cism of any proposal unless he is will- 
ing to offer rather definite suggestions 
as an alternative. For this reason, 
at least in part, I Knowingly resort to 
the hazard of inflexibility by describ- 
ing one possible plan for your con- 
sideration and improvement. I defi- 
nitely emphasize, however, that this 
proposal is not a finished plan. It 
must be modified, detailed, and im- 
proved to fit all needs. Certainly 
agencies and _ organizations, which 
have been created and sustained to 
protect the interests of petroleum, can- 
not fully justify their existence un- 
less they can greatly improve any such 
individual proposal to solve a broad 
problem. 

This suggested plan must be regard- 
ed only as symbolic of a process which 
might enable the industry to continue 
those duties it is best qualified to per- 
form. The federal government then 
would supply only such compelling 
force as others are powerless to pro- 
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vide—a police power that exerts itself 
only when needed. 

I see no reason why oil companies 
could not function under the same 
principles of democracy as all of us 
submit to every day under our city, 
county, state, and federal govern- 
ments. The will of the majority estab- 
lishes our laws. The will of the ma- 
jority elects the officeholders who daily 
interpret the rules and enforce them. 
That even is the process by which 
questions are decided in business or- 
ganizations, social groups, labor 
unions, religious bodies, and the like. 

To achieve this kind of self-regula- 
tion under government sanction, there 
must be legislation essential to a 
proper conservation of petroleum re- 
sources, on the one hand, and legisla- 
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tion essential to good trade practices 
on the other. 


My First Suggestion Deals With 
Conservation And Allocation 


1. Existing state agencies, now func- 
tion under state laws designed to regu- 
late exploratory, production, transpor- 
tation and storage methods and prac- 
tices, in the interests of waste pre- 
vention, should be permitted to con- 
tinue their present functions without 
interference from the federal govern- 
ment. 

2. The exploratory, producing, trans- 
portation and storage methods and 
practices within each of the producing 
states that has failed to enact its own 
laws effecting such control should be 
regulated by a federal agency acting 
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The use of suitable oils containing ‘‘dag’’ col- 
loidal graphite provides a super lubricant which 
functions surely and effectively under the high 
temperatures met in some industrial operations. 


During peak loads when temperatures exceed 
the ordinary protective limits of oils or greases, 
‘““dag’’ takes over the load supplying the safe- 
guard needed. A recent improvement in ‘‘dag’’ 
now permits its stable suspension in low viscos- 
ity and volatile fluids which further contributes 
to the reduction of flake-off, carbon and wear. 


A request on your letterhead will bring Techni- 
cal Bulletin No. 130 and Folders 627 and 629, 
which supply data on the use of ‘‘dag”’ colloidal 
graphite as a high temperature lubricant. 
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Ask the Men Who Use Them 


Are the fuel supply tanks 
on your vehicles fire re- 
sistant? 


Most gasoline transport fires are 
caused by failure of the fuel supply 
tank—not the cargo tank. 


INFERIOR FUEL SUPPLY TANKS 
ARE DANGEROUS AND EXPENSIVE 


American Safety Tanks pro- 
tect your driver your 
load... your outfit... They 
are highly: 


@ Crash resistant 
@ Spill proof when upset 
@ Non-explosive 


In case of fire American Safety Tanks 
“bottle up” the fuel supply on the outfit, 
and enable the operator to fight a fire 
without fear of the fuel tank rupturing 
and adding its contents to the flame. 
As a last resort they may enable the 
operator to unhook the tractor from the 
semi and keep the fire away from the 
cargo tank. 


INVESTIGATE AMERICAN SAFETY TANKS 
TODAY; THEY MAY SAVE YOU A CATAS- 
TROPHE TOMORROW! 


Specify American Safety Tanks on 
your new equipment: 


Use them as replacements on your 


old. 
AMERICAN SAFETY TANKS DO 
PREVENT FIRES 


American Sarety Tank Co. 


Underwriters’ Laboratories, Inc. AU1302 
912 Baltimore Ave. + Kansas City, Mo. 


under the authority of appropriate leg- 
islation. In aid of enforcement this 
legislation should contain a provision 
patterned after the Connally Act pro- 
hibiting movement in commerce of oil 
or the products thereof produced in 
violation of rules and regulations pro- 
mulgated by the federal agency. 

3. Producing states, willing to do so, 
and the federal government should join 
in the creation of a commission on 
which each of such states and the 
above mentioned federal agency would 
have representation. The commission 
so created would be granted power by 
the compacting states and by the fed- 
eral government both by ratification 
and by direct delegation, to 

(a) Determine the daily national 
crude oil demand for currently pre- 
scribed periods, 

(b) Fix imports for currently pre- 
scribed periods, as an agency of Con- 
gress, 

(c) Apportion the national demand 
by allocating to each compacting and 
non-compacting producing state a daily 
allowable production for the currently 
prescribed period, under an allocation 
standard clearly defined in the law. 

The existing restraints of the Con- 
nally Act should be extended to apply 
to movements in commerce of oil or 
the products thereof produced in any 
state in excess of that state’s total daily 
allowable prescribed by the Compact 
Commission. 

4. All findings of the Compact Com- 
mission should be made by a majority 
vote, with two-thirds of the voting 
power vested in the compacting states 
and one-third of the voting power dele- 
gated to the federal agency. The com- 
bined voting power of the compacting 
states should be distributed among 
them upon a basis which is fair and 
reasonable, giving joint weight to the 
importance of the state as a producing 
entity and to its right to representa- 
tion as one political unit. 

5. Continue the Connally Act in ef- 
fect, in its present form, as to oil or 
the products thereof produced in viola- 
tion of regulations of those states hav- 
ing adequate conservation laws. 


My Second Suggestion Deals With 
Industry Trade Practices 


While retaining the practical pro- 
hibitions against monopoly and re- 
straints of trade in commerce that are 
implicit in the Sherman Anti-Trust 
Act, industry must nevertheless be 
freed from the restrictions and lack of 
confidence and understanding that its 
enforcement and administration have 
heretofore developed. 

The Sherman Anti-Trust Act only 
prevents agreements which, if carried 
out, will unreasonably restrain trade. 
Reasonable restraints of trade are 
therefore permitted under the Act. 
Different industry groups now hesitate 
to work out beneficial arrangements 
because of the fear of prosecution. 
This fear will be eliminated and differ- 
ent groups will have greater freedom 
if agreements may be submitted, in ad- 
vance of execution, to the Federal 


Trade Commission for a determination 
as to their reasonableness. Appeals 
may be made from the rulings of the 
Federal Trade Commission, as in other 
cases. Once the Federal Trade Com- 
mission sanctions any agreements as 
reasonable, then the groups are to be 
free to put into effect the agreement 
so sanctioned. The sanction of the Fed- 
eral Trade Commission will constitute 
a complete defense in case of prosecu- 
tion. 


To make application of the general 
plan just described, there should be 
established an industry Congress, or 
so-called American Petroleum Council, 
consisting of not less than twenty or 
not more than forty members. These 
representatives would register the in- 
dustry’s will by vote, possibly requir- 
ing a basis of accord greater than bare 
majority. The duty of the council 
would be to originate and consider 
proposals for trade practices and trade 
agreements between industry groups 
and for the industry as a whole. After 
approval by the council, the proposed 
trade practices or agreements would 
be submitted to the Federal Trade 
Commission for its approval or dis- 
approval. Upon approval by the Fed- 
eral Trade Commission, the proposed 
trade practices or agreements would 
have the force of law, subject to viola- 
tion as any other law. Thus, approval 
by the Trade Commission would con- 
fer immunity from prosecution under 
the Sherman Anti-Trust Act, in so far 
as the practice specifically sanctioned 
is concerned. 


The creation of such a council is 
amendable to several different plans of 
organization, the primary object of any 
institutional plan being the election 
of a council that represents fairly the 
entire industry. 


Conclusion 


Will any such plan with its neces- 
sary improvements, or any other plan 
embodying similar broad _ principles, 
do the job under existing circumstan- 
ces? Perhaps another way of asking the 
same question is—-Can the industry yet 
devise a legislative plan that will en- 
able it to retain responsibilities right- 
fully its own and for whose supervi- 
sion it is better equipped than any oth- 
er agency that now exists or can be 
created? 

What I submit here, it must be un- 
derstood, is something which under 
different conditions I might not con- 
sider to be an ideal objective. It has 
been designed to give due recognition 
to recent developments and prevailing 
possibilities. As to the constitutional 
aspects of such a program of indus- 
try self-regulation, undoubtedly a way 
can be constructed. There are instan- 
ces of successful programs of similar 
design, although on a smaller scale, in 
other industries. By combining exist- 
ing legally tested agencies with new 
regulative procedures whose constitu- 
tionality depends upon the same prin- 
ciples as pending legislation, it is be- 
lieved that a program can be built to 
withstand all constitutional tests. 
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Neu Equipment 


AND THE MANUFACTURERS 


A. H. Dickmeyer has been promoted 
to the post of assistant sales manager 
of the Wayne Pump Co., serving di: 
rectly under E. J. Gallmeyer, vice- 
president and sales manager. For 15 
years, Mr. Dickmeyer has been identi- 
fied with the gasoline pump industry, 
having been associated with S. F. 
Bowser & Co. for ten years. 

In 1937 and 1938, Mr. Dickmeyer was 
in charge of sales and promotion work 





A. H 


Dickmeyer 


of the Wayne company. Since the first 
of this year he has assumed other re- 
sponsibilities, culminating in his pres- 
ent promotion. He will now be in 
charge of advertising and the general 
department of sales, under Mr. Gall- 
meyer. 


CONTEST FOR TRUCK DRIVERS 
Roy A. Fruehauf, vice president and di- 
rector of sales of Fruehauf Trailer Co., 
announces a contest for truck drivers 
with prizes totaling $1000 in cash. The 
money will be paid for the best letters 
on the following subjects: (1) Why 
I like to pull a Fruehauf semi-trailer; 
(2) improvements I would make in 
Fruehauf semi-trailers; (3) How Frue- 
hauf nation-wide’ service facilities 
helped me; (4) why I think every trail- 
er should have differential dual wheels. 


TRUCK PROVING GROUND _~ Con- 
struction of a modern proving grounds 
for testing trucks, southeast of Fort 
Wayne, Ind., has been announced by 
International Harvester Co. 
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NEW LINE OF SWING JOINTS 
A new line of steel swing joints for 
low-pressure handling of fluids, steam 
or gas, without binding or leaking has 
been announced by the H and B Sales 
Co., Long Beach, Calif. Design and 
construction features are declared to 


insure maximum flexibility up to 500 
pounds with complete 360° rotation af- 
forded in one, two or three planes. The 
double swing joints are made with 
brass elbows, and drop-forged swivel 
ends which turn on a brass bearing. 


NEW DATA ON BATTERIES —~-Two 
eight-page catalog sections, one on bus 
and diesel batteries and the other on 
truck batteries, have been published 
by B. F. Goocrich Co., Akron, O. They 
include detailed construction features 
and specifications and cost figures on 
these types of batteries. 


“STALLING ALL CARS/ 


DON'T USE ANTI-FREEZE 
TILL YOU CLEAN OUT 


vt 






The same compound 
you use to keep 
toilets sparkling-clean 


Old Man Winter has two strikes on 
you if you put anti-freeze in a dirty 
radiator. Rust and scale choke the 
cooling system. The motor overheats. 
The customer wastes anti-freeze. He 
may freeze up, and blame you. 

Stay on the safe side! Use Sani- 
Flush—the same preparation you use 
to keep comfort station toilets gleam- 
ing white. Your customers know Sani- 
Flush; it is advertised for automobile 
radiators in almost 12 million maga- 
zines every month. It is the only prod- 
uct being advertised consistently for 
cleaning out rust, sludge, sediment 
and scale from the cooling system. 
Sani-Flush costs 10¢ to clean a ear 
radiator (25c¢ for the largest truck or 


SANI-FLUSH!" 





tractor). This is a small part of the 
price you can charge for the work. 

Buy Sani-Flush in grocery and hard- 
ware stores. 10¢ and 25c¢ sizes. Also 
economical 25-lb. pails. Write for in- 
formation. ... The Hygienic Products 
Company, Canton, Ohio. 














Mid-Continent 


TULSA, Oct. 21. Quotations for 
Mid-Continent lubricating oils for the 
most part reported unchanged the past 
week and refiners said they received 
the “first breathing spell” since the 
war Started. Most suppliers were re- 
fusing to quote for future delivery. 
Demand continued brisk, it was said, 
with buyers attempting to “sew up” 
future production. 

Mid-Continent wax quotations were 
reported up 0.25 cent to 5.25 cents a 
pound, with only two suppliers offer- 
ing. These two said their 5.25-cent 
quotations were largely “nominal” and 
limited to regular customers. 

Slight letup in gasoline demand was 
reported. Quotations were unchanged, 
it was said. 

Several 45 and 50-car sales of Grade 
26-70 natural gasoline were reported 
at 4.25 cents, f.o.b. Breckenridge. One 
sale of 75 cars at 4.25 cents f.0.b. Breck- 
enridge also was reported. 


Mid-Westen 


CHICAGO, Oct. 21. With the heav- 
iest part of the motor season nearing 
an end, some Chicago tank car mar- 
keters the past week said they were 
beginning to notice a definite lag in 
jobber demand for gasoline. Open 
spot sales reported the past week, 
however, totaled 23 cars. 

Some resellers reported more plenti- 
ful offerings of leaded gasoline from 
the Mid-Continent. Low octane gaso- 
line also was offered sparingly from 
the Mid-Continent but was more freely 
available from nearby refineries than 
for some time past, it was said. 

Jobber demand for kerosine was fair- 
ly active, it was said. Quotations re- 
ported for kerosine on Group 3 basis 
ranged from 3.375 to 4.375 cents. 


Eastern 


NEW YORK, Oct. 21.—‘“‘High octane” 
gasoline was offered 0.25 cent lower 
at 6.75 cents by a supplier in the Bos- 
ton district, and 65 octane and above 
gasoline was up 0.25 cent at New York 
to 6.75 cents low for tank cars, 6.50 
cents low for barges, when one sup- 
plier reported withdrawing from the 
market, but aside from this gasoline 
prices along the Atlantic Coast gen- 
erally were unchanged, according to re- 
ports of suppliers the past week. 

Demand for gasoline was almost en- 
tirely against contracts, suppliers said. 
Despite the fact that there were occa- 
sional reports of price shading, most 
suppliers appeared to be uninterested 
in new business because of current re- 
placement costs at the Gulf. 

Demand for kerosine was reported 





good. Prices were up 0.25 cent to 5.25 
cents low at all seaboard terminal 
points from Philadelphia south, accord- 
ing to reports. 


Gulf 


NEW YORK, Oct. 21.—Some grades 
of gasoline and kerosine were offered 
0.125 to 0.25 cent lower at the Gulf 
the past week when a refiner reported 
quoting 400 end point gasoline at 5.875 
cents for 60 octane, 6 cents for 65 oc- 
tane, and 6.125 cents for 68 octane un- 
leaded and 72-74 octane leaded. The 
same refiner also reported quoting 4.25 
cents for 41-43 w.w. kerosine, down 
0.125 cent. 

Reports in New York indicated there 
were few “serious” inquiries in the 
market. Aside from an inquiry from 
a European buyer for 7000 tons of 
aviation gasoline, no definite inquiries 
were reported here. From the south- 
west, reports of refiners indicated there 
were numerous inquiries in the market, 
but, as one refiner said, “The question 
of getting boats is a big factor.” An- 
other refiner said that most of the re- 
cent inquiries had turned out to be 
merely “price indication feelers”. 

A report was current late in the week 
that three cargoes of gas oil and kero- 
sine had sold for export at 4.25 cents 
for the former and 4.375 cents for the 
latter. Further details and confirma- 
tion were not available. 


Pennsylvania 


CLEVELAND, Oct. 21.—With the 
exception of an 0.125 cent higher price 
for kerosine in the upper field and in- 
creased prices for crude scale wax and 
petrolatums, prices for refined prod- 
ucts in Western Pennsylvania gener- 
ally were reported unchanged the past 
week. Demand for all products was 
reported good. 

Refiners reported particularly brisk 
inquiry for wax. One refiner reported 
a 50-ton sale of 124-126 A.m.p. white 
crude scale early in the week at 5.375 
cents, New York, later said he had 








N. P.N. Gasoline Index 


Dealer Tank 


Tw. Car 
Cents per Gallon 

GETS: .dsdaltes 9.84 6.25 
Month ago ...... oti 6.19 
Year ao sess - 9.73 3.64 


Dealer index is an average of 
“undivided” dealer prices, ex-tax, 
in 50 cities. 

Tank car index is a weighted 
average of 9 wholesale markets 
for regular-grade gasoline. 




















been bid 5.50 cents for another 50-ton 
lot. Quotations reported for 122-124 
white crude scale at the end of the 
week were: one refiner, 5.50 cents, 
New York; for 124-126 crude scale, 
three refiners, 5.50 cents, New York. 


Two upper field refiners who had 
been quoting 4.75 cents for 45 w.w. 
kerosine reported advancing their quo- 
tations 0.125 cent and 0.25 cent to 4.875 
cents and 5 cents, respectively. 

No changes in lubricating oil quota- 
tions were reported. Some refiners 
reported heavy demand for cylinder 
stocks. One refiner said he had re- 
ceived inquiry for 5000 drums of bright 
stock at “better than 30 cents”. An- 
other refiner said he still had heavy 
export lubricating oil commitments 
that were waiting for ship space. Sales 
of lubricating oils were still being re- 
stricted to regular customers, refiners 
said. 


A Lip ‘ 

LOS ANGELES, Oct. 21. Pacific 
export gasoline prices were reported 
up 0.5 cent the past week, with U. S. 
Motor, under 65 octane, at a low of 
5.75 cents a gallon. Gasoline of 70 
octane, 735 e.p. blend, was said to be 
selling at 6.375 to 6.875 cents. 

There also were indications of higher 
prices for diesel oil and stove distillate 
with the former at a low of 2.75 cents 
a gallon, with both products up 0.375 
to 0.5 cent at 2.75 cents low. 

Three cargoes of gas oil and kero- 
sine distillate were said to have left 
Los Angeles Harbor the past week for 
either England or Curacao. Price was 
said to be in the neighborhood of $1.25 
per barrel. 

Arrival of the second Russian tank- 
er, Dombass, in a period of 14 days, 
has led several West Coast oil men to 
believe that the Soviet may be em- 
barking upon a program to store huge 
quantities of oil for her submarine 
fleet based at Vladivostok. 

The tanker is loading 60,000 barrels 
of fuel for a reported delivery at the 
Soviet naval base. Other Russian tank- 
ers are said to be enroute to California 
for petroleum products. 


Fuel Ol 


NEW YORK, Oct. 21.—Light fuel 
oil prices continued to work higher in 
northern districts along the Atlantic 
Coast the past week as result of what 
suppliers said were limited supplies 
rather than the stimulus of brisk de- 
mand. 


Advances of 0.125 to 0.25 cent for 
Nos. 2, 3 and 4 oils were general in 
the seaboard districts north and east 
of Baltimore, according to reports. All 
three grades were quoted at 4.60 cents 
in tank cars, 4.50 cents in barges, at 
New York harbor. 

At current levels, prices for the light 

(Continued on page 59) 
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AH prices on this page are publisher's opinion of open market quotations or sales, for spot shipment (10 to 15 days) unless otherwise stated. Prices in cents 
per gallon, except heary fuel oils in dollars per barrel of 42 gallons, waz and petrolatums in cents per pound in barrels, tank car lots, FOB refineries in 
districts designated, except where otherwise noted. Inter-refinery and export prices not included unless so stated in the respective markets. Federal, state or 
municipal tazes not included. Prices quoted apply on products made from legally produced crude. Unless otherwise noted, gasoline octane ratings are deter- 
mined by C.F.R. Motor method, A.S.T.M. D-357-33T; and lubricating oil specifications determined according to A.S.T.M. methods, unless otherwise noted. 
Gasoline | Prices Effective Oct. 23 Oct. 16 Prices Effective Oct. 23 Oct. 16 
| . . 7 ee. do ar) eee ii — = —_ = (Dein r 
Ptnas Meaniien Oct. 23 Oct. 16 | i ig oobi 3c tax to be added if used state CENTRAL WEST TEXAS (Prices to truck transports) 
OKLAHOMA | re aw. 4 otor: U. S. Motor: (Oct. L-3) 
sig — | 54-58 gravity, for in- . 62 oct. & below.... e)t 50 e) 4.50 
U. S. Motor: (Oct. L-3 | _ State shipment..... 650-975 6.50 - 9.75 63-66 octane ..... e)5.125 e)5.125 
62 oct. & below. 1.50 ‘.75 150 $75 | 34-58 gravity, for out- 66-70 octane...... i i 
a A, Se $1.75 -5.0025 4.75-.-5.0625 | side state shipment 6.50 9 00 6.50 9 00 
67-69 oct.......... $75 - 5.25 4.75 - 5.25 | 58-61 gravity, 375-400 E. TEX 
i af 5.50 5:20 5.50 } e.p., 65 oct. & above 7 75 9 75 7.%3 9.75 ae hee 
60-62. 400 e.p.....0.. 0 (bh) 4.50 h)4.50 fr. U.S. Motor: (Oct. L-3 
WESTERN PENNA. REFINERS’ QUOTATIONS | gens » go am ag mrp 
Bradford-Warren: ah yes Se Tol ene rere aee es a " 
Motor gasoline: 62 oct. & below.... 4.50 - 4.75 4.50 - 4.75 
Sa ae reer s - _ ae a tho ee 175 - 5.00 4.75 - 5.00 N. LA. (For shipment to La. & Ark.) 
( S Motor (58-62 fe ©)5.00 e)5 00 67-69 oct... - 3.00 >. 25_ > 00 > 25 U. S. Motor: (Oct. L-3) 
Min. 65 oct....... 6.75 6.75 70-72 octee........ 5.25 - 5.625 5.25 — 5.625 ae ale 
“QO” gasoline... ... e€)6.75 (e)6.75 | 60-62, 400 esp... a e)4.50 e)4.50 62 oct. & below. ...(h) 4.75 5 00 h)4.75 -5 00 
73-74 oct. (L-3 e)7.00 e)7.00 | 63-66 oct oF - : 9.00 —9. 297 > a > ore 
75-76 a 7: 7 : | P eee - : 70-72 oct. leaded. ..(h) 5.50 —5 Bfoth) 0. of >. 875 
ial . ° re , ” ©)7. 30 | KANSAS (For Kansas destinations only 
Other districts: | U.S.M Oct. L-3 : 
M Seaine | sD acto lpetmd'st vinodlieaih ARKANSAS (F.o.b. Ark. plant of one refiner, for 
Motor gasoline: ae ata , aS _— : - 
U.S. M rao 62 oct. & below... e)t to e475 shipment to Ark. & La.) 
a , | 96-69 oct 23. ©) .00 U. S. Motor: (Oct. L-3) 
| h)5.00 h)5.00 | 70-72 oct e550 e550 } onan etal 173 $75 
“Q” gasoline......... 6.50 — 6.75 6.50 - 6.75 | Ww } 67 >. — cna = oe mee 
 kWRIE . . | - ee ) i- eee >. Sd >. 60 
CENTRAL MICHIGAN (a) TEX. (b 
Str.-Run Gasoline. . c) 4.50 -4.75 (c) 4.50 -4.73 | U. S. Motor: (Oct. L-3 | OHIO (S. O. Ohio quotations for statewide delivery 
U_ S. Motor: (Oct. L-3) = oct. & below... .(h) 4 20 $.75 (h) 4.50 -4.75 | and subject to exceptions for local price disturbances) 
es Q bS-66 Oct... .. cee. h) 4.875-5.00 (h) 4.875-5.00 20-72 oct > 875 7 875 
67-69 oct.... €)6.25 e)6.25 Se, See h) 5.125-5.375(h) 5.125-5.375 | a as gin , 

70-72 oct.... 7.00 4.20 7.00 7.25 | 70-72 oct.. eee eo (hh) 9.375-5.625(h) 5.375-5.625 | (Continued on next page) 

(a) Prices FOB. Central Michigan refinery group basis, for shipment within Mich. Shipments may originate at plants outside Central group. (b) For shipment to Texas and 
New M exico destinations; Group 3 prices quoted for northern shipment. (c) Excluding Detroit shipment. (e) One refiner quoting. (f) Two suppliers quoting. (g) To re- 
sellers holding licenses. (h) Two refiners quoting. (i) No quotations reported. 

MID-WESTERN TANK CAR QUOTATIONS 
Prices in this Midwestern Tank Car Market table are gathered from refiners and tank car marketers or brokers from their offices located in Chicago and the 
surrounding territory. While the prices are quoled on a Group 3 (Oklahoma) freight rate basis, this is in accordance with the custom of the oil industry which 
uses Group 3 as a price basis for the ease of comparing prices even when the material originates in another refining district. Generally when prices are quoted in 
this Chicago market, the origin of the material is not known at the lime the quotation is given, oftentimes even with the quoling refiners who have refineries in more 
than one refining district. All other gasoline prices are given by and for the particular refining district where the material is made and from which it is shipped. 














. | ~~ . | 
€ | . 
Gasoline | Fuel and Gas Oils | Chicago Naphtha and Solvent 
Prices Effective Oct. 23 Oct. 16 | . : , | : 
U.S. Motor: (Oct. L-3) | Prices Effective Oct. 23 Oct. 16 
| ic. 4 aeti . »” . 
62 oct. & below.. $25 - 4.75 4.93 - 4.75 | No. 1 p.w...... $.375- 3.75 3.375- 3.75 semanas seine seated 
63-66 oct........ 4.375-— 4.75 4.375-— 4.75 No. ‘ 3 25 4395 ? . ad 
67-69 oct ‘ - 5 35 eo > gs — Z = >. ae a \ 36 5 a 5205 | (FOB Group 3 as quoted by two Chicago sellers) 
70-72 oct 1.75 - 5.375 4.75 - 5.375 See 500 3.125 3.00 $125 | Stoddard solvent.... 5 875 5.875- 6.375 
r No. 5..... ©) $065 e) $0.65 | Cleaners’ naphtha ... 6 375 6 375- 6 875 
Kerosine | V.M.& P. naphtha 6 375 6 375- 6 875 
| Mineral spirits... ; >. 375 > 375-— 5.875 
41-43 yrav. wow... 3.50 1.00 3.375- 4.00 | No.6.. ee $0 40 $0 15) $0 40 $0. 45 Rubber solvent...... 6.375 6 375- 6.875 
2-44 grav. w.w. 3.625 25 3.625- 4.25 | Range oil..... eoeee § 3.375- 3.875 3.375- 3.875 | Lacquer diluent 7.375 7.375- 7.875 











Daily range of gasoline prices as reported in PLATT’S OILGRAM (Week Ended Oct. 20, 1939) 


U.S. Motor, (Octane Number determined according to L-3 Method 


in Okla., Texas and Mid-Western Districts): Oct. 16 Oct. Oct. 18 Oct. 19 Oct. 20 
62 octane and below: p ‘ai 

I sa Cnc a alee eae ee eae aes +50 $; % 4.50 b.75 1.50 4.75 1.50 4.75 +50 4.75 
ody a | ae eee reer Sone arr er Wen 4.50 -— 4.75 $50 — 4.75 4.50 - 4.75 4.50 - 4.75 4.50 - 4.75 
MN tt asc Scr healt ard nets Sime loalore © ie'e ec) 4.50 4.75 ¢ $50 \ LS c) 4.50 4.75 ‘ +150 4.75 ‘ 1.50 -4.75 
Mid-Western (Group 3 basis).............. acne WAGs ; $.25 7s $25 bt $25 4.75 $.25 4.75 $1.25 - 4.75 


63-66 octane: $75 -5 06025 


I Crt it ie hae ood ea eh Wed ae iu ki wale AGO $1.75 -5.0625 1 73 < on $4.75 -—5.0625 4.75 —5.0625 4.75 —5.0625 
) N i RE PR eine erry er ee ee ree 4.75 5.00 éo ? 4.75 5.00 4.75 - 5.00 $75 5.00 
nah en ee ee NPE ES ©) 4875-500 4 8T5-5.00 66) 4875-300 (0) 4.875-3.00 (©) 4875-500 
Mid-Western (Group 3 basis).......... 4.375- 4.75 1.375 to 4.375- 4.75 4.375-— 4.75 4.375- 4.75 
67-69 octane: — — 
SINS ho 5 ce ncexewects chard ara wim mececelos ame aaraaaean .: 75 5.25 7? - => ’.7 >. 25 75 >. 25 75 > 25 
ee NN eco eS Ke SM oie knew SOR NR Oe eO ae 5.00 >. 25 >. 09 - ba et 5.00 >. 25 5.00 >. 25 >. 00 5.25 
West Texas CRE OHOS HERS ENES REESE OEEDESEOCES CHESS OH OOS ‘ 5. 125-5 .375 ‘ , » oe opie ‘ >. 125-5 .375 ( >. 125-5.375 « 5. 125-5 375 
Mid-Western (Group 3 basis)........... fe PA Raed afeceier £1.50 >. 220 £50 ». 125 4.50 >. 125 $50 >. bee +50 ».125 
70-72 : 
70-72 octane: . 
REAR a tier (oe eoe nearer rere Ri 5.25 >. 50 >.<2 — 9 ns 5.25 50 5.25 > 50 5.25 -— 5.50 
ep Se I Cass bk KC hoe ewS aw eees ceakekeoeea wis 5.25 5.625 ba —' 2. Cae 5.3% » 625 5.25 5.625 >. 25 >. 625 
West Texas eee eee ee ee ee ee Te ee eT eT ae ee étwaea c) 5.375—-5 .625 : t oa O25 c) 5.375-5.625 c) 5.375—-5.625 c) 5.375-5.625 
Us | ERR Creer errr err Cee rrr rere rec b)5.00 ee b)5 00 b)5 00 b)5.00 
Waid-Wwenterm (Group S heels)... wi. cccccccsecccace 4.75 5.375 1.75 eee ‘75 S. aden ‘.7% 9.375 4.75 — 5.375 
Motor Gasoline, 60-64 octane: i * : 
New York harbor................. pe Sas dara bari ©)6.25 ee bi6 70 b)6.70 b)6 70 
PRRMRGCIDEER GIETICE. 6.65 5 oc cccec ene: ere errr es ; 6.25 6.50 0.29 0.69 6.25 -— 6.75 6.25 6 75 6 25 6.75 
Baltimore district................ ere ee - e os 6.25 7.00 6 0.69 6.25 6.75 6.25 6 75 6.25 6 75 
Motor Gasoline, 65 octane & above: jase “ £ 
New York harbor.............. Data ra seen 6.75 7.00 6.69 +00 6.75 — 7.00 6.75 — 7.00 6.75 7.00 
TEE CCRT Te ; pi ParePordi a 6.50 — 7.00 6.90 - 0 io 6.50 —- 6.75 6.50 6 75 6.50 — 6.75 
Baltimore district. .......cccccecs: eras tears c) 6.50 -7.25 6 25 «00 6.25 - 7.00 6.25 — 7.00 6.25 — 7.00 
U.S. Motor, 58-62°: 
Bradford-Warren (Western Penna.)...... Peer eaaue re b)5.00 b)o 00 bis 00 b)5 00 b)5.00 
Other districts (Western Penna.)........ acrataiatl ‘ ©)5.00 > OO ©)5 00 ©)5.00 ©)5 00 
Motor Gasoline, Min. 65 octane: : _ ie _ as. 
Bradford-Warren (Western Penna.).......... ; seater 6.75 6 75 6.75 6 75 6 75 
“OQ” Gasoline: . a -_ - i 
Bradford-Warren (Western Penna.)..............---- eeatdla b)6 75 b)6 75 b)6 75 b)6.75 b)6.75 
Other Districta (Western Penna.)........ eaten aoe 6.50 - 6.75 6.50 — 6 75 6.50 — 6.75 6.50 —- 6.75 6.50 - 6.75 
73-74 Octane: (L-3) 
Bradford-Warren (Western Penna. bi7 00 bi7 00 bi7 00 b)7 00 b)7 00 
75-76 Octane: (L-3 
Bradford-Warren (Western Penna bi7 30 b)7 30 b)7 30 b)7 30 b)7.30 


(a) For shipment to Texas and New Mexico destinations: Group 3 prices are quoted on northern shipment. (b) One refiner quoting. (c) Two refiners quoting. 
d) No quotations reported. 
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except heavy fuel oils in dollars per barrel of 42 
refinery and erport prices not included, unless so staled in the respective markets. 
apply « - Pore made from legally produced crude. 


REFINERY TANK CAR MARKETS 


All prices on this page are publisher's opinion of open market quotations or sales, for spot shipment (10 to 15 davs). Prices in cents per qailon 
gallons. tank car lots. FOB refineries in districts designated. ercept w here otherwise noted. 'nler- 
Federal, stale or municipal tares not included. Prices quoted 
Unless otherwise noted, gasoline octane ratings are determined by C.F.R. Motor method. 
: and lubricating oil specifications delermined according to A.S.T.M. methods, unless otherwise noted 





Natural Gasoline 


(Prices to blenders on freight 
Shipments may originate in any Mid-Continent manu- 


facturing district 
Prices Effective 
FOB GROUP 3 
Grade 26-70 


FOB BRECKENRIDGE 


Grade 26-70... 
CALIFORNIA 


75-85, 350-375 e.p. 


blending. 


WESTERN PENNA. 
Bradford-Warren: 


45 grav. w.w. 
46 grav. w.w. 
Other districts: 
45 grav. w.w. 
46 grav. w.w. 
47 grav. w.w. 


CENTRAL MICHIGAN 
47-49 gravity w.w. 


OKLAHOMA 
41-43 grav. w.w. 
42-44 grav. w.w. 


KANSAS (For Kansas destinations only 


41-43 gravity w.w..... 
42-44 gravity w.w.... 


N. TEX. (b 
41-43 grav. w.w. 
E. TEX. 

41-43 grav. w.w. 


N. LA. (For shipment to La. and Ark.) 


41-43 grav. w.w. 


ARK. (F.o.b. 
to Ark. and La.) 


41-43 grav. w.w.. 


CALIFORNIA 
40-43 grav. w.w 





™ | . 

Gas and Fuel Oils 
WESTERN PENNA. REFINERS’ QUOTATIONS 
Bradford-Warren: 


36-40 gravity 


Other districts: (Excluding 


36-40 gravity 


CENTRAL MICHIGAN 


PW. Distillate 


No. 3 gas oil, Str 


UG. gas oil 


Frel Oils (Vis. at 100): 


500-700 Vis. 

300-500 Vis. 

100-300 Vis 
OK LATOMA 
No. 1 P.W. 
No. | atraw.... 
No. 2 straw... 
No. 2 dark 


U GAT. gas oil 


28-30 grav. zero 


No. 6 
Range oil 


KANSAS (For Kans 


No. 1 p.w 

10-14 gravity 

No. 6 fuel 
TEX. (b 

No. 1 P.W 

E. TEX. 

No. 1 p.w 


N. LA. (For shipment to La 


10-14 grav. 


ARK. (F.o.b. Ark. plant of one refiner, for shipment 
to Ark. and La.) 


No. 2 
28-30 zero 
lractor Fuel 


. plants in Los Angeles basin) 


Kerosine 
REFINERS’ QUOTATIONS 


. plant of one refiner for shipment 





destinations only). 


Prices Effective Oct. 23 Oct. 16 
CALIFORNIA 


San Joaquin Vallev: 


Heavy fuel... <.0065 $0.55 -$0.75 $0.55 -$0.75 
Light fuel ... $0.75 -$0.85 $0.75 -$0.85 
Diesel fuel (per gal.).. 2.75 1.00 2.75 1.00 
Stove dist. (per gal.).. 3.00 5.00 3.00 5.00 


Los Angeles: 


Heavy fuel.......... $0.55 -$0.90 $0.55 —$0.90 
Light fuel ..... $0.65 -$1.00 $0.65 -$1.00 
Diesel fuel (per gal.).. 2.75 1.00 2.375- 4.00 
Stove dist. (per gal.).. 2.75 - 5.00) 2.25 — 5.00 
San Francisco 

Heavy fuel......... $0.95 $0.95 
Light fuel ‘ —_- $1.05 $1.05 
Diesel fuel (per gal.).. 1.50 1.50 
Stove dist. (per gal.). 5.50 ae 


Note: All above heavy fuels meet Pacific specifica- 
tion 400; light fuel, spec. 300; Diesel fuels, spec. 200; 
and stove distillate, spec. 100. 


Neutral Oils 


WESTERN PENNA. REFINERS’ QUOTATIONS 
Important Note: Penna. lube prices reported by 
refiners as for limited sale to regular customers only. 
Viscous Neutrals No. 3 col. (Viscosity at 70° F.) 
200 Vis. (180 at 100°) 420-425 fl. 


jh | Pee OeT TEE TS e)33.50 e)33.50 
10 pte... cicee helee. se (e)32.50 
DS .0.:. bs ae boa ewe) AOpaL OO (e) 31.50 
DU Eis cccsesdneds 25.00 —32.00 25.00 —32.00 


150 Vis. (143 at 100) 400-405 fl. 


0 p.t cous ane (e) 31.50 e)31.50 
WO... icsccscsss TR e)30.50 
BS wit... « weeeee (€)29.50 (e)29.50 
Ae . 23.00 -28.00 23.00 —28.00 


SOUTH TEXAS 
Vis Color 
Pale Oils: (Vis. at LOO°F ) 


100 No 1% 2% 5 Sec 5.75 6.00 Sao 

200 Nu 2-3.......<. %.50 y eee 7.00 7.13 
300 No. 2-3 8.00 $8.25 7.50 8.25 
500 No. 24%-3%..... 9.00 9.25 8.50 9.25 
750 No. 3-4......... 9.50 9.75 9.00 9.75 
1200 No. 3-4.........  9.875-10.50 9 .375-10.50 
2000 No. 4 10.00 —10.75 9.50 —-10.75 


Red Oils 


200 No. 5-6 : . 7.50 7 7.00 ¢ er i 


» ra) 
300 No. 5-6. . . 8 00 $25 7.50 8.25 
500 No. 5-6... . ... 9 00 $2 8.50 9.25 
730 No. 5-6......... 9.50 9 75 9 00 9 75 
1200 No. 5-6......... 9.875-10.50 9 375-10.50 
2000 No. 5-6.. -o... 1.00 10.75 9 50 10.75 


Note: Red oil prices cover oils with green cast; blue 
cast red oils are slightly lower in some cases 


MID-CONTINENT (Vis. at 100° F.; F.o.b. Tulsa 


Pale Oils: Oto 10 PLP.) 

Vis. Color 

60-85-— No. 2 ; 6.50 7.00 6 50 7.00 
86-110—No. 2...... 6.75 7.50 6.75 7.50 
1I50—No 3 1.73 -32.75 11.75 -12.:73 
180— No. 3 13.00 13.00 

200 —No. 3 13.50 13.50 
250 —No. 3 14.50 14.50 
280-— No. 3 15.50 -16.25 15.50 -16.25 
300-— No. 3 16.50 -16.75 16.50 -16.75 


Red Oils 


180—No. 5 ; e)b2.50 e)12.50 
200-—No. 5 ; (e) 13.00 e) 13.00 
280— No. 5 h) 14.75-15.75¢h) 14.75-15.75 
300—No. 5 e)16.25 e) 16.25 


Note: The following oils, of 15 to 25 p.p., are 
generally quoted these amounts — (0-100 pup.: 
viscous oils. 0.5c¢; non-viscous, 0.25c. Viscous. oils 

150-300 vis.), No. 4 color, BemeciG are quoted 
0.5e above No. 5 color oils 


CHICAGO § (Vis. at 100° F 
(e) Pale Oils 0 to 10 p.p. 


Vis. Color 

60-85— No. 2 3.25 8.25 
86-110 —No. 2 8.50 8.50 
150 No. 3 Seer 8 Qe es 
180—No. 3 13.00 13.00 
200 No. 3 13.50 13.50 
»50—No. 3 14.50 14.50 








Prices Effective Oct. 23 Oct. 16 
CHICAGO (Continued 
(e) Red Oils: 


TOO—-NO. 5. 6.5 eens 12.50 12.50 
200—No. 5........ 13.00 13.00 
250—No. 5. 13.50 13.50 
A) et 14.50 14.50 
300—No. 5 15.50 15.50 


Note: iene: oils, 15 to 30 p.p. are quoted 0.5e 
lower; 60-85 and 86-110 No. 2 non-viscous oils, 15 
to 30 p.p., 0.25c lower. To obtain delivered prices in 
Chicago, add 0.25c per gal. 


Cylinder Stocks 
MID-CON’ TINEN’ T (F.o.b. Tulsa) 
Bright Stocks: 


190-200 Vis. at 210° D. (e&)26.00 €)26.00 
150-160 Vis. at 210° D: 
Oto 10 Hm.......<. 23.00 23.00 


ee so 22.00 -22.50 22.00 
25 to 40 p.p......... (h) 21.50-22 .00(h) 21 .§ 
150-160 vis. at 210° FE. 21.00 -22.00 21.00 —22.00 





120 Vis. at 210° D: 


0to 10 p.p........ 21.625-22.00 21.625-22.00 
25 to 40 p.p........ (e)20.625 (e) 20.625 
600 S.R. Dark Green.. e)8.00 (e)8 00 
600 S.R. Olive Green. . 9 00 9.00 
631 S.R.. Cates sey eee (e) 18 00 
Black Oil............(h) 4.00 —5.50 (h) 4.00 —5.50 


(e) CHICAGO = (Viscosity at 210°) 
Unfiltered Steam Refined: 


EO rare eee 10.00 10.00 
ey ep re é 11.00 11.00 
BOR kes naias we wen 12.00 12.00 


Bright stocks, 160 vis. at 210. No. 8 color: 


Oto 10 9.06655 056 24.75 24.75 

oa oe oS area > ar io 23.75 
30 to 40 p.p........ 23.25 23.25 
E filtered Cyl. Stock. . 14.50 14.50 


Note: To obtain prices delivered in Chicago, add 
0.25c¢ per gal. 
WESTERN PENNA. REFINERS’ QUOTATIONS 
Important Note: Penna. lube prices reported by 
refiners as for limited sale to regular customers only. 
600 S.R. filterable.... 14.50 -17.00) 14.50 —-17.00 


oN | Se 16.00 —-20.00 16.00 —20.00 
io OE Ee ee 16.50 -21.00) 16.50 —21.00 
aaa w.eeeee 20.00 -24.00 20.00 -24.00 
Brt. stk, 145-155 vis. at 210°, 540-550 fl., No. 8 col 
HO mit... oon: seee 20.00 -33.00 28.00 -33.00 
IS pt... ccc cece ee £0.00 —-32.00 27.00 -32.60 
25 p.t. -eacccscece 24.50 —30.600 24.50 —36.00 


Petrolatums 


WESTERN PENNA. (Bbls.. carloads; tank cars, 
0.5¢ per Ib. less. One refiner reports he equalizes freight 
with nearest refinery to destination) 


Snow White pirate 7.625 h)7.625 


» 
Lily White Petre 6.625 (h)6 625 
Cream White........ 5.625 (h)5.625 
Light Amber... .. . 3.875- 4.125 (e'3.875 
OE as ies . 3.625- 3.875 (h)3.625 
Red ‘ h) 3.375-3.50 (e}3.50 


Wax 


WESTERN PENNA. REFINERS’ QUOTATIONS 
In bbls., carloads, N. Y 
122-124 A.m.p., w.c. 


scale... rr : (e)5 50 e) 4.50 
124-126 A.m.p., wW.c. 
DN a ork eles ees 5 os (h)5.50 5.10 5.375 


OQKLATIOMA (In bbls. or burlap bags, earlouds) 
124-126 A.m.p., w.c. 
oS ER ee ree h)5.50 (h) 5.00 -5.25 


CHICAGO QUOTATIONS (FOB Chicago district 
refinery of one refiner, in bags or slabs loose, carloads 
Melting points are E.M.P. (A.S.T.M.) methods; add 
3° F. to convert into A.m.p.) 


Fully retined: 


122-124 (bags only) .. 1.9 1.99 
125-197 5.10 5.10 
et eee ere ee ee 
130-132 5.6) 5.65 
132-1514 >.99 5.90 
OS > Sareea ae 6 65 6.65 





(a) Prices FOB. Central Michigan refinery group basis, 
New Mexico destinations: Group 3 prices quoted on northern shipments 
bok ling licenses wo refiners quoting 
(o) These prices are 


I] issue 


44 of Oct 





For shipment to Ark 


for shipment within Mich. Shipments may originate at plants outside Central group. (b) For shipment to Texas an1 


ce) Excluding Detroit shipment. (e) One refiner quoting. (f) No quotations reported. (gz) To resellers 
points only. k) Two suppliers quoting 
9, in accordance with correction published on page 10 of Oct. LL issue. (p) This price correct for Oct 9, instead of Lle published on pag 


1) Quotations m) Sales. (ni No quotations re ported. 




















NATIONAL PETROLEU 



































TANK WAGON MARKETS 


Tank car, tank wagon. dealer. and service station prices for gasoline do not include taxes; thev do, however, include inspection fees as shown ‘n general fe 
tares, shown in separate column, include \c federal, and state tares: also cilvy and county 


kerosine lares, where levied. are indicated in footnotes. 
June 7, 1939, or write to N.P.N. 


tazes as indicated in footnotes. 
Dealer gy are show n in footnotes 


These prices in effect Oct. 2: 


v0tnote. Gasoline 


Kerosine tank wagon prices also do not include tares: 
; for commercial consumer discounts, see NPN for March 29. 
. 1939, as posted by principai ‘marketing companies at their headquarters offices, but subject tc 


4{prill2, April 19 and 


» later correction. 





S. O. New Jersey 


Essolene 
(Regular Grade) 


Consumer 
Tank Dealer 


Gaso- Kero- 
line si 





Car T.W. Taxes T.W. 
Atlantic City, N. J 7.6 8.7 { 7.6 
"Newark, N. J 7.6 8.7 4 7.6 
Annapolis, Ma 8.35 9 35 5 9 50 
Baltimore, Md 7.75 8.75 5 8 
Cumberland, Md 9.15 10015 5 10 
Washington, D.C 8.0 9 3 9.5 
Danville, Va 8.95 11.45 6 12.9 
Norfolk, Va 2 oo 10.25 6 10 
Petersburg, Va 8.05 10055 6 3.7 
Richmond, Va 8.05 10.55 6 10 7 
Roanoke, Va 9.25 1.75 6 ll 
Charleston, W. Va 8.55 11.05 6 12.6 
Parkersburg, W. Va 7.85 9 85 6 1.2 
Wheeling, W. Va 8.85 10.75 6 13.2 
Charlotte, N.C 9.9 11.4 7 11.8 
Hickory, N.C 10.45 11.95 7 12.3 
Mt. Airy, N. C 10.3 11.8 7 12.2 
Raleigh, N.C 9 65 1115 7 HS 
Salisbury, N.C 9.95 11.45 7 11.9 
Charleston, S.C ‘i. oo 10.25 7 10.6 
Columbia, S.C $6 i 7 5 
Spartanburg, S.C 9 3 11.8 7 12.2 


Discount to undivided dealers on Essolene: thru 
territory, except: New Jersey points, which see in 
“Note” below: Dealer tow. price less 0.5¢ per gal 

*Effective Sept. 14, 1939, S. O. New Jersey posted 
a minimum retail resale price of 11.9c¢ thru’ New 
ersey. 

Note: While the above posted prices continue at 
Atlantic City and Newark, N. J., dealers will pay a 
net price of 8.6c¢ per gal. for Essolene. Dealers 
having pumps marked only, Esso, Essolene and 
“Standard” White gasoline will pay 8.le per gal 
for Essolene. 

Kerosine Discount: le off t.w. price for 25 gals., 
or more, under contract thru territory (Baltimore 
City contract not necessary) except no discount in 
state of New Jersey. 


> 


Socony-Vacuum Oil Co., Ine. 


(S. O. New York Division) 


Socony Mobilgas 
(Regular Grade) 
Con- “Split” 
sumer Deal- Gaso- Kero- 
Tank er line sine 
Car T.W. Taxes T.W. 
Metropolitan N.Y.City 
Boroughs of Man- 
hattan, Bronx and 
Brooklyn (Kings and 


Queens) 7.4 8.9 eS 8 00 
Borough of Rich- 

mond (Staten Is 7.4 8 9 5 8.00 
Albany, N.Y ye 9.2 5 7.8 
Binghamton, N. ¥ 8.7 10.4 7 8 80 
Buffalo, N.Y 8.1 9.5 5 7.70 
Jamestown, N.Y au¢ 9.5 5 7.50 
Plattsburg, N.Y LP. 10.4 5 8 40 
Rochester, N.Y 8.3 10 5 8.30 
Syracuse, N. ¥ 7.9 9.5 5 8.30 
Danbury, Conn 8.1 9 6 { 8.50 
Hartford, Conn (ier 9.3 1 7.90 
New Haven, Conn 7.6 8.8 1 8.00 
Bangor, Me 5 er 10 5 8 40 
Portland, Me 7.3 9 3 5 8.00 
Boston, Mass ye 9 | 8.00 
Concord, N. H 8 2 10.4 5 8 60 
Lancaster, N. H 9.0 11.4 5 9 40 
Manchester, N. H 8.0 10 5 8 40 
Providence, R. I eae 9.3 5 8.00 
Burlington, Vt 7.9 9.5 5 8 20 
Rutland, \ 8.3 9.5 5 8 40 


*Plus 2% city sales tax computed at time of 
each sale. 
Discount to undivided dealers: 0.5c less than “split” 


denier tw 





Atlantic Refining 
Atlantic White Flash 
Gasoline 
(Regular Grade) 


Commer- 





Gaso- Kero. 
Tank Dealer line sine 


Car PW. Vaxes T.W 
Philadelphia, Pa 8 9 5 10 
re % 9.5 5 10.5 
Allentown 8 95 5 10.5 
Erie % 9.5 5 10 
Scranton 8.5 10 5 10.5 
oe 8 10 5 10.5 


Harrisburg 


8 9 5 5 35 
Williamsport 8.5 10 5 10 5 
Dover, Del 9 5 5 15 
Wilmington 9 5 9 75 
Boston, Mass 9 1 8 
Springfield, Mass 9.5 1 8.2 
Worcester, Mass 9 5 1 % 
Fall River, Mass 9 1 8 
Hartford, Conn 9 3 1 8 
New Haven, Conn 88 1 8 
Providence, R. I 9 3 1 8 
Atlantic City, N. J 8 6 1 7.6 
Camden, N. J 8.6 1 7.6 
Trenton, N. J 8 6 1 7.6 
Annapolis, Md. . 9.35 5 9.5 
Baltimore, Md. .... 8.75 5 8 
Hagerstown, Md... 9 85 5 10 
Richmond, Va 10.55 6 10 7 
Wilmington, N.C 10.35 7 10 8 
Brunswick, Ga 10 7 «(*h 
Jacksonville, Fla 8 8 10.5 
*Georgia has kerosine tax of le per gal., not in 


cluded in above price 

Discount to undivided dealers: Dealer t.w. less 
0.5¢ per gal. except in Georgia and Florida, dealer 
t.w. and undivided dealer price is same 

Discounts: At Scranton, Pa., le per gal. voluntary 
discount allowed to dealers only, effective July 8, 
1939 

Kerosine discount: Thru Pennsylvania and Dela- 
ware, 2c per gal. off t.w. price on t.w. deliveries of 
25 gals. or more at one time, effective since Oct 
29, 1936. 


S. O. Ohio 


Sohio X-70 Gasoline 
(Regular Grade) 
Con- tDiv- 


sumer ided 
T.W. Dir. {S.S. 


Gaso- Kero- 
line sine 
Taxes TLW. 


Ohio. Statewide 


1! 10 3 > *I2 
Akron 11 9 13 5 *BO5 
Cincinnati ia 10 12 4 *12 
Cleveland 1! 10 13 5 *12 
Columbus 11 10 12 5 "12 
Dayton 11 10 12 5 *1i2 
Marietta iI 95 12 is) *12 
Portsmouth 11 10 13 > *12 
Toledo 11 9 3.5 S& "12 
Youngstown 11 10 12 5 ‘LL 


Renown Gasoline 


Vhird Grade 
Ohio, Statewide 5 


ia 10 13 > 
Akron ll 9 11 > 
Cincinnati 11 10 12 5 
Cleveland 11 10 13 5 
Columbus 11 10 i2 5 
Dayton a 10 12 5 
Marietta 11 9.3 12 5 
Portsmouth 11 10 13 5 
Toledo ll 9 3.5 6S 
Youngstown 11 10 12 5 


Nole: Prices at other Ohio points may be obtained 
by writing NPN. 

*Ohio has kerosine tax of le per gal 
in above prices 

This price also to authorized agents, exclusive of 
0.5¢ rental 

tPrices are at company-operated service stations 

Discount to undivided dealers: 0.5c less than divided 


dealer t.w 
a 


. hot included 


Kentucky 
Crown Gasoline 
(Regular Grade) 


Con- Gaso- Kero- 
sumer Net line sine 


T.W. Die. Taxes T. 
Covington, Ky 12 9 6 95 
Lexington, ky 13.5 10.5 6 10 
Louisville, Ky 12.5 9.5 6 i) 
Paducah, Ky 12.5 9.5 6 9 
Jackson, Miss 12.5 95 3 *9 5 
Vicksburg, Miss 12.5 95 ‘| *9 
Birmingham, Ala 4.5 10.5 *% 9 
Mobile, Ala 12.5 9.5 *Q 9 
Montgomery, Ala 13.5 10.5 *Q *10 
Atlanta, Ga 13 10 7 9 
Augusta, Gra 13.5 10.5 7 9 
Macon, Ga 14 11 7 "9 5 
Savannah, Ga 12.5 95 7 8 
Jacksonville, Fla 11 8 8 8.5 
Miami, Fla 11.5 85 8 7 
Pensacola, Fla 12.5 9.5 *9 8.5 
Pampa, Fla .5 9 5 8 8.5 


Kyso Gasoline 
(Third Grade) 


Covington, ky 10.5 8 6 
Lexington, hy 12 9.5 6 
Louisville, Ky 10 7.2 6 
Paducah, Ky 10.5 8 6 


Jackson, Miss 
Vicksburg, Miss 
Birmingham, Ala 


I 
l 
l 8 
Mobile, Ala 10 7.5 *9 
Montgomery, Ala ey. 9 +9 
Atlanta, Ga 1Oo5 8 7 
Augusta, Ga 12 95 7 
Macon, Ga | 9.5 rf 
Savannah, Ga 10.5 8 7 
Jacksonville, Fla $.5 ri 8 
Miami, Fla 10 7.5 8 
Pensacola. Fla 5 8 9 
Tampa, Fla 11 85 8 
Discounts to all lank wagon consumers: fTective 
Jan. 4, 1937, thru territory, on Crown gasoline, 3e 


per gal. below consumer t.w. price; on Kyso, 2 5e 
below, regardless of quantity gpa errs per month 

*Tares: In the tax column is included these city 
and county gasoline taxes at the following points: 
Mobile, 2c city; Birmingham, le city; Montgomery, 
le city and le county; Pensacola, le city. Georgia 
and Montgomery, Ala. have kerosine taxes of le 
per gal., and Mississippi 0.5e, not included in above 


prices 
S. O. Indiana 


Red Crown (Regular Grade) 
Stanolind (Third Grade 


Red Dealer Prices 

\ ‘rown — —~ Guso- Kero- 
line nis.e 

W. Crown lind Tares TW. 








Chicago, ttt a | 6.9 1 a 
Decatur, Tl to 8.1 6 ' 8.5 
Joliet, Hl tot 0 6 8 1 1 1 
Peorta, Hl | 9 6 9.1 1 1 
Ouiney, I 09 O84 B5 { 9% 
Indianapolis. [nd 1.8 103 8.9 > *107 
Evansville. Ind 6 te:' 94 5 *105 
South Bend. Tad 11.8 103 9.6 5 *10 
Detroit. Mich 9 6 + a | 7.6 4 7 6 
Grand Rapids, Mich. 9.5 8 73 4 9 7 
Saginaw, Mich 10.8 9 3 8 6 4 9.3 
Green Bay, Wis 1.9 #4 9 9 5 10 
Milwaukee, Wis 1.3 98 93 5 10.2 
La Crosse. Wis Wo5 «10 95 5 10.4 
Minneapolis-St. Paul 11.5 10 9.5 5 104 
Duluth, Minn 11.9 04 9.9 5 10.8 
Mankato, Minn W5 #10 9.5 5 94 
Des Moines. ta 10 9 94 7.4 4 *9 8 
Davenport. Ta Hot 9 6 8.4 4 *10 
Mason City. la 1.3 98 6.9 4 *10 2 
St. Louis. Mo 19 7 o.2 7.5 8 
Kansas City, Mo 10.4 8 9 69 *4 8 
Si. Joseph. Mo 04 89 84 4 2.9 
Fargo, N. D 12.7 J : 10.7 5 11.6 
Huron, SoD 2 105 10 in 10.9 
Wichita, Kans.... 9.3 6 6 5.5 4 7.4 


*Taxes: in the tax column is included these city 
and state gasoline taxes at following points: Kansas 
City, St. Joseph and St. Louis, le city tax. Kerosine 
taxes: Indiana has 4c, Iowa 3c per gal. state tax, 
not included in above prices. 


S. O. Nebrask: 


Standard Red Crown Gasoline 
(Regular Grade) 


Gaso- Kero- 


r.W. Dealer T 


Omaha, Neb 10.9 9.4 
McCook 10.5 10.2 
Norfolk 8.35 9 8 
North Platte 11 8 10.3 
Scottsbluff | es 9.5 
S. O. Louisiana 
Essolene 


(Regular Grade) 


Consumer Clause- Kero- 


Tank Dealer line sine 

Car TW Taxes TW. 
Little Rock, Ark 7.75 10.25 7.0 3 

Alexandria, La 7.25 9 75 8 ‘LIS 

Baton Rouge, La = 9 75 8 *y 5 
New Orleans, La 7.20 9.75 *10 ¥*9 

Lake Charles, La 1.2 9 75 8 *11.5 
Shreveport, La 6 8.5 8 *10 
Lafayette, La 7.5 10 8 *10 
Bristol, Tenn 10.75 12 8 13 
Chattanooga, Tenn 10 12 t 12 

Knoxville, Tenn... 10.5 13 8 14.5 
pe ~mphis, Tenn 8.5 11 8 11 
Nashville, Tenn 9.5 12 8 11 


*Taxes: New Orleans gasoline tax inchides Te 
state. le federal. and 2c parish tax. Louisiana has 
kerosine tax of le per gal.; in addition New Orleans 
has lc parish tax, none of which are included in above 
prices 

Price basis to dealers: 


Undivided dealers get 
dealer price, less 0.5c. 

















Above prices include these inspection fees on both gasoline and kerosine unl ss otherwise specified, per gallon. figured on basis of 50 gallons per barrel: 


Alabama. 1 40c on gasoline. | /2c on kerosine; 


sota. 1 /25c 
bhis., 1 /Sc in lots less than 50 bbis.; South Carolina. 


hKerosine inspection fee only: lowa, 3 /50c: 


Arkansas, | 
in ‘ots up to 25 bbls.: 2 25c per gal. in lots of 25 bbls. or more; Kansas. 1 /50c, (3 
: Missouri. 3 /100c: Nebraska. 3 /100c: Nevada. gasoline. 1 /20c 
1 8c: 
Michigan. 1/S5c per gal 


Se per gal. in a single barrel, | 


; North ¢ 
South Dakota. 1 /10c; 


arolina. 1 /4c: 


North Dakota. 


Tennessee, 2/5c; and Wisconsin. 


20c¢ per gal. in bulk: Florida 1 8c; Illinois. 3 100¢; 
50c can be charged to meet inspection department expenses); Louisiana, 1 /32e: —- 
20c: Oklanoma, 2 /25c per oa lots of more than 50, 

3, 100c 


Indiana, 1 /5e per gal. 














OCTOBER 2, 


1939 
































TANK WAGON MARKETS 


Tank car, tank wagon, dealer, ana service station prices for gasoline do not include taxes; they do, however, include ins 
fares, shown in separate column, inciude \c federal. and state tares: also city and county tazes as indicated in footnotes. 


kerosine tazes, where levied, are indicated in footnotes. 


nce fees as shown in general footnote. Gasoline 


- - “ net : » A = 
Dealer discounts are shown in footnotes; for commercial consumer discounts, np fpagon prices aleo d> not include tazes: 
June 7, 1939, or write to NPN. These prices in effect Oct. 23, 1939, as posted by principal marketing companies at their hea 


see NPN for March 29, April 12, April 19 and 
dquarters offices, but subject to later correction. 











Humble Oil & Refining Co. 


Humble Motor Fuel 
(Regular Grade) 


Gaso- Kero- 


line ‘sine 

*T.W. S.S. Taxes T.W. 
Dallas, Tex care 13 5 8 
Ft. Worth, Tex ikoy 13 5 7 
Houston, Tex ; 9 13 5 8 
San Antonio, Tex 9.5 3.5 > % 


Pheriftane 


(Leaded, 67 Octane, Purple Gasoline) 


Dallas me 1.2 ll 5 
Ft. Worth 7.5 ll 5 
Houston. ; ee 1! 5 
San Antonio % 11.5 > 


U.S. Motor Gasoline 

(Third Grade) 
a eee 7 : 5 
San Aatonio, Tex..... 8 5) 


*These tank wagon prices apply to all classes of 
dealers and consumers. 


Continental Oil 


Conoco Bronz-z-z (Regular Grade) 


Gaso- Kero- 


Deal- line sine 

ttT.W. er Taxes {T.W. 

Denver, Col... ee, | eS 5 11.5 
Grand Junction, Col... .13.5 5 15 
aaa 11 5 9 

Casper, Wyo es 5 11.5 
Cheyenne, Wyo 10.5 5 13 
Billings, Mont... 12.5 6 13 

Butte, Mont... 14 6 15.5 

Great Falls, Mont... .13.5 6 1$.5 

Helena, Mont «s 84.5 6 15.5 
Salt Lake City, Utah. .12.5 12.5 5 16 
Boise, Ida cnt | Mr es | Pg 6 18 
Twin Falls, Ida.....**15.1 0 **15.1 6 18 
Albuquerque, N.M...10.5 10.5 16.5 10 
Roswell, N.M....... 9 9 16.5 8 
Santa Fe. N M......10.5 10.5 *7 10 

{Ft. Smith, Ark.. 95 5 7.5 
Little Rock, Ark 9 75 : oo t 
Texarkana, Ark 9 5 8 
Muskogee, Okla % 5 7 

Oklahoma City, Okla... 7 5 6.5 
Tulsa, Okla aor 8 5 7 


Demand Gasoline 
(Third Grade) 


Denver, Col. ... ee 5 
Grand Junction, Col. ,.12.5 5 
Pueblo, Eot. 2... .. 10 5 
Casper, Wyo mre) 5 
Cheyenne, Wyo...... 9.5 3 
Billings, Mont........11.5 6 
Butte, Mont......... 1 6 
Great Falls, Mont... .10.5 6 
Helena, Mont. . ee | , 6 
Salt Lake City, Utah. .11.5 11.5 5 
Boise, Ida... ...... **13.6 **13.6 6 
Twin Falls, Ida... . . 714.1 **14.1 6 
Albuquerque, N.M.... 8.5 8.5 6.5 
Roswell, N.M....... 8 8 t6.5 
Santa Fe, N. M...... 9.5 9.5 *7 
Ft. Smith, Ark. .... 7 5 
Little Rock, Ark... 7.2 oe 
Texarkana, Ark : 6.5 > 
Muskogee, Okla a 5 
Oklahoma City, Okla 6.5 5 
Pulsa, Okla 6 5 


tlncludes city tax of 0.5c. 

*Includes lc city tax. 

tPrices are in t.w. deliveries to cousumers and 
dealers. 

**Prices include 0.le to cover 1l-mill tax for toll 
bridges. 

+tT.w. prices in all states except Utah, Idaho and 
New Mexico are to consumers and dealers. 


S. O. California 


Standard Gasoline 
(Regular Grade) 
Gaso- Kero- 
line sine 
3.S. Taxes T.W. 


«Ww. Ss 
San Francisco, Cal... .13.5 14.5 4 11.8 
Los Angeles, Cal...... 13 14 4 10 
Preeno, Cal. ......... 14.5 15.5 4 2.5 
Phoenix, Ariz... 14 15 6 *12.5 
eS 3.5 16.5 5 13.5 
Portland, Ore........14 15 6 13.5 
Seattle, Wash 14 15 6 413.5 
Spokane, a eee is.S 16.5 6 +16.5 
Tacoma, Wash 14 15 6 T13.5 
Flight Gasoline 
(Third Grade) 

San Francisco, Cal... .12 13 “ 

Los Angeles, Cal......11.5 12.5 4 
Lo ae 13 14 4 

Piet: THY xno ccssccws 14 15 5 
Phoenix, Arig... ..<.. 11 12 6 
Portland, Ore........ 12.5 13.5 6 

Seattle, Wash........ 12.5 13.5 6 
Spokane, Wash....... 13 14 6 
Tacoma, Wash....... 12.5 13.5 6 


*Arizona has kerosine tax of Sc per gal., not 
included in above prices 





+Washington has 0.25c per gal. tax on kerosine 
sales, not included in above prices. 

Discount to 100% dealers, thru territory, off posted 
t.w. prices, on gasolines: on Standard Ethyl, Standard 
Gasoline’ and Stanavo Aviation, 3c per gal.; on 
Flight gasoline, 2c. 


Canada 
PRICES OF IMPERIAL OIL LTD. 


Per Imperial Gallon, which is 1.2 U. S. Gallons 
3-Star Imperial Gasoline 
(Regular Grade) 


Kero- 

Gasoline sine 

i. Taxes T.W. 
Hamilton, Ont.......15.5 8 16 
Toronto, Ont......... 5.5 8 16 
Brandon, Man.......21 7 22 

Winnipeg, Man....... 19.5 7 20.5 
Regina, Sask......... 19 7 21 

Saskatoon, Sask. ..... 21.3 7 23.3 

Edmonton, Alta...... 19.4 7 21.4 

Calgary, Alta........ 16.5 7 18.5 
Vancouver, B. C...... 16 7 23 
Montreal, Que........ 14.5 8 15 
we Se a ee Fe 10 18 
Halifax, N.S... 14 16 18 


Discounts to undivided dealers, lc off t.w. price, 
except Maritime Provinces where undivided dealers 
pay t.w. price. Divided dealers pay t.w. price, thru 
territory. 


Aviation Gasoline 


Following are tank car, tank wagon or 
dealer prices, as indicated, of aviation 
gasoline in several marketing territories. 

Ss. O. OHIO 
Thru Ohio 


Esso Aviation 
Consumer Gasoline 
io fs Taxes 
74 octane 16 5 
80 octane 17 a) 
87 octane 18 > 
Discounts: For delivery on contract to hangar 
operators and resellers: 2c below consumer posted 
t.w. price, shown above. 


Ss. O. INDIANA 


Stanavo Ethyl Aviation Gaseline 
73 Octane Number 


eee: 14.9 

Detroit, Mich........ 16.5 4 
Milwaukee, Wis...... 15.1 5 
Minneapolis, Minn... .15.3 5 
St. Louis, Mo.........14.5 3 
Kansas City, Mo......14.2 *4 
Fargo, N. D..... oseee 4 
ae SS | rs 15.8 5 


*Includes Ic city tax. 
HUMBLE OIL & REFINING CO. 
74 Octane Aviation Gasoline, Clear 


Tank Car 
Di, Ric accacansoisess <- 8.5 


CONTINENTAL OIL CO. 
Cenoco Special Gasoline 


FOB 


Dealer Gasoline 

Price Taxes 
Denver, Colo ; 15 5 
Cheyenne, Wyo...... 5.5 5 
Helena, Mont us eiele 22.5 6 
Salt Lake City, Utah... 18 5 
Albuquerque, N. M... 14 "6.5 

*Includes city tax of 0.5c. 
Ss. O. CALIFORNIA 
Stanavo Aviation Gasoline 
io 2 

Phoenix, Ariz........17.5 6 
Los Angeles, Cal...... 15 4 
San Francisco, Cal... .15.5 4 
eS ee ee 17.5 5 
Portiand, Ore... .....- 16 6 
Seattle, Wash........ 16 6 
Spokane, Wash....... 19 6 


Note: For discounts, etc., see note under Standard 
and Flight gasoline above. 


Naphtha (In Tank Wagon) 
Ss. O. NEW JERSEY 
Posted Tank Wagon Prices 


Mineral Spirits V.M. & P. 
a ee ern yi 11.5 18.5 
SE, TURN ss 4015.6 wis elem iS.5 
Washington, D.C.......... 15 sai 
Discounts: Buyers taking following quantities 


at one time, get these discounts: Newark, 2c per gal. 
on 200 gals. or more; less than 200 gals., 0.5c higher 
price. Baltimore 2c off on 25 to 100 gals. and 3c on 
over 100 gals. Washington, 2c off to contract buyers. 


SOCONY-VACUUM OIL CO. 


Buffalo, N. Y LS 12.5 
New York City a 10.5 
Rochester, N.Y bb ae wae 
Syracuse, Y 12.5 15 
Boston, Mass 3.3 115 
Bridgeport, Conn LL.5 12 
Hartford, Conn 11 :i.5 
Providence, R 1L.5 t2'.5 











*Prices apply to consumers only in quantities 
over 1,000 gals. annually. For quantities under 
1,000 gals. annually, add 0.5c per gal. 

ATLANTIC REFINING CO. 


Philadelphia, _, Sree 12 14.5 
Lamcester, Pa. ....cccccccce 13.5 16 
Pittsburgh, Pa............. 14.5 14.5 


Note: Prices for Mineral Spirits also apply to 
Stoddard Solvent; and prices for V.M.&P. Naphtha 
apply also to Light Cleaners Naphtha. 

_ Discounts: Philadelphia, 200 gals. or more at one 
time, 2c per gal. less. Lancaster, contract buyers 
taking 1,000 gals. or more per year, one drum up, 
2c per gal. less; non-contract buyers, 200 gals. or 
more at one time, 2c per gal. less. Pittsburgh, 500 
gals. or more at one time, 2c. 


s. O. OHIO 


S.R. V.M.&P. 
Solvent Naphtha 


Tee CMG. 665 c 50% 12.5 13 
Note: V.M.&P. naphtha prices also apply on Dry 
Cleaners naphtha, special Varnolene, Varnolene and 
Sohio Solvent. Discounts to contract consumers off 
t.w. price; 300 to 999 gals., 0.5c; 1,000 to 2,499 gals., 
0.75¢; 2,500 to 4,999 gals. le; 5,000 or more gals., 
oc, 


S. O. INDIANA 
(Prices include stale and federal lazes) 

Oleum V.M.&P. 

Spirits Naphtha Stanisol 
Chicago, Ill....... 16.2 16.5 15.9 
Detroit, Mich.... 19.2 18.2 19.7 
Kansas City, Mo.. 13.9 14.9 14.4 
St. Louis, Mo.... 14.2 15.2 12.9 
Milwaukee, Wis. . 18.8 19.8 19.3 
Minneapolis, Minn. 19 20 ot.7 


_ Note: All prices, with exception of Missouri points, 
include state tax. Prices shown are base prices, 
fore discounts. 


Naphtha (In Tank Cars) 


{n Tank Cars (F. o. b. refinery or seaboard terminul 
except Ohio, delivered price.) 


V.M.&P.) Mineral 
; Naphtha = Spirits 
Baltimore 9.5-10 8.5 -9 
New York Harbor 9-95 8.75-9 
Philadelphia district 10 9 
Boston 95 95 
Providence 9.5 95 
‘Ohio points, delivered 8.5 *8 


*This is on rubber solvent. 

FOhio prices are those of S. O. Ohio. [tsTprices 
for D.C. naphtha, special Varnolene, Varnolene and 
Sohio Solvent are same as for V.M.&P 


Price Changes 
Dates and amounts of changes. 
See table for full current’ prices. 
S. O. New Jersey—Kerosine: 
Norfolk t. w. up 1.5¢c, Oct. 20. 
Socony-Vacuum Oil—Socony Mobilgas: 
Rochester split dealer t. w. up lc, Oct. 
ig 
Plattsburg split dealer t. w. up 
it ae 
— split dealer t. w. up 0.1¢, Oct. 


0.5¢, 


Kerosine: 
Boston t. w. up 0.5c, Oct. 10. 
Burlington t. w. cut 0.3c, Oct. 10. 


Atlantic Refining—Atlantic White Flash: 
Allentown, Scranton, Harrisburg and 
Williamsport t. c. and dealer t. w. up 
0.5¢e, Oct. 1% 
Dover and Wilmington, Del.,. dealer 
t. w. Up 0.5c, Oct. 1S. 


Kerosine: 
T.w. up 0.35c, thru New Jersey, Oct. 14. 
Boston t. w. up 1.25¢c, Oct. 17. Spring- 
fleld up 1.45c, Oct. 11. Worcester up 
0.25¢c, Oct. 13. Fall River up 0.5c, 
Oct. if. Hartford up i.25c, Get. ii. 
New Haven up 0.75ec, Oct. 11. Provi- 
dence up 0.5¢c, Oct. 11 
S. O. Kentucky—Crown 
lines: 
Consumer t. w. and dealer prices: 
Atlanta cut lc, Oct. 
Miami up ic, Oct. 16. 
Tampa up 0.5c, Oct. 16. 
Kerosine: 


and Kyso Gaso- 


Augusta t. ‘w. up 1.5c, Oct. 16. Miami 
t. w. cut 1.5¢c, Oct. 16. Tampa t. w. 
Up iSc, Oct, 1S. 
S. O. Nebraska—+Red Crown: 


McCook t. w. 
Kerosine: 
North Platte t. w. cut 0.7c, Oct. 18. 
Fuel Oil 


eut 0.5¢, Oct. 20. 


Atlantic Refining—Nos. 1 and 2: 
Springfield No. 1 up 1.45c; No. 2 up 
OS5c, Oct. 17. 
Nos. 1, 2 and 4: 


Worcester No. 1 up 0.25¢, 
up 0.5c, Oct. 13. 

Hartford No. 1 up 1.25c, 
up. G.jac,. Oct. 22. 


No. 2 and 4 


Nos. 2 and 4 
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NaTIONAL PETROLEUM 


NEW 








FUEL OIL Coming Meetings per a Hotel, Columbus, O., Feb. 27, 28 


and 29. 
; Py ~ American Petroleum Institute, Mid-Conti- 
(Continued from page 54) a ee nent District, Division of Production, 
: toy ‘accawe ae een nes gagar 7 5-e Wichita, Kan., March 14, 15. 
fuels are said to be near the ag peka Chamber of Commerce, Topeka, 
ch aces e tops in Kan., Oct. 30. American Petroleum Institute, Southwest- 
contracts for the coming season, and, Oil Trades Assn. of New York, annual _ban- ern District, Division of Production, Hous- 
‘ : s Assn. ) aod é i aor arch 92 3 
as one supplier put it, “open market quet, Waldorf-Astoria Hotel, New’ York, ton, Tex., March 28, 29. 
Nov. 


buying from now on will be hand-to- 


American Assn. of Petroleum Geologists, 
mouth, with movement largely against 


Society of Automotive Engineers Fuel & Stevens Hotel, Chicago, April 10, 11, 12 
























































. eer Lubricants Meeting, Mayo Hotel, Tulsa, American Petroleum Institute, Eastern Dis- 
contracts. Okla., Nov. 2, 3. trict, Division of Production, Columbus, 
+ e . . 7 . : t . 2 
Prices for heavy fuels continue American Institute of Mining and Metal- O., April 11, 12. 
ws lurgical Engir Industrial Mineral Petrol 
+ 1 armen . i irgica Engineers, ndaustria Minerals National Petroleum Assn., 37th semi-annual 
be well = according to reports the Division, Tuscaloosa, Ala., Nov. 2 to 4. meeting, Hotel Cleveland, Cleveland, O., 
aSt WeeK. ; : ‘j 3 
past ce National Motor Truck Show, Navy Pier, April 18, 19. 
* * * Chicago, Nov. 8-16. Petroleum Industry Electrical Assn., Dal- 
CHICAGO, Oct. 21. Chicago tank American Petroleum Institute, 20th annual las, Tex., May 1 to 3. 
car marketers continued to report lim at Stevens Hotel, Chicago, Nov. a Assn. of America, 19th 
: , : 3-17. annual convention, Hotel Tulsa, Tulsa, 
ited offerings of heavy fuel oils both Interstate Conference on Automotive Taxa- May 15, 16, 17%. 
from the Mid-Continent and from near- tion, Western Division, sponsored by 
by: refineries th aa : American Petroleum Industries Commit- 
y* retineries the past week. Quota- tee, Stevens Hotel, Chicago, Nov. 13 to 17. 
tions for industrial fuels from local Twenty-five Year Club of Petroleum In- 
refineries were reported at 3.5 cents per frome ens — egy i dinner, Oil Company Billboards 
, a Pe be : Stevens Hote ‘hicago, Nov. 14. . 
gallon for No. 5 and 3.15 cents for No : : 
6 oil, delivered. Prices Stat ss American Institute of Chemical Engineers, Carry Peace Message 
Ou, ered. Prices per barrel fot 32nd annual meeting, Providence-Biltmore 
No. 5 and No. 6 from the Mid-Conti- Hotel, Providence, R. 1., Nov. 15, 16, 1%. Sterling Oil Co. is building up anti- 
nent were said to be around $0.65, and ee tien toe —— sa, Aten: war sentiment in this country, in its 
p ae é Sé 1, Los Angeles, Nov. 17. , ; ; : , 
$0.40 to $0.45, for the two grades, re- “ie : billboard and service station advertis- 
spectively American Society of Mechanical Engineers, ino i its Wes Virgini: weritaiwe | 
: Philadelphia, Pa., Dec. 4 to 7. ng in its est Virginia territory, 
Some refiners here said jobber in- 17th Exposition of Chemical Industries, through carrying the simple message, | 
quiry for domestic burner fuels had Grand Central Palace, New York, Dec “Our Wish, Peace on Earth”. Al | 
: , 4 to 9. ’ ; i 
picked up considerably. Actual takings ake a : though all its billboards have not been 
6 ai maha oe 7 New Jersey il Trades ssn., annual meet- . > . P > save ‘ , 
still were limited, they said, as com- ing and banquet, Robert’ Treat Hotel, completed, the company says many 
paratively high temperatures prevailed Newark, N. J., Dec. 7. letters of commendation have been re- 
throughout the week. No changes West Central Texas Oil & Gas Assn., Abi- ceived from the public. The company 
A “ ‘ » > , s >t . yece a . . ° : 
were reported in quotations. CR, FE Rs SONS LE a See identifies itself with the message only 
through the words, “Sterling Gaso- 
” cs * = 5s = 
1940 line’ 
TULSA, Oct. 21. — Inquiry for 1i 
aA, . ai, y for light ee , : 
fuel oils from northern heating oil Society of Automotive Engineers, Annual The company’s headquarters are in 
ees . 5 meeting and Engineering Display, Book- Emlento P; and it “rates three 
distributors was reported active in the Cadillac Hotel, Detroit, Jan. 15 to 19. _— wey ” a 2 of span on 
: ~ ° ‘a ries j > -vive ¢ ¢ ¢ » ¢ 
Mid-Continent the past week. Trad- Northwest Petroleum Assn., Annual Meet- refineries we I ennsylvania and one at 
ers said supplies available for immedi- ae ae Oe 
_ find ipo ; Hotel, Fargo, N. D., Jan. 22, 23; Minne- 
ate delivery were closely held by re- sota Division, Nicollet Hotel, Minneapolis, 
finers and that they had been unable to oo ae 
“chizzel” current quotations American Institute of Mining and Metallur- 4 
" : s ae rical Engineers, New York, Fe 2 5 ’ me . 
Heavy fuels for industrial and rail- ‘a a . " ornevlegpetnlests Satins these Group 3K reight Rates 
— A ss T a = fentucky Petroleum Marketers Assn., 14th : 
road use were said to be moving out annual meeting and convention, Brown To Divisi Head arters 
at a fast rate. Most of the railroad Hotel, Louisville, Ky., Feb. 14, 15. © EVIE Te gaar ee 
fuel, however, was moving against con- Wisconsin Sigg ome —- annual meet- Points of Standard Oil 
— : i é : ing an equipment show, Schroeder 
tract, although some open spot in- Hotel, Milwaukee, Feb. 21, 22) 23. C f Indian: 
quiries were reported 40. OF Indiana 
sae Ohio Petroleum Marketers Assn., Deshler- 
Gasoline- Distillate-Gas 
Kerosine Oil-Fuel Oil 
Cents Cents Cents Cents 
“ y) y per per gal. per per gal. 
TANK WAGON MARKETS. HEATING OILS Ct, 6.6 Ibs. Cwt. 74 Ibs. 
Prices in Effect Oct. 23, 1939 Chicago, Hl... . 40 2.640 32 2.368 
Following are posted tank wagon prices of various grades of heating vil al the points shown in various territories ape mu. ; = Py - : at 
Prices are in cents per gallon. Pew ria, ill 39 257 31 2 204 
No. 1 No.2 No.4 aT ures _ — Quincy, Hl 36 2.376 29 2.146 
Ss. O. NEW JERSEY 2 ss | ATLANTIC ees a ap - — ~ bee 
— shania taal ~~ a “vansville, Ine 6 3.036 7 y Hy > 
pe Chey, 4 76 66 66 | Phita., Pa +15 6.35 6.25 6.95 4.00 3.25 South Bend, Ind... 53 3.498423. 
Newark . 1.6 6 6 6.6 Allentown Pa 8 = 6 o5 6 95 6 95 veal Detroit, Mich 64 4.224 | 3. 
a. _ , 6.75 Wilmington, Del.. 7.75 6.25 6.25 6.23 Cid. Rapids, Mich.. 62 4.092 50 3.7 
altimore (.25 6.75 6.3) enue , 2 9 9 = — Saginaw, Mich 66 4.356 53 3.9% 
Washington, D.C 7.5 7 7 Springfield, Mass. 8.2 7.2 Green Bay, Wi ay | 3.3 : 
g ‘ 6 ‘ r W aie i cam - a meen Bay, 8... 0 3.3060 41 3. 
rece = ¢.25 6.25 6.25 vchad Came : a 8 6 % Milwaukee, Wis... 43 2.838 34.5 z. 
etersburg 1.5 65 ‘ ; ’ . LaCrosse, Wis 46 3.036 $7 2.2% 
Richmond 7.5 6.5 65 Ss. O. OHIO Min'ap'ls-St. Paul 16 3.036 37 rs 
Charlotte, 5 a? 9 7.75 i ee No. 1 No.2 No.3 Duluth, Minn. 52 3.432 a5 3 
Hickory 825 Columbus Division and i " Mankato, Minn. 16 3.036 37 2.7: 
Raleigh 9 7.5 Pag oy me cicoecneaun 7.50 7.50 7.00 Des Moines, Ia.... 36 2.376 29 2 
Charleston. 8. C 8 63 ‘ity of Lima........... 8.00 8.00 7.00 Dave t. Ii 39 2.57 31 22 
Columbia 9 7.5 Rest of Ohio ..... 8.00 8.00 7.50 Mason City, la 42 2772-335. 
Spartanburg 97 82 Note: S. O. Ohio prices are for full compartment St. Louis, Mo 33 2.178 26.5 1. 
: hose dumps, bucket dumps are 0.5c¢ per gallon higher. Kansas City, Mo.. 28 1.848 9925 1. 
SOCON Y-VACUUM OIL co. INC, S. O. INDIANA St. Joseph, Mo 28 1.848 22.5 1.66: 
(S. O. New York es Stanoiex Fuel and Furnace Oils tn o . > iy aa 50.5 pee 
Nos. No. 1 Stanolex inot, N. D... 3 5.47 66.5 .92 
N ; 2&3 No.4 es Fuel Furnace Huron, S. D ; &3 3.498 2.5 3.145 
‘alg oe : = 6.50 a aay as eexierenevats (a)6.75 6.75 W — . ; gs ts 
many, N. ».70 6.20) Indianapolis. ............... ee (b)7.8 ‘rom Ponca City 7.5 *4.95 7.5 $9.55 
Rochester, N.Y 7.60 7.60] Detroit........ ae 6.6 From Tulsa. 12.5 *8.25 12.5 9.25 
Boston, Mass 6 70 6.70) Milwaukee.... 8.4 7 a From Cushing il *7.26 ll 8.14 
Bangor, Me : CHO 7.30) WRRORBGIe s.5.56 660 ness 7.8 7.8 
nee greene NS H i. ae iy 8 rr . Be | (c)6.7 *This rate also includes distillate rate at 
urlington, Vt 7.40 7.40) Kansas City Pe 6.8 6.8 6.6 Ibs. per gal. 
ange el — ; 6 80 6.80) (a) For 400 gals. and over; 150 to 399 gals., 7.25c; +This rate is exclusive of distillate which is 
aaa aven, Vonn 6.70 6.70) 1 to 149 gals., 8.25c. based on 6.6 Ibs. per gal. from Ponca City, 
rovidence, R I ; ; 6.70 6.70] (b) Excluding 4c state tax. Tulsa and Cushing, Okla., to Wichita. In- 
N 4, 4 ~ ilsa and Cushing, = n 
Note: Prices for No. 1 fuel in Socony-Vacuum (c) For 400 gals. & over; 100 to 399 gals., 7c; 1 to 2s g il fuel oi 
: ; : ; : cludes only gas oil and fuel oil. 
territory same as for kerosine which see in tank | 99 gals., 8c PO Sp ‘ . , , . 
— table for various cities; prices change with Note: Small-lot deliveries of light fuel oils range | NOTE: There is no Group 3 rate to Wichita, 
erosine up to 2c higher than avove quotations. — } —— 
TOBER 5 920 a 
BER 25, 193 oo 






































All prices on this page are publisher's opinion of open market quotations or sales, for spol shipment (10 to 15 davs). In cargo markets. 
spol shipment is 90 davs. Prices in cents per gallon. ercept heavy fuel oil in dollars per barrel, in tank car lots, f.0.b. refineries or 
seaboard terminals in districts designated. unless otherwise noted. Federal, stale or municipal tazes not included. Prices quoted applv 
on products made from legally produced crude. Unless otherwise noted. gasoline octane ratings are determined by C.F.R. Motor 
method, A.S.T.M. D-357-331; and lubricating oil specifications determined according to A.S.T.M. methods, unless otherwise noted. 
| ‘ 4 ee ~ <9 eR . fib —— ‘ .9 MOTOR GASOLINE 
| Atlantic Coast Refiners’ & Tanker Terminal Operators Bangg 
| . > . . ry. . et. oe 
Quotations (FOB Refineries & Terminals) 60-62 61-63 64-66 
| = wee Gravity. Gravity, Gravity, 
aebinsese GASOLINE 100 e.p. 390 ep. 375 e.p. 
} Prices Effective Oct. 23 60 oct 5 873-6.00 ni6. 195 n)6.25 
a. 65 Oct. 72-74 65 oct 6.00 -6.50 (n)6 50 (n)6.625 
District: 60-64 Oct. 65 Oct. & Above 68-70 Oct. Oct. 68 oct 6 125-6.75 ni6.75 (n'6 875 
N Y. harbor n6 70 6.75 = 73500 6.75 — 7.40 6.75 — 7300 °6:75 72-71 oct. 6.125-6. 75 nj)6.75 (n)6. 875 
harbor n'6.70 6.50 6.75 6.50 6.75 6.65 6.75 (p)\ 6.65 _— are? 
Phil idelphia 6.25 6 75 6 50 6.75 6 50 6 75 6.50 7.00 6.50 KEROSINE 
Sallimore 6.25 -6.75 6.25- 7.00 6.25 — 7.00 (p)6.25 -7.00 6.25 Oct, 23 Oct. 16 
Norfolk p) 6 625-6.875 6.75 7.00 (p) 6.75 -7.00 (p) 7.00 -7.25 7.50 41-43 grav. w.w....... p) 4.25 -—4.875(p)4.375-5 .00 
Wilm’ton 6.50 — 6.875 6.50 — 7.00 (p)6.75 -7.00 6.75 - 7.25 7.00 
Char’ston 6.625— 6. 875(p) 6.75 -7.00 (p) 6.75 —-7.00 (p) 7.00 -7.25 50 GAS OILS 
Savannah 6.50 125 6.50 7.00 ni7.00 p) 6.75 -7.50 00 Gas Oil (i): 
Jacksonville 6.50 ~ 6 875 6.50 —- 7.00 n)7.00 p) 6.75 -7.25 7.00 Sil S disentinds 
Miami n) 6.625-6.875 ni7.00 ni7 00 n) 7.00 -7.25 ni7 43 47 dic bow ye cam a5 wi fa) 
Tampa p) 6.50 -6.875 n)7 00 ni7 00 n) 7.00 -7.25 pz pele: en as say on - 9- -- 
Dicaaarain n) 6 623-6 875 n) 700-725 a a —— (p)4 yy 50 (n Ah . 4.75 
Mobile p) 6.00 -6.50 n)6_50 ni6.50 n) 6.75 -7.00 pi6.75 sB8&k Fano oe “a vies a ( a 
Portland 7.30 wali — i 
Boston 6.25 05 (p)6 75 7.00 (p)6. 75 -7.00 (p) 6.75 -7.00 6.75 7.30 LIGHT FUEL OILS 
Providence 6 80 05 ni7.00 (n)7 00 n)7.00 7.00 7.30 No. 2 100 $.125(p)4.00 -4.12 
WATER WHITE KEROSINE Prices effective Oct. 23 Oct. 16 DIESEL and BUNKER OILS 
District: . , = - . > Fi en z 3 
ie hieiheas ie ‘ia —— In Ships Bunkers or deep tank lols, per bbl. : ; ) Dinsel Oil _.. $1.70 -$1.75 $1.70 -$1.75 
a)N YI eee = On Mic sitter ee set a (f) Diesel fuel $1.35 -$1.45 $1.35 -$1.45 (c) Grade C bunker oil $0.90 -$1.00 $9.90 —$1.00 
Pi ‘1 - Bare wil 1 fami (g) Grade C fuel $9 70 -$0.90 $0.70 -$0.90 Grade C beaker oil, 
tila 2° ampa 7 - - 
Ralitmore 5 95, ero Cased Goods: (Per case SE ee $0.95 -$1.00 $0.95 -$1.00 
| Norfolk 5.2 5.375 Mobile U.S. M. $1.45 -$1.55 $1.45 -$1.55 . ete IRES 
| Wilm’ton, N.€.5.25 5. 375Portland 400 e.p. blend, under : some cap biaiheein uM ees 7 
Charleston 5 95 5 375Roston 6S oct $1.50 $1.60 $1.50 -$1.60 Cents per gal. at Gulf; in_ bbls , FAS.; in bulk, FOB 
Savannah 2. 5. 375Providence 5.20 375-400 e.p blend, terminals) 
| FUEL OILS 65 oct. & above $1.60 -$1.70 $1.60 -$1L.70 Oct. 2! 
N. Y. d) 40-43 grav., w.w. : a Barrels Bulk 
| N. Y. harb. harb. barges kero $1 40 $! 0 $1 40 $1 20 190-200 vis. D. 210 
} No. 1 5.10 = Kero., p.w. $1.35 $1.45 $1.35 -$1.45 brt. stock (n)32.00 (n)27.80 
| Nos. 2-3 ie ’ 1 60 1 50 475 _ - = 200 vis. E 200 brt. 
ae 1 60 150 New York Export Quotations stock (n) 31.00 (n) 26.80 
nn 5 $1.35 -$1.65 : i sg tee : 150 vis. D 210 brt. 
No. 6 ; (Cents per gal. in bbls. FAS New York) stock 0-10 p.p...... (p) 29.00 -31.00(p) 24.80-26.00 
| $1.15 PI ag oe se 
oth : pee x ; : ( : ) 2: 2: 
| Phila. dist. Balt. dist. CYLINDER OILS) (Penna. Products 15-25 p.p.. - Pp 00-30.00(p) 23. 80-25 .00 
fe eo ee 150 vis. E 210 bret. 
No bse taspes targncwrdce 5.25 » §.25 nica stock : (n) 28.00 (n)23.80 
| Eg eee eee 1.50 1.50 Light, 25 p.t 31.50 -43.00 31.50 —43.00 100 vis. TD 210 brt. 
_ : : ; dete Betoun 125 1.50 ‘.25 1.50 Neutral oil: stock 0-10 p.p. (n) 28.00 (n)23.80 
as aa ac 200 3 color, 25 p.t. 32.00 42.00 32.00 —42.00 15-25 p.p. (n)27.00 (n)22.80 
dere ; $ ) ) 150 3 color, 25 p.t. . 30.00 —42.00 30.00 —42.00 180 vis. No. 3 col. neutral: 
| Bost. dist. Prov. dist. 600 s.r., unfilt 21.50 -26.00 21.50 -26.00 0-10 p.p. (n)19_50 (mn) 15.30 
| No. 1 ; 7 5 20 5 20 oe is. unfilt. = = i 4 za +4 i 00 15-25 p.p (n) 18.95 (mn) 14.80 
Nos. 2-3... = = 60 s.r 23.50 -30.50 23.50 —30.50 winnie oe eerees 
ae Seine watee ; bd = 630 f1., 27.00 -34.00 27.00 —-34.00 200 vis. No. 3 col. neutral: 
} ee . : $1 15 $1 10 : - 0-10 p.p. (n) 18.95 (n) 14.80 
. > q » - 2 ¢ 
| Nee 5 —< S viii Wax Quotations 15-25 p.p (n) 18.50 (n) 1430 
(oe) Bunker (A.S.T.M. Tests. Melting points, however, are A.M.P., a amih : ao 
| Dintrict: C Fuel ©) Diesel Oil 3° higher than E.M.P. Export. prices, FAS. c.l SOUTH TEXAS LUBES 
| N. Y. hart $115 : Domestic prices, FOB. refr'ies., in’ bags. c.1., with (Via. at 100° cold test 0. balk export shipment, FOR 
ie ve 10... + : 90 0.2¢ discount allowed for shipment in bulk, except terminals.’ 
| Hiadetpiiia » a”) t ted S ‘ 
| ep Ria ae phd where notec cale solid; fully retined slabs in bags Oct. 23 Oct. 16 
Norfolk ‘ $1.15 $1 90 Prices Effective Oct. 23 Unfiltered Pale Oils: 
Charleston... $1.10 $1.90 New York " . 
Savannah... .. $1.10 $1995 Domestic Export — — as a Seed 
Jacksonville $1.10 $1 995 os B ac gts 100 No. Pe ae 5.73 6 00 er 6.00 
Tampa $1.05 $1.10 $1 905 6 2. oe ko} n> .20 BUNS cscs 7.50 - 8.00 7.00 — 8.00 
Portland $1.15 $2 00 $2 20 122-4 W.C. scale (0) 0), 300 No.3... 8.00 850 7.50 — 8.50 
Shcmton $1 15 $1.90 124-6 W.C. scale (o n)5 25 | 500 No. 3%. 9.00 - 9.50 8.50 — 9.50 
Providence $1.15 $190 123-5 Fully rfd (n)4.99 m5. 125 750 No. 4 -.. 9.50 -10.00 9.00 -10.00 
125-7 Fully efd mds.05 p)5.25 -6.00 1200 No. 4 9 875-12.00 9.375-12.00 
Diesel Oil Gas Oil 128-30 Fully rfd (h&n)5. 10 54 2 2000 No. 4.......... 1 00- 50-10 
‘ . =e ully ri¢ IAT)» p)o.40 -6.25 2000 No. 4 10.00 9 50 10.00 
Shore 28-34 130-2 Fully rfd (n)5.35 p)5.75 -6 50 Red Oils: 
Planta Gravity 133-5 Fully rfd.. h&n)5.65 p) 6.05 -7.00 Vie "C 1 
N.Y. harbor 1 60 160 4 80 135-7 Fully rfd.. h&n)5.90 p) 6.50 8.09 com ngs aid 
Philadelphia 4.50 150 POG INO: G96. i. wecce 3 2.32 6.00 5.75 6.00 
Baltimore 150 150 New Orleans 200 No. 5-6......... 7.50 - 8.00 7.00 — 8.00 
Norfolk 150 150 Domestic Export 300 No. 5-6, Hee a aeie ds ate 8.50 7.50 8.50 
Charleston 1.50 150 124-6 Y.C. scale o moo 20 500 No. 5-6. Pane 9.00 9.50 8.50 9.50 
india patie 129-4 WC. acale mi se 750 No. 5-6.. 950 10.00 9.00 -10.00 
Tampa 124-6 W.C. scale © n)5 23 1200 No. 5-6. 9 875-12.00 9 375-12.00 
Portland 1.90 190 > 00 123-5 Fully rfd o 0) 2000 No. 5-6 10.00 9.50 -10.00 
Boston 1 70 1 70 1 80 125-7 Fully rfd.. (Oo n 6 00 Note: Red oil prices cover oils with green cast; 
Providence 1 70 170 1 80 128-30 Fully rfd. o n)6.2> »rices for blue cast red oils are alightly lower in some 
1 Fully rfd 5 
30-2 Fully rf o n 6 50 cases 
P fi E 133-5 Fully efd o ni7.00 
€ . . 4 ‘4 ry” 
Pacific Export ; Tanker Rates 
(e) (Quotations at seaboard, Los Angeles, cargo lots. Gulf Coast Bulk — T . . 
cents per gal., except where otherwise noted. FOB ship at Gulf ¢ i ohn . Approximate freight rates Po Continental ports, 
Prices Effect inane ( ship at Gu or domestic and export; min. shillings per ton of 2240 Ibs., British sterling: to 
-s Effec ive et. 2! Oct. 16 20,000 bbls U.S. ports cents per bbl.) 
TE digg — 5.75 6 95 . o- 6.375 Prices quoted by GCRA_ refiners follow: Rates Effective Oct. 23. 1939 
Y i aa fs 4) yr i: . » , 1 i 
400 e.p. blend, 65 oct. ? : Oct. 23 Crude & or Refined Oil & 
min ; 6.00 — 6.50 >.50 -— 6.625 GCRA Motor Fuel Fuel or Spirits 
390 e.p. blend, 66 oct. 6.125- 6.625 5.625- 6.75 65 octane (CFR) unleaded 6.25 6.50 Last wnere Last ener 
390 e.p. blend, 68 oct. 6.25 — 6 75 o. 75 6 875 68 octane (CFR) unleaded p)6.375-6.50 Paid Ask Paid Ask 
37 ep blend, 70 oct. 6.375- 6.875 5.875- 6.95 70 octane (CFR) unleaded ; (n)6.50 Gulf-U.K. Cont.(k (q q) (q (q 
d) 38-40 gravity, w.w. 72-74 octane (CFR) unleaded... . : (o Aruba-U.K. Cont q q iq q 
kerosine ¢.25 5.00 1.25 5.00 be -74 octane (CFR) leaded... .... . 6.50 - 6.625 Gulf-N. Atlantic (1 
41-43 grav., w.w. kero. 4.50 >. 00 1.50 5.00 CRA Kerosine & Gas Oils not KE. of N.Y 
| 44 grav., w.w. kero 5.00 5.50 5.00 5.50 o% nates . (p)4.50 -4.75 Hy y. Crude ; « 
Cargo lots, per bbl. 43 or below diesel index gas ‘oil n)4.00 si 1G tw 19:9 35e 35 36 
| Diesel fuel, 24 & above $1.25 $1.35 $1.25 $1.35 43-47 diesel index gas oil... ........(p) 4.00 -4.125 peg ER allan 
Diesel fuel, under 24.. $1.15 -$1.25 $1.15 —$1 23 48-52 diesel index gas oil 6 ; 25 4.375 asegtey ie Tae 39 29 to 3° 
ogre : - SI Lo oe ~ Cray. or Lighter 32c = 332 to 33c 
(f) 30-34 grav., diesel 53-57 diesel index gas oil. . . : ...(p) 4.375-4.50 Gasoline 20¢ 30 
(gas oil , $1.35 -$1.45 $1.35 -$1.45 58 & above 5 oiale ce ee (p) 4.50 -4.75 Ke cee 3 4e 3 
(g) Grade C fuel $0.60 —$0.65 $0.60 -$0.65 Prices quoted by refiners for other products follow: Light Fuel 36e 34e 
PF ot - obra ee , he bunkers. Lighterage, additional at some points, not included. (d) 150 tire point. (e) For San Francisco cargo prices, add 5e per bbl. to cargo 
a Conti ho peas acific Specification 200. (g) Pacific Specification 400. (h) Shipm *nt in bags or in bulk. (i) Less than 4 of 1% sulfur. — (j) Second-hand barrels 
| od : nenta oo in range between Bordeaux and Hamburg. both inclusive. (lb) Ven szucla loading, sam» rate: Tampico. 2c to 3c per bbl. additional. (m) Low pour 
7 es L OW. Viscosity o. 5 generally quoted at $1.35 n) One refiner quoting. (0) No prices reported. (p) Two refiners quoting (q) No rates reported. 
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*Anahuac-Dickinson (Effective Aug. 30, 1939) 35-35.9.... 1.18 ee! for for | 
(Effective Oct. 2, 1939) 8, Ores $0.73 36-36.9.... 1.20 1.25 oil oil 
Below 20° $0.81 30- 30.9... .$1.03 | Cotton Valley Distillate ere ere rr es - $1.20 37-37 .9 1.22 i 2 34° & 34° & | 
20-20.9... .83 31-31.9.. - 1.05) | *N. La.-Ark. Sweet includes Caddo, Cotton 38-38 .9... i.2 1.29 above. above. | 
21-21.9 :. Oe 32-32.9.. 1.07 | Valley, Cross Lake, De Soto, Haynesville, Homer, 39-399. 1.26 ae | 
22-22.9... 3 ROE 33-33.9.. 1.09 Rodessa, Sabine and Sligo, La. crudes, and Miller 40 & above. 1. 28 Fe 
3-23.92... ; 89 34-34.9.. 1.2 county, Ark. S. La. Sour includes Choctaw, Darrow, (a) Effective Oct. 2, 1939 4 Continental, Humble 
24-24.9... a 35-35 .9 Bk N. Crowley, Roanoke and St. Martinsville. S. Ark. and Texas Co.; Oct. <' 1939 by Sinclair and Stano- 
| Sr. 36-36.9.... » RAS Sour includes Bue hner, Magnolia and Village pools. lind; Aug. 29, 1939 by Shell. Stanolind’s lowest grade 
_ >: a .95 Je te See ys tN. La.-Ark. Sweet crude and S. La. Sour ef- is below 21, at $0.88. Refugio, effective Oct. 2, 
2 Ee a mn on dh SOE 1.19 fective Aug. 30, 1939, except Cross Lake, La., Sept. "39 by Humble. 
RE |) hy 1.21 7, Baton Rouge-Univ., Sept. 11, and Bunkie and (b) Shell posts these prices in Iowa district, Black 
oe 1.01 40 & above..... 1.23 Eola, Oct. 23, 1939; and Ark. Sour, Sept. 13, 1939. Bayou and White Castle, La.; prices in Iowa district 
*Anahuac-Dickinson includes Cedar Point, Fair- tFor Below 21° have 2 lower grades: below 18, at $0.75, 18-18.9, | 
banks, Gillock, Hull, Pierce Junction and Raccoon Effective Sept. 8, 1939, Gulf Refg. Co. met S. O. $0.77; and 19-19. 9, is $0.79. | 
Bend (shallow sand) and Turtle Bay. La’s. N La.-Ark. Sweet prices in Bull Bayou, Caddo. _ Note: Humble’s Gulf Coast prices apply in these 
Raccoon Bend (Deep — ener Tomball and Crichton, De Soto, Haynesville, Homer, and EI Texas fields: Amelia, Clear Pa ke, Goose Creek, 
Satsu Dorado. Mirando which includes Duval, Jim Hogg, Webb 
bee ffective fon 11, 1939) - and Zapata counties and Heyser and Placedo fields; 
22-22.9.. 60 ee ke $1.15 Posted by Arkansas Fuel Oil Corp. Mykawa, Sugarland, Thompsons and Webster. 
23-23 .9.. .97 33-33.9... : Rae : (Effective Jan. 28, 1937) a Humble’s prices in Refugio include crudes pur- 
oP EO. 34-34.9.. 1.19 Urania, La.............. pettte ees Se tenes $1.02 chased in Saxet, East White Point, Greta, O’Connor- 
re 1.01 35-35 .9.. L:23 Posted by Continental Oil Co. McFadden, Taft, Plymouth and Tom O'Connor fields. 
ere 36-36.9.. £23 (Effective Oct. 11, 1938) Stanolind’s prices apply in Clinton, Hastings, High | 
i <S. 1.05 <1 ee ‘ Sone Tepetate and Ville Platte, La................ $1.03 Island, South Houston and Spindletop. Magnolia 
Ee 1.07 chet Oe 27 (Effective Jan. 1, 1939) v08ts Mirando, effective Oct. 2, same prices as 
~, 1. A Ee 1.09 39-39.9 en eae Abbeville, La. jumble. Texas Co.’s prices are in Texas and La., 
eo EE 1.11 40 & above..... 1.31 Below 36....... $0.92 38-38.9........ $0.98 Gulf Coast ;its prices on Refugio are same as Humble’s 
31-31.9 eee 36-36 9......... .94 39-39 .9........ 1.00 up to 28 gravity; 28 & above, $1.09; on Duval- 
Dec. 3, 1938, Magnolia posted above price and 37-37.9. --. 96 40 & above..... 1.02 Mirando, same as Humble’s up to 28; 28 & above, 
Gaity schedule in Tomball. Effective Aug. 29, Posted i Caddo Crude Oil wpa Corp. $1.04; it posts Golden Meadow, La., 24-30 grav., 
1939, Stanolind met Humble in Tomball, except that (Effective Aug. 14, 1939 $0.90, plus 2c differential, to 40 & above, $1.10, 
Stanolind’s schedule begins with below 29 at $1.07. Allison area, Shreveport a $0.95 Continental Oil's) Gulf Coast’ purchases are of H 
Lisbon, N. La. Mirando crude, in Duval, Nueces and Webb counties, 
LOUISIANA-ARKANSAS (Effective Sept. 14, 1939) Tex., which include these fields: Colmena; Conoco 
> : : = oe 27-27 .9.. . $0.66 ee re | ie Driscoll, Hoffman, Loma Novia, Moco, North & 
earns by ernie on to. of Sontsione 28-28.9... ae 68 i rr | South Government Wells, O’Hern, Piedre Lumbra, 
(t) (For effective dates, see footnote) 29-29 9... .70 34-34.9...... 80 Richard King, Sarnosa, Seven Sisters and South 
é 30-30.9..... i eee 35 & above 82 Seven Sisters. Its purchases of Refugio crude include 
1 of 31-31.9 74 Nueces county fields of: Clara Driscoll, Driscoll 
t = 5 > Lisbon pric es met by Gulf, Sept. 14. Ranch, South Clara Driscoll, Clarkwood, Corpus 
$ x = $ f= Note: S. O. , /ouisiana prices in all La.-Ark. fields, Christi, Minnie Bock. Saxet and Turkey Creek. 
i ag, f= £6 w. Se effective Oct. 5, 1938, are on 100% tank table basis. Posted by Shell Oil Co., Inc. 
a, a. 30 ” as — Aug. HG = 
+ af . = Bs rs = agian — =“ : x es ari 
ra 57 2 b Ze GULF COASTAL FIELDS Gibson fie Id, | Perreborne Paris! n, La.........$1.04 
t< se eal * =- a) (For effective dates, see footnote) ROCKY MOUNTAIN FIELDS . H 
Below 20° $0.79 Continental Refugio Posted by Stanolind Oil & Gas Co. 
20-209 $0.73 $0.83 {$0.74 $0.63 $2 Humble Crude (Effective Oct. 11, 1938) 
21-21.9 for for 77 for 85 Sinclair (Humble, Salt Creek, (except Tensleep crude), Midway and 
22-22 .9 oil oil 80 oil 88 Stano- Conti- Dutton Creek, Wyo., same schedule. as Stanolind 
23-23.9 Below Below 83 Below 9] lind nental) Texas Co. Shell posts in Oklahoma-Kansas, ranging from $0.86 to 
24-24.9 25 25 86 25 O41 Below 20 $0. 86 $0.91 $0.86 (b)$0.79 $1.10, which see under Mid-Continent crude on 
25-25.9 75 85 89 65 97 20-20 .9... 88 93 88 $1 previous page. 
26-26.9 77 87 92 67 1.00 90 95 90 83 Tensleep, Salt Creek field..............44. $0 646 
i 27-27 .9 79 9 94 69 1.02 92 97 92 86 ee See as 0.92 
28-28 .9 81 9} 96 71 1.04 94 99 94 89 PRB OE so oschcos oan cc cand oo seen 0.90 } 
29-29 9 83 93 98 72 «41.06 96 1.01 96 99 Grane Creek, BENE. 6 oc. cs cc siccccesescceen 0.90 
1 30-30 .9 85 95 1.00 75 1.08 98 1.03 98 95 ee Rr eerie ee 0.55 
" 31-31.9 87 97 1.02 77 110 1.00 1.05 1.00 98 ee RE. MER SER CT eee 0.40 
32-32 .9 89 99 1.04 79 «1.12 1.02 1.07 1.02 1.00 Hamilton Dome, WYO... 5.066 ceccsessecss 0.35 
33-339 91 1.01 1.06 81 1.14 28-2 1.04 1.09 1.04 1.02 Frannie heavy.........-.-+seeeeeeees coves 0.42 j 
34-34.9 93 1.03 1.08 831.16 29-29 9 1.06 1.11 1.06 1.04 Posted by Ohio Oil Co. { 
35-35 .9 95 1.05 1.10 85 1.18 30-30.9 1.08 1.13 1.08 1.06 (Effective Oct. 11, 1938) 
36-36.9 97 1.07 1.12 87 1.20 31-31.9 1.10 1.15 1.10 1.08 Elk Basin, Wyo.......... a Nab aaetale $0.90 
37-37 .9 99 1.09 1.14 89 1.22 32-32.9 1.12 1.17 £ a2 1.10 Grass Creek, light........ Pieosesawewue eens 0.90 
38-38 .9 1.01 wt 1.16 91 1.24 33-33.9... 1.14 1.19 :.a4 1.12 IN los cede ew saa wipatoicieiaieroare wale 1.00 
39-39 .9 1.03 1.13 1.18 93 1.26 34-34.9 1.16 28 1.16 1.14 Ih x cic sc dade wes acess suena wen 0.77 
40 & above 1.05 1.15 1.20 95 1.28 (Continued in nec! ->o' ini Drv Creek. Mont —........... f 92 
CALIFORNIA, Posted by Standard Oil of California 
All gravities above those quoted take highest price offered in the field. Prices effective Feb. 26, 1936, except Huntington Beach, Plava del Rey, Santa Fe H 
Springs, Kern Front. Signal Hill (Long Beach) effective March 7, 1936; Elk Hills effective June 2 22, 1936; Lakeview Area, Aug. 19, 1936; El Segundo and 
Wilmington, Oct. 15, 1937; Greeley-Canal, July 9, 1938; Montebello, Aug. 11, 1939. 
« ’ e = 
b | ue = e,; 
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=S Te ¢ s on = 5 of = > -_* £ SH, Os = B= 
ESEs $ 6 H Bien s 2 & 2 ges 3g 8 & 33 3s #8 FE iS E s «« 0% 
“_ o-= = ¢ Ps c &¢ ex. c e . 30 < © we ie - = ea t = c £ c 
a uME = s+ ‘t r Ts & = © ce Svs = ve @ ° c = 32 TE = $ aS 
geE 5 £ 63 & & &8 £4 BE § fF 285 & BE to BU OSze OBS 3 @¢ 2 
Gaty FORE & = ce £& EF ES ce € £& ERE FS BE F ZE Ss EF 2S SX § EF FB HF 
13-13.9. Rey ye ee te gare eo OmRO NED re ty iy eens Cr renee re rv 
4 14-14.9. $0.80 $0.79 $0.74 $0.78 $0.79 $0.80 $0.7 wees «ee. $0.80 $0.76 $0.76 $0.77 $0 “78 . $0.7 ‘ $0. 20 $0.70 .... $0.70 $0.70 $0.42 
15-15.9. .80 .79 .74 .78 .79 .80 . @er% ‘sawn . 80 . 76 .76 By if .78 .70 A .70 eer .70 YY oer 44 
16-16.9 .80 Be ig .74 eS A .80 TE win dws .80 ct .76 Be § .78 .70 7 70 .70 Seer 45 | 
7-17.9 . 80 79 7 78 81 80 ae? Saran .80 my 7 77 78 7 7 2 .70 70 46 
18-18.9 80 .79 7 7 84 . 80 7 .82 .76 76 77 7 70 70 70 .70 70 
19-19.9 82 ig 74 .82 87 84 81 .85 .76 78 77 7 70 7 Re 7 74 71 70 
20-20.9. 85 .79 74 .85 90 88 84 .88 Be 82 77 80 7 78 F 78 yp 4 70 
21-21.9. 88 By i 74 .89 93 93 83 91 .80 85 ae 84 7 me 82 82 82 74 70 
22-22.9 92 .82 74 .92 96 98 92 93 .84 89 7 . 88 7 77 7 .87 ee 86 .78 72 
23-23 .9. 95 . 86 Be if .96 99 1.02 96 84 79 96 .88 93 82 .92 “T 80 92 .92 ot 90 82 76 
24-24 9. 99 91 .80 1.00 1.02 1.06 99 88 81 99 91 .96 85 .96 .82 84 .97 .97 = 94 . 86 79 
25-25 .9 1.03 .95 ee 1.08 2:05 2.01 1.03 93 83 1.02 95 ee 89 .99 .86 88 1.01 1.01 “ 98 00 83 } 
26-26 .9 1.06 1.00 .85 1.07 1.09 1.16 1.06 .98 56 61.05 .98 93 1.03 .90 .91 1.06 1.06 as .02 ees 
27-27 .9 1.10 1.05 oe 2.98 $292 ... 1.10 1.03 88 ses Eee .97 1.06 95 .95 1.10 1.10 $0.91 1.06 
28-28 .9 2.36 1.30 .90 1.14 1.15 1.14 1.07 .90 1.06 1.01 1.10 .99 .. <8 2.35 1.3 94 1.10 
29-29 .9. a7 3.35 33 1.38 1.38 i eae & } .93 1.09 1.06 1.14 1.03 1.02 1.20 1.20 .98 1.14 
30-309. 1.21 1.19 Ds: €:22 a.21' = ion Sas 95 1.10 1.17 1.08 1.66 1.95 2.20 :02 1.38 
31-31.9 - — , io = 24 1.22 .97 Rae TZ) 252 1.09 1.29 1.29 1.06 ————— 
32-32 .9 *E ‘wood Terrace [= gee We 5 ae Ue Re 1.18 1.25 1.16 1.13 1.34 1.34 1.09 Kettleman Hills 
33-33.9. ee 2 ie Zs é Rise eden ioe toe Looe 17 138 2a Ee 19 
34-34.9 "32 ec 1.37 k.20 «62-32 «41.25. 1.20 Sk ee 1.23 
35-35 .9 1.35 5-5 1.42 Reo) c. 1.29 eaters Boge cc. Rise 
36-36.9 1.39 = 1.46 1.34 | i ee oo 
37-37.9 1.43 1.51 1.38 4.37 1.28 . Lise 
38-38 .9 = — 1.56 1.42 1.42 1.31 1.39 
39-39. 9 = 1.61 1.47 re 1.35 1.43 
40-409. om 1.66 aon 1.39 <8 
41-41.9, ed ee pe 1.43 
42-429. 1.59 1.46 
43-43 9. 1.63 1.50 
44-44.9. 1.67 1.54 
45-45 .9. ioe Be 
46 16.9 | ay 1.61 
47-47.9. ae 1.65 
48-48 9. 1.68 


me o. b ide. 
Also Mckittrick. Kern River. Kern Front and Round Mountain $0.70 thru 19.9 gravity: no higher gravity quoted. 
Wilmingwi prices differ on gravities below 18.9. Prices are: 14-16.9, $0.75; 17-17.9, $0.77; and 18-18.9, $0.79; rest of schedule same as Signal Hill 
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'CTOBER 325, 


Positions Wanted 
TOP-FLIGHT SALESMAN—Now employed, 
successfully sold many years specialized 
materials refiners oil manufacturers coast 


to coast. Reply Box 17, National Petro- 


leum News, 59 E. Van Buren, Chicago, Il. 
SALES MANAGER: Long successful expe- 
rience with jobbers and dealers. Presently 


employed with major company, available 
on 30 days notice. Highest credentials as 
to integrity and productive ability. Un- 
Address Box 164, National 


encumbered. 
Petroleum News. 

SALESMAN: 17 years experience petroleum 
industry (Major Company). Can give best 
of references. Prefer territory—Chicago, 
St. Paul or Minneapolis, Minn. Box 165. 


Situation Open 
DIVISION MANAGER thoroughly experi- 
enced in wholesale and bulk plant manage- 
ment, not afraid of work, willing to back 
with substantial investment in fast growing 
branch of old established concern. Invest- 
ment not needed on account of financial 
condition but to give you proper interest. 
In answering give age, business experience, 
previous oil company connections, and any 
special qualifications. Address Box 166. 


For Sale 


SMALL REFINERY FOR SALE 

Formerly Old Guard Refining Co.’s plant at 
Philadelphia. Suitable for refining any kind of 
crude, crank-case, lubricating distillates, etc. 
Modern buildings, 3 acres land, near local 
plants of Gulf, Standard of Pa., and Atlantic 
Refining. Full equipment including tanks with 
heating coils connected by compressed air and 
steam lines, total capacity about 209,000 gals. 
Presses, many steam and electric pumps, air 
compressors, oil coolers, 2 Scotch Marine boil- 
ers, complete laboratory, still, sectional dephleg- 
mator and condenser, etc. 

The entire plant is in fine condition, entirely 
enclosed by Cyclone iron fence, and offered for 
sale at a very moderate price. 

Illustrated circular will be mailed upon request. 


CHESTER D. ROTTNER & CO., INC. 
Realtors 
1420 So. Penn Square, Phila., Pa. 
Phone: RIiTtenhouse 34-82. 








Professional Services 





ANTI-KNOCK VALUES 
DETERMINATIONS 
The Gray Industrial Laboratories 
Chemists and Engineers 
Specialists on Petroleum Products 
961-976 Frelinghuysen Ave. 
NEWARK, N. J. 
Telephone Bigelow 3-4020 








ROYAL E. BURNHAM 
Attorney-at-Law 


Patent and Trade Mark Practice 
Exclusively 
511 Eleventh Street, N. W. 
Washington, D. C. 








ACCURATE LABORATORY TESTS 
GASOLINE OIL 


Standard Methods Employed 
Octane Ratings by A. S. T. M. CFR Unit 


THE DETROIT TESTING LABORATORY 
554 Bagley Avenue, Detroit, Mich. 


This index is published as a convenience 
to the reader. Every care is taken to 
make it accurate, but National Petro- 
leum News assumes no responsibility fo 
errors or omissions. 











Classified Rates 


“For Sale,” ‘“‘Wanted to Buy,” “Help 
Wanted,” “Business Opportunities,” 
“Miscellaneous” classifications, set in 
type this size without border —10 
cents a word. Minimum charge, $3.00. 

“Position Wanted”—5 cents a word. 
Minimum charge $1.00. 

Advertisements set in special type 
or with border—$4.00 per column inch. 

Copy must reach us not later than 
Saturday preceding date of issue. 

All advertisements carried on this 
page are payable in advance. 














1939 


Acheson Colloids Corp. 51 

Alemite Corp. 

American Flange & Mfg. Co. 

American Safety Tank Co 

American Telephone & a 
Co. gate . 


Badger & Sons Co., E. B...Third Cover 
Berry Sons’ Co., James B. ‘ 

Blackmer Rotary Pump Co. : 50 
Bowser & Co., S. F. a ; 
Bradford Oil Refining Co. 

Brodie Co., Inc., Ralph N.. .Sec ond Cover 
Buckeye Iron & Brass W orks 4 
Butler Manufacturing Co. . 34-35 


Canfield Oil Co. 

Champion Spark Plug Co. 
Champlin Refining Co. 

Chicago Bridge & Iron Co. 
Chicksan Oil Tool Co., Ltd 
Cities Service Oil Co. : 
Columbian Steel Tank Co. 
Conewango tefg. Co. 

Curtis Pneumatic Machinery Co. 
Davis Welding & Mfg. Co. 

Deep Rock Oil Corp Fourth Cover 
du Pont de Nemours & Co., E. I. 


i) | 
tS 


Erie Meter Systems, Inc. 

Ethyl Gasoline Corp 28-29 

Farrell Mfg. Co 

Ford Motor Co 

Freedom Oil Co. ; 

Fruehauf Trailer Co. 42-43 

General American Transportation 
Corp. : 

General Electric Co. 

General Motors Truck & Coach 
Division . . 

Giant Tire & Rubber Co. 

Gilbert & Barker Mfg. Co. 


Goodrich Co., B. F 2-3 
Goodyear Tire & Rubber Co. 

Graver Tank & Mfg. Co., Inc. 

Gulf Oil Corp. 32 
Hays Mfg. Co. ; 

Heil Co., The } 10 


Humble Oil & Refg. Co. 

International Harvester Co. 

International Petroleum Exposition 

Kawneer Co. 

Kellogg Div. of American Brake 
Shoe & Foundry Co 

Lion Mfg. Corp. 


McDonald Mfg. Co., A. Y. 1 
Master Electric Co. 

Metal Hose & Tubing Co. 

Miller Tires : 

Morrison Bros. 


National Motor Truck Show, Inc. 
National Petroleum News 

National Pumps Corp. 

Neptune Meter Co. 38-39 
Ohio Oil Co. 

Oil Equipment Mfg. Co 

Overhead Door Corp. 

Paraflow 

Penola, Inc. 47 
Philadelphia Valve Co. 

Pittsburgh Equitable Meter Co 

Pump & Meter Mfg. Co., The 46 
Pure Oil Co. 

Roper Corp., Geo. D. 45 


Sani-Flush (The Hygienic Products 
Co.) 


33 
Service Recorder Co. 47 
Service Station Equipment Co. 
Shell Oil Co., Inc. 5 
Sinclair Refg. Co., Inc 6-7 
Smith Meter Co. 
Socony-Vacuum Oil Co 
Southwest Grease & Oil Co 
Southwest Pump Co. 
Standard Oil Co. of Calif 
Standard Oil Co. of N. J 
Standard Steel Works 
Sun Oil Co. 
Texaco Development Co 
Tokheim Oil Tank Co 
Universal Oil Products Co 27 
U. S. Rubber Co 
Viking Pump Co. ba 


Westinghouse Electric & Mfg. Co 
Wheaton Brass Works, A. W 
Wheeling Corrugating Co. 

Witte Engine Works 
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“STRICTLY PERSONAL’ 


Ancel Lightfoot, of Eureka, Ill., the 
Lightfoot Oil Co., with Mrs. Lightfoot 
and several friends left Oct. 20th for 
a six weeks motor trip to the Pacific 
coast. They plan to drive west through 
Denver, and return through Phoenix, 
Arizona, where the party will visit Mr. 
Lightfoot’s sister. 

* * * 

W. B. Miller, president of Socony- 
Vacuum Oil Co.’s “Twenty Year Club”, 
was chairman at the club’s 19th annual 
banquet held at Hotel Astor, New York 
City, Oct. 19. Miller has been with 
Socony 26 years. Harold F. Sheets, 
Socony-Vacuum vice president, who 
was speaker of the evening, has been 
with the company 32 years. 

* * 4 

Robert F. Hand, vice president and 
general manager of Standard of 
New  Jersey’s Marine Department, 
has retired and will be succeeded 
by Captain Bushrod B. Howard. 
Captain Howard has been with the 
Jersey company a number of years 
here and abroad. 

* * * 

Harry Fee, of the Harry Fee Oil Co., 
Waterloo, Iowa, a director in the Na- 
tional Oil Marketers Ass’n., conferred 
in Washington last week with N.O.M.A 
Secretary Paul E. Hadlick. While there 
Mr. Fee sat in on some of the oil in 
dustry sessions of the Monopoly Com- 
mittee. 

* * * 

Joseph M. Mittleman, of Peoria, IIl., 
manager of the Larkin Co. Service Sta- 
tion, has entered the primary election 
for next Spring as a candidate for state 
senator on the Democratic ticket. Mr 
Mittlernar now is sixth ward alderman 
in Peoria. 

* * * 

James Pollock, of Freeport, Ill., head 
of the Freeport Petroleum Corp., re- 
turned late last week from a 10 day 
pheasant hunting trip in North Dakota. 

* * * 

L. L. Niedrach, who built the Beaver 
Oil Co. in New Jersey.to a chain of 
27 service stations and a large jobbing 
distribution, selling it in 1929 to the 
Continental Oil Co., has organized a 
new Beaver Oil Co. in Baltimore. Mr. 
Niedrach was the organizer and first 
president of the New Jersey Oil Trade 
Association. 

* * * 

Lane Dunagin, a jobber of Derby 
Oil products in Topeka, Kan. the past 
several years, has expanded his oper- 
ations and now has plants at Clay Cen- 
ter, Marion and Ottawa, in addition to 
Topeka. 


Douglas MacDonald will head a new 
department of the Bennett Oil Corp. 
of New York City, which will special- 
ize in the handling of motor oil, lube 
stocks, specialty oils and waxes, 
Frank O. Bennett, president, has an- 
nounced. 

* * * 

W. T. Holliday, president of Stand- 
ard Oil Co. of Ohio was the principal 
speaker recently at the second annual 
meeting of the Sohio Quarter Century 
Club composed of 160 employes with 
more than 25 years with the company. 
Sam Wing, assistant manager of the 
Dayton division, presided. 


* * * 


Paul Coursey of Socony-Vacuum Oil 
Co. at Dayton, Ohio, had a joust with 
a couple of bees while motoring in the 
Miami Valley countryside and came off 
second best. While trying to chase 
one off his arm, another in a flank 
movement stung him in the left ear, 
necessitating medical treatment. 

co * + 

Samuel F. Pratt, European manager, 
has been appointed assistant secretary 
by the board of directors of the Penn- 
sylvania Grade Crude Oil Ass.’n. to 
fill the vacancy created by the resigna- 
tion of S. A. Hartwell, Jr., who left to 
join a Pittsburgh concern in a sales 
capacity. John E. Dickson, field repre- 
sentative of the association, has re- 
signed to join the sales force of 
Wolverine-Empire Refining Co. James 
H. Begley, New England and Canadian 
representative, replaces Mr. Dickson in 
the Chicago territory. R. W. Young, 
formerly of Quaker State Oil Refining 
Co., will take over the New England 
post. 

* * 

Harry C. Lee has sold his string of 
eight “Lee’s Super Gas Stations” in 
Rockford, Rochelle and Belvidere, IIl., 
to Joseph Lasham, Chicago, formerly 
of the Lasham Cartage Co. Lee Tolks- 
dorf, Chicago, will manage the stations. 
Mr. Lee is going to enter the produc- 
tion business, drilling in Arkansas. Be- 
fore starting the Lee stations he was a 
marketer in Wisconsin with the Eason 
Oil Co. and the S. & W. Oil Co. 


+ 


George E. Gross, head of Anna Oil 
Co., Anna, Ohio, was host to about 100 
people recently at a picnic for com- 
pany dealers at Villa Nova Grove. 

x * * 

Coincident with the election by di- 
rectors of Standard Oil Co. of Indiana 
of Amos Ball and R. F. McConnell vice- 


president and general sales manager, 
respectively, the following changes in 
personnel of the sales department were 
announced, effective Nov. 1. 


H. E. Hanson will become assistant 
general manager, general sales divi- 
sion. H. J. Bemis, Davenport, lowa, 
manager, will become assistant gen- 
eral manager of the eastern division. 
R. F. Baity, manager of retail sales 
promotion in the general office will be 
made manager at Davenport. 


C. H. Lamopeaux, Milwaukee, as- 
sistant manager, will succeed Mr. 
Baity. O. V. Sappenfield, Peoria, Ill., 


assistant manager, wil succeed Mr. 
Lamoreaux. E. M. Erskine, sales pro- 
moter-reseller at South Bend, Ind., wil 
succeed Mr. Sappenfield as Peoria as- 
sistant manager. 


John W. Ferguson, Columbus dis- 
trict manager for Pure Oil Co., was 
stranded for several days in Europe 
after the outbreak of war before he 
finally could book passage for the 
United States, and the peaceful Ohio 
countryside. te 


Service emblems have been awarded 
to 246 employes of Sun Oil Co. Head- 
ing the list is Ernest W. Teagle, Chi- 
cago, manager of western sales for the 
company, who has been with Sun for 
35 years. Mr. Teagle’s connection with 
the oil business goes back 46 years, 
having been with the industry 11 years 
before Joseph N. Pew, Sr., engaged 
his services. Weyman Postel, Marcus 
Hook, also received a 35-year emblem. 


Page A. Watson, also of Sun’s Chi- 
cago office and Andrew MacMurtrie, 
Andrew Sutton and John M. Truitt of 
Marcus Hook were awarded 30-year 
emblems. 


Simon Kniznik was guest of 100 of 
his associates at a dinner in the Ho- 
tel Puritan, Boston, marking his re- 
tirement from Socony-Vacuum Oil Co. 
after 35 years of service. Mr. W. B. 
Winn was toastmaster and the speak- 
ers included H. A. Howard, R. G. Har- 
mon and C. L. French. Presentation 
of a complete traveling equipment was 
made by A. V. Shaw. Mr. Kniznik was 
first employed by Socony as a tank 
wagon driver and later served as a 
general salesman, station agent and 
salesman-in-charge. 
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URE! You have been approached a dozen times or 

more with tire selling plans. And then passed them up. 

But when you get the details of what Giant can do 
for you, you'll saay—*‘This is different—now the tire business 
can mean something to me.”’ 

And with Giant tires—it will. Scores of jobbers who 
have felt like you—have tried the Giant plan—and are now 
profiting—handsomely. 

Why? 

Because the Giant oil jobber program gives you 
protected territory with a brand of tires that’s exclusively 
yours in your territory. With Giant you get a complete 
line of tires and tubes for all makes of passenger cars and 
trucks. And the Giant method of economical production 
and distribution makes it possible for you to obtain maximum 
discounts with a generous margin of profit, while your dealers 
can sell in competition with mail order and chain store 
brands. 

With Giant Tires, the oil jobber has a profit-making 
combination of a sound product, a lively market and proved 
merchandising outlets. 

The first step toward that profit for you is to mail the 
coupon. We'll gladly send the details. 


THE GIANT TIRE & RUBBER CO. 


FINDLAY, OHIO 
































THE NEW GIANT DE LUXE TIRE 


The new Giant De Luxe Tire has 

a seven rib design that provides 

maximum safety and service. 

Good looking—long wearing. 

Every Giant Tire is backed by 
a written guarantee. 


The Giant Tire & Rubber Co. 
Findlay, Ohio 


Yes, we're interested in the Giant plan for oil jobbers. 
Send complete information. 
Name 


Address 


City 





NOVEMBER 1, 1939 qd 








3, Sa 2 


Serer 


LEG ELE LIM ET aD Mey WD a 





Sa ie ie 


page SA etek 





TERETE 8 


PE 


GF POE SS ONEIDA LC, EEE CLE DF bs 





@ Iam glad to write this foreword as the 
oil industry’s 1939-40 Winter Change-Over SELLING Cam- 
paign gets into full swing, because all of us want to do all 
we can to make it the biggest success in oil marketing. 

For several months now those hundreds of thousands 
who serve the American motorist with oil and gasoline 
and accessories, have been hearing the plans of oil com- 
panies for making this year’s Winter Change-Over Cam- 
paign the best in history. Those plans have been worked 
out in greater detail and for greater sales effectiveness 
than ever, judging from previews of those I have seen 
and heard of. 

Now our job, yours and mine, is to make these plans 
work. 

Our customers will be coming to our stations as usual. 
They will have been educated by the national advertising 
that has been done so far this Fall on the benefits to them 
of having a complete Change-Over job done. 

But it is now up to us to see that our men at the serv- 
ice stations and our dealers take full advantage of this pre- 
paredness and make the necessary sales talk that they 
have been instructed in. 

The men to whom this message is addressed, the 
readers of NATIONAL PETROLEUM NEWS, are those 
in oil marketing whose job it is to see that plans and in- 
structions are CARRIED OUT. You are the MANAGE- 
MENT. If we do not fulfill this MANAGEMENT RE.- 
SPONSIBILITY properly the industry’s sales and distribut- 
ing system cannot bring in the necessary return that has 
been INVESTED in this Fall’s campaign; unless we effi- 
ciently discharge this obligation and see that these sales 
plans are carried out, our dealers and station men will not 
and cannot do their part, and they will suffer in loss of 
necessary income and profit. 

But, in addition to this our regular gasoline customers 
on whom we depend the year round for our business, will 
not be properly served. While we in oil marketing have 
what some people call a “selfish interest” in this campaign, 
the same “selfish interest” that every man has in his busi- 
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By E. V. WEBER 
INDEPENDENT OIL MARKETER 


President of the Ohio Petroleum Marketers 
Association and vice president for marketing 
of the American Petroleum Institute, and Presi- 
dent of the Eureka Oil Company, Cincinnati. 


To Brother Oil Marketers 
and to all the rest of the army 
in petroleum marketing:— 


ness or job, in properly carrying out this Winter Change- 
Over Campaign, we are also rendering a real service to 
our customers. 

If we properly prepare our customers’ cars for the 
winter, we not only save them money, but we save them 
annoyance and real inconvenience in keeping their cars 
from break-downs and, we also contribute to their safety, 
for a car that is properly serviced and equipped with good 
tires and brakes is necessary to the car owner’s personal 
safety. That also is a sales argument that our customers 
will respond to IF WE USE IT. 

This Winter Change-Over Campaign is one where the 
more competition there is, and the greater the sales effort 
put forth by all, the greater the returns to all, including 
the motorist. Car owners are slow to make their Change- 
Overs. Many never have their cars serviced. The market, 
for practical purposes therefore, is almost unlimited, in 
that we oil men have never any more than scratched the 
surface of it. 

Therefore, as there is plenty of potential business to 
bring all fine increases, yes upwards of 100% over last 
vear, the more oil men who SELL this campaign the more 
motorists will be educated to buying Winter Change-Overs. 

This is truly a CREATIVE SELLING job. Chiseling 
and cut prices won’t get the motorist to buy a Change- 
Over. Only his being convinced by good selling of the de- 
sirability and necessity for the Change-Over will cause him 
to buy. 

This, therefore, is a real campaign of SELLING and 
not chiseling. 

It is also a campaign that will serve to further impress 
what SELLING is on the minds of our young men—and 
a lot of oldsters too—to the end that, we hope, all will re- 
spond to this education and do MORE SELLING in their 
every-day operations. 

SOUND SELLING, GOOD MANAGEMENT and qual- 
ity products at FAIR PRICES is what makes for those 
reasonable profits that this oil marketing industry de- 
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